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Senelith Ink 


were the first lithographic inks 


made from dyestuffs 
treated with sodium tungstate 
for better sunfastness 


and are still leading 






with their outstanding resistance properties 
































“Everything por Lithography” 





_ , 32:34 Greene Street 


New York, N. Y. 




















NEW IDE, > 


re doing today! 


Get this new collection of offset jobs 
produced for leading advertisers 


T TAKES IDEAS to sell offset print- 
I ing. One good place to look for 
them is among the work being done for 
advertisers today. To help you do that, 
Hammermill has gathered another col- 
lection of commercial offset-printed 
specimens on Hammermill Offset. 

Perhaps you have already received 
this set. If so, you have noticed it repre- 
sents a wide range of work . . . from 
menus to broadsides . . . from simple 
one-color to striking four-color pieces 

. all top-notch jobs done for active 
advertisers in all parts of the country. 
Every one an idea with possibilities for 
you to turn into a job of your own. 

Notice also that Hammermill Offset 
is the outstanding choice of these ad- 
vertisers who want outstanding work. 
This paper delivers jobs your customers 
will like, too—sharp, readable type... 
rich halftones . . . brilliant color re- 
production... no objectionable “show 
through.” 

And you willlike Hammermill Offset’s 
trouble-free press performance. It’s the 
paper that pays two profits—one when 
you run the job, a second when your 
satisfied customer reorders. If you 
haven't received your set of these speci- 
mens, send for it now. 


4 4 4 


This is the eleventh set of commercial specimens on 
Hammermill Offset collected for their idea value to offset 
printers. If you are not getting these sets, and would like 
them in the future, drop a line to Hammermill. There is 
no obligation. (Sorry, back sets cannot be supplied.) 


ee ee a ee ee a ee ee ae 


Hammermill Paper Company, Erie, Pa. 


it! Please send me, free, the collection of 
fw commercial jobs on Hammermill Offset. 
ML-JUN 
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Position 





(Please attach to your business letterhead) 


JUNE 1941 











SENEFELDER 


LITHOGRAPHIC SUPPLIES 
Everything to make the job easier >> 





CORNELIN WASHING-OUT SOLUTION 


One of the most troublesome problems in lithographing 
from either zinc or aluminum plates is the ‘‘walking off’ 
or vanishing of the printing image from the plate while the 
job is on the press. The cause for this ‘‘walking off’ may 
be of a mechanical or a chemical nature. When it is caused 
mechanically it is usually due to poorly set rollers which 

ress too hard on the plate and rub off the printing image. 

ut sometimes the trouble is caused by a mechanical action 
which is chemical in origin. This is caused by certain inks, 
especially of the chrome color group, which possess innate 
drying properties. The hardened substances formed in 
these inks while running on the press have a tendency to 
injure the printing image by tearing off and wearing out 
small areas of the dots and lines of the picture structure. 

More frequently the trouble is of a purely chemical nature 
and is caused by impurities in the chemicals used for plate 
etches and water fountain etches. The use of Cornelin 
Solution usually overcomes these defects, at least it miti- 
gates the worst effects of free acid and ‘‘dope.’’ Cornelin 
Solution is a scientifically prepared washing-out solution 
with unique properties that make the lithographic printing 
image adhere firmly to the plate; it also strengthens weak 
images and revives old or faded ones. Cornelin Solution 
can be applied safely to the most delicate job where even 
a thin coat of gum arabic would endanger the design. It is 
the ideal washing-out solution for deep etch plates as well 
as for ordinary planographic and for Multilith plates for 
it intensifies the printing image and makes it more durable. 
Cornelin Solution is the only washing-out solution that can 
be applied to wet plates without the use of gum arabic or 
of other agents. Washing-out a plate while wet, strengthens 
the printing image and gives it a firm hold on the metal, 
insuring longer press runs. 

Prices for Cornelin Solution as well as full directions for 
its use are given in our leaflet +115 which can be obtained 
on request. 
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Each month we will 
briefly describe an 
outstanding item in 
the Senefelder group 
of supplies for the 
lithographer. 











Schumacher Slips 
Scotch Hone 
Scotch Slips 


Absorbent Cotton 
Acids, Litho 


The Senefelder Company, Inc. 





Acid Brushes 
Alum Powder Scotch Tape 
Aluminum Pletes ai . ° a) Scraper Leather 
Antifin Rubber r Scroperwood 
Preserver Senebumen 
Aspheltum Liquid Senelac Varnish 
Aspheltum Powder ] EENE ST NEW YORK N y Sensitizers 
Berlin Paper 8 / as eS Sharp Etch 
Bronze Powders Snoeke Slips 
Bronzing Peds Crayon Pencils Fountain Etch Litho Inks Opoque Soapstone 
Carborundum Powder Crayon Trenster French Cholk Litho Stones Paim Oil Sponges 
Ceustic Soda Paper Gamburger Slips Lump Pumice Pens, Litho Stee! Balls 
Cellulose Cleaning Crayons, Litho Gelatine Foils Magnesia Carb. pH Slide Comparotors Steelclay Marbles 
Paper Deep Etch Supplies Gless Marbles Maple Balls Photographic Gelatine Stone Cement 
Chercoal Sticks Developing Ink Glycerine Mica Powder Plaenium Etch Salt Strecker Salt 
Chemicals, Litho Double Etch Salt Graining Marbles Moleskin Plates, Lithographic Sulphur Flour 
Chine Marbles Durelec Lacquer Graining Quertz Molleton Press Boords Tracing Blue 


Cold Top Enamel 
Colledion Emulsion 
Columbia Paper 
Copierlack 
Cornelin Solution 
Correction Slips 
Counter Etch 
“Convenient”’ 
Crayon Holders 
Creyon Ink 


Egg Albumen 
Engrov. Needles 
Engrov. Stones 
Etches 

Excelsior Paper 
Felt Daubers 
Film Filters 
Flennel, Litho 
Flint, Graining 
Fly Cord 


Gum Arabic 

Hond Rollers 

Hydroquinone 

Impression Rubber 
Sheeting 

Indio Paper 

Ink Mullers 

Ink Knives 

Ink Stebs 

Liquid Tusche 


Mutton Tallow 
Negative Brushes 
Negative Collodion 
Negative Glass 
Negative Varnish 
Neg-O-Lac 

Nitric Acid 
Oftset Bilonkets 
Offset Inks 

Offset Powder 


Printing Inks 
Process Glue 
Process Oil 
Proofing Inks 
Pumice Powder 
Quertz, Graining 
Rolling-up Ink 
Rosin Powder 
Rubber Snoke Slips 
Rubbing Stones 


Tracing Paper 
Transfer Ink 
Transfer Papers 
Transparency 
Solution 
Tusche 
Varnishes 
Wire Brushes 
Zinc Plates 
Etc., Etc. 
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LITHOGRAPHED IN THE INTERESTS OF LITHOGRAPHERS EVERYWHERE 


THE Cover 

Lithographed maps are essential to ‘ , 

the efficient and successful operation June » 1941 
of the Army, from the office of the 
Commander-in-Chief down to the 
smallest combat unit. Shown is the 
map-making unit of the 30th Eng?- 
neers Battalion, Fort Belvoir, Va. 


Volume 9 No. 6 





WHAT YOU WILL FIND IN THIS ISSUE 


PuBLIC RELATIONS AS DISTINCT Page 
from regular advertising has be- P 
come increasingly important. Many Editorials 1 
‘ 4 _ « . . . . . e626 At Gs @ @ 6 42 6268 ¢- 2. 82) @& 6 &) OS) 68.2. b,- Shs 6°68 . a 
companies have come to look upon 
it as an indispensable function, . 1 ; y , 
Milton P. Thwaite New L. N. A. Head............... 22 


and periodically issue literature 


designed to inform the public of . ; : 
their operations and to maintain Public Relations and Lithography.................... 28 
cordial relations. It is likely that Meee . 
eemetens have tet Geek 9 By William B. Marsh 
great deal of study to the litho- ie ’ A ; 7s . 
graphic possibilities of this market. he Reynolds Automatic Composing Typewriter... . 31 
However, its cultivation might 
well be profitable. (Page 28) How to Make Graded Screens............ 33 
WHEN SOMEONE COMES OUT wir By Elbert M. Ludlam 
a new development, it is always 
news. The new machine, process, Priorities yr 
materials—whatever it is—may ee eee es OT eon oe meee reene Ne een aan NY ce a ID 
not always live up to promises—of ° ) ‘ 
course, that is ascertained before- Offset I late-making ee eee SHEE Se Ce Ae eS SSO 4 OOS a7 
hand as far as possible—but they By I. H. Savre 
are always interesting if only as . F 
indications of the kind of thinking In and About the Trade..................000:. 43 
being done by Inventors and engi- ‘ 
neers in the industry. You can ' : , ; 
imate, htt. Gan voor Gas New Equipment and Bulletins........................ $2 
on the industry’s needs. (Page 37) ; ; 

Latmomrameec ADGIACES. .. 000.66 csccencccees 61 


JUDGING BY THE LETTERS, THE 


é icle y Mr. Ludi: Oo yradec 7 
nee ty S. San 60 Genes eS | ee eaeb eka 66 


screens 1n last month’s issue was 


one of the most widely-read we - —" P 
have run in some time. Most of Classified Advertisements................000 0000s eee 67 
the inquirers wanted to know 

° ’ 
where graded screens such as Mr. Pg, 69 
Ludlam discussed could be ob 
tained. This month, in response, Tale Ends ‘6 4. €64 6% 6% @ Se @ &% a = wa a. a a ee oT on a ae a ae a oe “Ta 


Mr. Ludlam has written an article 
telling how to make your own 








graded screens. (Page J? 
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PD OFFSET 


WW. Samson (Vulcanized Oil) and Litho-Print (Rub- 
ber) Offset Rollers, Bingham co-operates with American 
printers in producing offset printing of outstanding quality 


at minimum cost. 





The new, improved Samson, rapidly becoming famous among 
fine-quality offset printers, has as its most noteworthy feature 
the smoothest, yet toughest surface available in Vulcanized 


Oil rollers; its performance has set new standards in the 








offset world. 
CHICAGO 
ATLANTA KALAMAZOO : ° . : 
CLEVELAND KANSAS CITY Litho-Print, Bingham's modern rubber roller for offset work, 
DALLAS MINNEAPOLIS 
SES MOINES =—- NASHVILLE supreme in the field, combines perfection in ink distribution 
DETROIT OKLAHOMA CITY 
ee ai with the durability and long life inherent in rubber materials. 
»PRINGFIELD HIO 
ALSO DISTRIBUTED BY And — the sixteen modern Bingham plants, strategically lo- 
CALIFORNIA INK CO San Francisco + d . . . d f 
Sar SRMne at a meant GG. tea cated, insure maximum convenience and economy for our 
McKINLEY LITHO SUPPLY CO Cincinnati . ” 
HARRIGAN ROLLER CO . Baltinore customers. Our nearest representative, backed by Bingham's 
DORSEY PRINTERS SUPPLY CO 4 Memphis : ’ P ’ 
GODFREY ROLLER CO . + Philadelphia 94 years of roller-making experience, will be glad to assist 
Nemeee aOLEE M NAROE R E you with your offset roller problems. 


\ it wie \ ' wamae 
+ ‘= : 
ho lh J ww J, UU. 
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that Sells S Aterhead Ovders 


Here is a Sales Plan for letterheads that gives 
you a new and welcome approach to cus- 
tomers and prospects . . . a basic idea that is 
so new—yet so fundamentally right—that it 
takes letterheads out of the field of price com- 
petition and makes them newly profitable. 


“Light Up Your Letterhead’’ is the name of 
the demonstration-book that is the keystone 
of the plan. It shows how to create letterheads 
that put your customer's best foot forward— 
how to “‘illuminate’’ them for greater recep- 


HIGHLIGHTS OF THE PLAN 
“LIGHT UP YOUR LETTERHEAD” 


The text written by Dale Nichols, 
noted painter-author whose work 
is nationally known, explains 
simply and fully how to ‘light 
up a letterhead,’ and the reasons 
for doing so. 


The demonstrations, twenty in 
number, are produced by twenty 
different well-known designers, 
working under Mr. Nichols’ direc- 
tion. 


Ideas for hundreds of new-type 
letterheads, striking and practical 
—particularly adapted to volume- 


type headings. 


Distribution is limited to users of 
Fox River Papers, to protect loyal 
customers who are entitled to 
selling assistance. ~ 


FOR USERS OF FOX RIVER PAPERS ONLY 


“Light Up Your Letterhead"’ is sponsored by Fox River Paper Cor- 
poration to aid users of its papers. It will not be distributed generally 
to prospective lithographer-customers—because it is published as a 
means of working with its Customers, not working on prospective Cus- 
tomers. But whether or not you are a consistent user of Fox River 
Papers, you should see this Sales Plan. At your request, we will be 


happy to have it shown to you! 
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ine PAPERS 


tivity from people who receive them—how to 
bring new light and life to headings. 


‘Light Up Your Letterhead"’ is not an adver- 
tising plan for a paper mill. It could be the 
sales-tool that you produced for yourself, to 
increase your letterhead business. You must 
see it to appreciate the fine job it is doing for 
customers on Fox River Papers. 


Write us for information—but first read what 
we have to say in the panel below! 









FOX RIVER PAPER 
CORPORATION isconsin 


COTTON-FIBRE CONTENT 
BUSINESS PAPERS 


- 





FREE PRESS PI RMANCI It’s a proven fact that 
NEENAH papers run better on offset presses. Try them yourself and notice the better 
pap Pp ; ) 
production you get. 


CONSUMER SATISE ACTION. These papers are preferred by consumers because of 
their outstanding appearance and office performance. Neenah also gives them more prestige. 


YTORY ANALYSIS. Laboratory tests prove the genuine value ofp NEENAH 


LABOK 
papers. The balanced high quality is the result of using only the highest grade raw materials. 


\VAILABILITY. There are no delays in delivery. NEENAH merchants everywhere 
carry adequate stocks—and are backed up by large mill stocks. On manufacturing orders 
you will find the service exceptional. 


Why Use Anything Else When There is No Premium for the Best? 
NEENAH PAPER COMPANY NEENAH, WISCONSIN 


VAAL BUSIAESS PAPERS 


Manu aclurers of wine Rag rr Bends, Ledgers ohuln and Lighten bl 
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Electromatic 
All-electric Carbon Ribbon 
Writing Machine 


To Speed the Production of 
distinct photographic masters 





CONSIDER THESE 
BIG ADVANTAGES! 
Every mechanical operation of this machine is electrically a ee ne 
powered and controlled from the keyboard by a feather- Guatry cones. 


light touch. Each type character is provided with the 


masters are yours with the International Electric Carbon 


Ribbon Writing Machine. 


The advantages of speed, economy and more attractive [ 
| 
| 
| 


Distinct uniform type impressions 
due to electrical control. 


exact amount of power for ideal printing—regardless of 
: | The machine can be used with 
the pressure on the key. Results, therefore are uniformly | fabric ribbon for general work. 


sharp and clear. Ease of operation means less 
| fatigue, greater speed and 


eccuracy. 


The ease of operation of this machine results in a definite 


Extra long ribbons can be run 
through machine twice. 


increase in production. Operators are less fatigued, and 
can do more work in less time. This machine is also used 


to excellent advantage for direct-to-plate work. Write Perfect type alignment. 





today for detailed information. 


INTERNATIONAL BUSINESS MACHINES CORPORATION 








Offices in & Principal Cities 
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BEAUTY 


“Beauty, but skin deep” may be the 
beautician’s credo, but in litho- 
graphic parlance it’s “Beauty, but 
film deep.” For economical press- 
room production of beautiful art 
reproduction use F. & L. Offset Inks. 
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The Fads & Lang MIG. Compan gle 


DIVISION — GENERAL PRINTING INK CORPORATION 


7 file 100 Sixth Av GAY VTA, . New York SWAN ieee 


BOSTON - CHICAGO - CINCINNATI - CLEVELAND - PHILADELPHIA - ST. LOUIS - SAN FRANCISCO 
FORT WORTH - LOS ANGELES - TORONTO, CANADA 

















U-NEEK 


Lale valing = lution 


i §$ $s 0 L D 









As exclusive national distributor of the latest plate 
coating sensation, U-NEEK, we are in a position to 
render immediate delivery. U-NEEK on your plates 
cuts down printing time, gives longer press runs and 
approximates the qualities of deep-etch plates. You 
can count upon its dependability and uniformity. It 


will not deteriorate. Save yourself the time and trouble 






of making up your own solutions by using U-NEEK. 





THE FUCHS & LANG MFG. COMPANY 


av enmew oN GENERAL "PRINTING IN K CORPORATION 


1OO SIXTH AVENUE - NEW YORK 


BOSTON tLe Nele) CINCINNATI CLEVELAND PHILADELPHIA ST. LOUIS 
SAN FRANCISCO FORT WORTH LOS ANGELES TORONTO, CANADA 
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LETTERHEAD pustness 


MORE 





Mfore and more often, progres- 
sive companies are changing their letterheads... 
designing new ones to keep in step with the times. 
And there are plenty of firms that need new let- 
terheads and don’t know it. 

Make a study of potential letterhead buyers... 
firms that have overlooked how much they might 
benefit from a change of letterhead. Watch the 
advertising news columns...when an account 
changes advertising agencies it frequently means 
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Sivulimore PAPER COMPANY |WEST SPRINGFIELD, MASS. 
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the designing of a new letterhead. 

Then go out and sell the idea of a new letter- 
head...not just a re-order...and new business 
forms to match. 

Strathmore papers can help you sell. Strath- 
more Bond, Strathmore Parchment, Strathmore 
Writing, Strathmore Script, Strathmore Fair- 
field, and the brand new Strathmore Pastelle... 
these, and many other Strathmore Papers, will 
sell more letterheads for you. 


Volume I, Number 3 in the 


‘\ STRATHMORE NEW BUSINESS SERIES. 


This third folder is entitled 


‘\) CHANGE IN YOUR LETTERHEAD. 
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RAPID ROLLER COMPANY 


D. M. RAPPORT, Pres. Federal at 26'" Street CHICAGO 











SINCLAIR 


NEW YORK CHICAGO 
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lt Makes Your Job 


Tue Sinclair & Carroll label on your ink shelves and at 


your press, brings added assurance of a well turned out litho- 
graphed job. Throughout the country lithographers choose 
these inks for their good color strength, their ideal litho- 


graphing consistency and reliability at press time. 


From formulation in the laboratory to finished product, 
Sinclair & Carroll inks are double tested to insure your com- 
plete satisfaction in use. The day in and day out good press 
performance of these inks is proof of the adage, “An ink 


is as good as its maker.” 


Use a Sinclair & Carroll ink on your next job. Here is 
value over and above the price per pound. Wherever you 
are there’s a Sinclair & Carroll ink to fit your need and 


experienced men to serve you. 


& CARROLL CO., Inc. 


LOS ANGELES SAN FRANCISCO NEW ORLEANS 
13 














For better offset printing 


specify N O. 5 ( 


No. 50 for paper stocks, No. 33 for metal decorating. There you have a dependable guide 










for better offset printing and for durable, trouble-free offset blanket service. 


Nearly all metal decorators use Vulcan No. 33 blankets . . . so nothing need be said 
about them. As to No. 50 for paper stocks, a majority of offset printers are using this 
blanket also—a majority which is increasing. One chief reason is freedom from swell- 
ing. Another is the splendid job that No. 50 is doing on fine screen printing, and on 
multi-color work requiring hairline register. 


| —_ a , Plant of the Vulcan Proofing Co., Brooklyn, N. Y. 
| Write for more information about Vulcan Offset ; 


Blankets and Litholastic Inking Rollers. Please 


mention what type of offset presses you are using. 


VULCAN PROOFING COMPANY 
First Avenue and Fifty-eighth St., Brooklyn, N. Y. 





Sales Representatives in Principal Cities 


VULCAN 


Offset Blankets and Inking Rollers 
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all the 
King’s 
Horses 


...and all the king’s men couldn’t put 
Humpty-Dumpty back together again. 
And why? Because Humpty-Dumpty 
was only a poor egg—so weak that he 
just fell to pieces when a tough break 
came along. 

Are chemicals the “Humpty-Dumpty” 
in your plant—the weak spot that just 
can’t take it when a rush order has to 
go out or an unusually tough job comes 
along? Since lithography is essentially a 
chemical process, everything depends on 
the quality of the chemicals you use. 
If they produce an inferior job or slow 


HAROLD M. PITMAN CO. 





up production, maybe all the king’s 
horses won't help you to get back a dis- 
satisfied customer. 

It’s simple to be sure. Just specify 
“Pitman” for all your chemical require- 
ments. 

For 35 years we have been marketing 
chemicals that stand up under any test, 
and our research department has devel- 
oped processes to make the lithographer’s 
lot an easier and happier one. When the 
going gets tough call on Pitman—one 
of our dependable products will be the 
answer to your problem. 


LITHOGRAPHIC EQUIPMENT AND SUPPLY DIVISION 


JERSEY CITY, NEW JERSEY—150 Bay Street 


Pacific Coast Representative . 
Canadian Representative ... 
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5lst Ave. and 33rd St.—CHICAGO, ILLINOIS 


. . G. GENNERT, 1153 Wall St.. Los Angeles, Cal. 
LATIMER. Lid., 90 Niagara St., Toronto. Canada 
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Carey, 


You DON'T HAVE TO 


COME TO US... 


We've moved right next door to you 
—wherever you are. As lithography 
has grown from a few small plants 
to an important nationwide industry, 
Sinclair & Valentine has kept pace 
with its expanding needs. 

Our continuous research and devel- 


opment of new products are available 





to you...in a plant near your own 
place of business. 

We're your neighbors. Our prod- 
ucts and service are constantly making 


new friends. 


Sinclair and Valentine Co. 


MAIN OFFICE AND FACTORY: 611 WEST 129th STREET, NEW YORK, N. Y. 








Albany Boston Cleveland Havana Los Angeles Nashville Philadelphia 
Baltimore Charlotte Dallas Jacksonville Manila New Haven San Francisco 
Birmingham Chicago Dayton Kansas City Miami New Orleans Seattle 




















@ Moistrite Offset is tub-sized. As a 
result, it is as free from fuzz as a 
newly-shaved chin. But this is only 
one reason why lithographers and 
printers the country over are zoom- 
ing the volume of this honest paper, 
honestly made. They like its economy, 
its surprising uniformity, its smooth- 
ness, its absolute dependability. They 
profit by the fact that it is delivered in 
the famous moisture - proof wrapping 
which guards its mill -conditioned 
quality right up to the point of use. 
.-+- Maybe you’re missing something? 
You most assuredly are if you aren’t 
using or specifying Moistrite Offset. 
Its value quickly reflects itself in re- 
duced production troubles, increased 
profits, and sterling results . . . Have 
you seen the Moistrite Offset Portfolio, 
demonstrating the paper in White Wove 


and six fancy finishes? Write for your 


MOISTRITE OFFSET 1S FUZZ-FREE ,. soay. Better yer, use Moistrite 


Offset now for reproductions in one 


or many colors. 


MEAD CORPORATION wares sakces ro aserica 





Offering a completely diversified line of papers in colors, sub- 
stances, and surfaces for every printed use, including such 
famous grades as Moistrite Bond and Offset, Wheelwright 
Bristols, D & C Richgloss Enamel and Canterbury Text. 


THE MEAD SALES CO. ..230 Park Avenue, New York City 


DILL & COLLINS INC. - WHEELWRIGHT PAPERS, INC. 
New York ¢« Philadelphia « 





Boston « Chicago « Dayton + Kingsport 
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+ DROQUINOME MERCH 


Into every negative enters 


—— 


, 4 PHOTOL 


COPY 
CRAFTSMANSHIP 
CHEMICALS 





To PRODUCE a finished negative of the better type, 
you need better copy, better craftsmanship and better 


chemicals. Merck chemicals for the graphic arts are better ae SB 
PROFESSIONS AND INDUSTRY SINCE 


*« Jj/d * 


chemicals—the kind that go a long way toward produc- 





ing better results. 


MERCK & CO. Inc. . Manufacturing Chemists RAHWAY, N. J. 


NEW YORK:161 Sixth Ave., PHILADELPHIA: 1649 N.Broad St., ST. LOUIS: 45 28 S. B' way + In Canada: MERCK&CO.Ltd.. MONTREAL& TORONTO 
18 MODERN LITHOGRAPHY 





DET hE FEF A REFEREE EA SB 


> BB 











CY 


NINTH ANNUAL N. A. P. L. 


ONVENTION 


netherlands plaza hotel e@ cincinnati, ohio @ September 18, 19, 20 











HE Ninth Annual Convention of the National Association of Photo-Lith- 

ographers, September 18, 19, 20, will deal with vital every-day lithographic 
problems. Selling, Production and Management during a war period calls for 
wholehearted cooperation of the best minds in the industry. 


If you have a subject which you would like to hear discussed in the convention, 
we urge you to send it in to the Association so we can consider presenting an 
answer to it. 

A floor plan of the exhibit space shows units already sold. Exhibitors who have 
already contracted for space include: 


/f You Have a Medium, Product or Service for Advertising Agta Ansco 
Here is the Spot To Sell Buyers The Champion Paper and Fibre Company 


Ralph C. Coxhead Corporation 





a 
} 


The Dayton Rubber Manufacturing Company 
Eastman Kodak Company 





ae i The Fuchs & Lang Manufacturing Company, 
m7 S eI Division General Printing Ink Corporation 
:: | | in eit Godfrey Roller Company 
5+ |i ted isl Pa had Hammer Dry Plate & Film Co. 
a yi | . ‘| el a: io Mallinckrodt Chemical Works 

! x i | ? | : _» Merck & Co., Inc. 


Nelson Associates, Inc. 
Harold M. Pitman Co. 
Rapid Roller Company 


Rutherford Machinery Company 
Division General Printing Ink Corporation 


Sinclair & Valentine Co. 
Vandercook & Sons 


—iee el 
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All convention visitors must pass through exhibits 


NATIONAL ASSOCIATION Ur PHOTO-LITHOGRAPHERS 


1776 Broadway New York, N. Y. 











Westvaco 
Taelinelilelacmnels 
Printers 


Choose words how you will, you must use letters to build them. 
Choose letters as you may, you must use type to express them. 
Choose pictures— you must use engravings to reproduce them. 
Choose methods— you must use words... type... pictures... 

paper... to create advertising that awakens a desire to buy. 


ERE is. elementary wisdom upon which success is built. 
Here is sound foundation on which to launch a campaign 
that spells quick selling. Here is a picture book of sales 


in the making ... Westvaco Inspirations for Printers. 


It abounds in inspiration to help you choose type for to- 
day's selling . . . choose the pictures and the paper and the 
color for today’s selling. Words, too, that inspire you to the 
writing of copy that sells ... copy that goes straight to the place 


where all sales are made... in the minds of your customers. 


Westvaco Inspirations for Printers, now in its seventeenth 
year of continuous existence, continues for today, tomorrow, 
and the future. The future used to be far, far away. At today’s 
tempo it is just around the corner. What that future holds now, 
comes swiftly, and in exact ratio to the inspiration for others 


that you put in your promotional efforts. 


Westvaco Inspirations is not for sale. It is yours for the 
asking . . . of your printer. Call him today. Ask him to send 
you a copy of issue Number 129. It is a primer for mature 
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advertising. Your copy will be on your desk in a few days. 





Printers of America! This insert, with copy exactly as shown 
above, will appear in the July issues of a group of advertising 
magazines. Your Westvaco Distributor will, upon request, send 
you a supply of the current issue, No. 129, in order that you 


may forward copies, without delay, to those who ask for them. 
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The Whole World 
Is the 
Lithographer’s Oyster 


when he turns to news nearer 
home—what's happening in his 
favorite industry, etc.—he reads 
MODERN LITHOGRAPHY, 
knowing in its pages he'll find the 
news he wants to read the way 
he likes to read it. 


MODERN LITHOGRAPHY 


254 West 31st Street New York, N. Y. 
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a aa —THE ACCEPTED STANDARD FOR COMPARISON! 


The most imitated but unequaled 
Developing Ink yet formulated. 


























<_ For Surface Plates 


iffy comes packed in four-quart cans to a 
container at the minimum, or gallon price, 
in convenient hand-fitting POUR’N SEAL cans 


which eliminates waste. 





For Deep Etch— 


iffy is made with a smooth, heavy-bodied, 
highly etch-resisting quality. Its clean, sharp 
developing action eliminates all hazards of 


Smudging or Feathering even the finest half- 





tone dot. 





When ordering Jiffy for Deep Etch be sure to specify 
“HEAVY Jiffy” or “DEEP ETCH Jiffy” 


Sold by all our Dealers 


LITHO CHEMICAL & SUPPLY CO. ‘sew ton. 0s." 
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Good advertising on Champion Wedgwood Offset gives utmost 


visibility to message and product. It negotiates non-stop flights to 





known destinations; avoids flying blind, because the message is 
visual; and knows no ceiling to the results it can obtain for ad- 
vertiser and lithographer. A good product deserves good sales lit- 
erature. And since no job is better than its paper, always give 
your customers Champion Wedgwood, the complete line of coated 


and uncoated offset, wove and special finishes, white and colors. 





THE CHAMPION PAPER AND FIBRE CO., Hamilton, Ohio 


MILLS AT HAMILTON, OHIO... CANTON, N. C. . . . HOUSTON, TEXAS 


Manufacturers of Advertisers’ and Publishers’ Coated and Uncoated Papers, Cardboards, Bonds, Envelope 
and Tablet Writing ... Over 1,500,000 Pounds a Day 


DISTRICT SALES OFFICES 
NEW YORK - CHICAGO - PHILADELPHIA - CLEVELAND - BOSTON - ST. LOUIS - CINCINNATI + ATLANTA 
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ITH the announcement by the Prior- 
ities Division of the Office of Produc- 
tion Management that beginning 

July 1 zinc will come under full mandatory 
control, the fight to obtain metal for litho- 
graphic production gets tougher. Although 
the news regarding zinc was no surprise to the 
trade, the OPM estimates of a shortage of 
from 215,000 to 275,000 tons, based on esti- 
mated total needs of 1,165,000 short tons for 
both civilian and military needs, and possibly 
even a greater shortage if 400,000 tons of 
foreign concentrates now in South America 
cannot be moved, was somewhat breath- 
taking. Only recently the American Zinc 

Institute in annual meeting reported that there 

would be sufficient zinc to meet all the needs 

of the national defense program and the 
greater part of non-defense requirements. 

Normal civilian uses amount to 540,000 tons 

annually, and the anticipated shortage equals 

just about half of that demand total. The 
idea that the “greater part of non-defense 
requirements’ can be met with a shortage of 
this size must be dismissed. Of course, as 
some observers have pointed out, it is possible 
that there may be some changes later in the 
figures released by OPM. With the defense 
picture changing as rapidly as it does, it is 
not always possible to be accurate. Mean- 
time, lithographers will have to sit tight until 
a clearer picture of the situation is drawn. 
But whatever it is, it promises rough going. 
Lithographers might bear in mind that a 

“toll” agreement, similar to the one recently 

set up for aluminum scrap, may be arranged 

by OPM whereby scrap zinc can be exchanged 
on a pound-for-pound basis for virgin zinc. 

However, there has as yet been no announce- 

ment or even indication to this effect. Of 

course, the toll agreement established for 
aluminum scrap in May is no longer in effect 
now that scrap aluminum has been placed 
under full mandatory control, announcement 
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of which was made by OPM at the same time 
the zinc priority order was issued. 


HAT the orders placing both zinc and 

aluminum under full mandatory con- 

trol gives the lithographic industry 
something to think about is obvious to all, 
yet serious as the situation may now seem, 
it must be faced that even graver problems 
lie in wait in the months to come. Some indi- 
cation of the scope of these potential problems 
can be gained by reading a report of the pro- 
ceedings at the convention of the National 
Association of Purchasing Agents, held in 
Chicago recently. The convention brought 
together leaders of business and many of the 
Washington officials responsible for the direc- 
tion of this nation’s farflung armament pro- 
gram. It was emphasized at the convention 
that the defense effort must be stepped up 
many fold. Production of war goods, it was 
said, must be raised to $35,000,000,000 an- 
nually. Currently it is at a rate of $10,000,- 
000,000, is expected to reach $15,000,000,000 
by the end of the year. Production at the rate 
of $35,000,000,000 means more than doubling 
the year’s expected top figure. It can be 
achieved only by further transfer of civilian 
plant capacity and thousands of | skilled 
workers to the defense effort. Also, business 
and industry might as well make up its mind 
that the defense job will be a long one, 
speakers at the convention pointed out. 

A point of interest made at the convention 
was the prediction that control of inventories 
by regulation would soon be taken by Wash- 
ington. Plans were reported under way to 
compile a record of all materials of importance 
in the defense program. Where it is known 
that a company has excessive stocks of a 
wanted material, it is planned to redistribute 
such supplies to other organizations in need 
of them. 
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ILTON P. THWAITE, pres- 
ident of the Long Island 
City, N. Y., lithographing 
firm of Dennison & Son, was elected 
president of the Lithographers Na- 
tional Association at the annual con- 
vention at White Sulphur Springs, 
W. Va., last month, taking over from 
E. H. Wadewitz, president of Western 
Printing & Litho, who has held the 
office for the past two years. Louis 
Traung, president of Stecher-Traung 
Lithograph Corp., San Francisco 
and Rochester, N. Y., was elected 
vice-president of the association. 
Maurice Saunders continues as chair- 
man of the board, George Kindred, 
president of Kindred MacLean, con- 
tinues as secretary-treasurer, W. 
Floyd Maxwell is retained as execu- 
tive secretary, and Percival Oviatt 
as general counsel. 

No greater importance was at- 
tached to any previous convention of 
the Lithographers National Associa- 
tion, oldest trade association in the 
and 
sentative of organized activity among 
for upwards of 50 
years, than the held at The 
Greenbrier, White Sulphur Springs, 
May 26-29. It hard to 
realize amid the peaceful hills of 


lithographic industry, repre- 


lithographers 
one 


seemed 


West Virginia that in another part of 
the world events were taking place 








that, as one speaker put it, “‘bore the 

aspect of an implausible nightmare.” 
Yet, to judge by the temper of the 
convention program it was evident 
that the convening lithographers 
were very much aware that history 
was shaping itself almost under their 
very noses and were anxious to know 
what effect that shaping would have 
on the affairs of their industry. Such 
topics on the program sessions as 
“Priorities and the Present Emer- 
gency,” ““‘How Lithography Fits the 
General Emergency,” ““Defense and 
Industry Regulation,” “The Shape 
of Things to Come,” and technical 
discussions of production methods 
and conservation of raw materials 
were indications of how they were 
thinking. Lithographers were in at- 
tendance from of the 
country. 

Following the welcoming address 
to members and guests of the L. N. A. 
by the retiring president, E. H. 
Wadewitz, at the opening session, 
Tuesday morning, May 27, the con- 
vention immediately settled down to 
serious business with an authoritative 
explanation of priorities in the pres- 
ent defense emergency by H. Kennedy 
McCook, Chief of Information, Pri- 
orities Division, Office of Production 
Management, Washington. 
that such a _ gigantic 


every part 


Warning 
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. » » president of Dennison 


& Son elected to succeed E. 


H. Wadewitz; Louis Traung 


named vice-president. 


Defense Program, as the United 
States is now embarked upon neces- 
sarily in great individual 
sacrifices and material curtailment 
in production of non-essential goods, 
Mr. McCook helped clear away 
some of the mystery and secrecy 
which have surrounded the practice 
of priorities and the methods of the 
OPM. 

“Our purpose in the operation of 
the priorities method is to assure the 
defense industries that materials will 
be available when needed,” he said. 
The necessary implication to this, 
he commented, is that less urgent 
production must forego their usual 


results 


requirements in the interest of the 
national effort. He explained that 
business has never been confronted 
with anything like the problems it 
now faces in relation to obtaining 
necessary materials. Every effort, he 
said, will be to keep non-essential 
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production going. So far, said Mr. 
McCook, only a few materials have 
had to be put under mandatory 
priority. These include aluminum, 
magnesium, tungsten, primary nickel, 
nickel-bearing steel, neoprene and 
machine tools. 

Metals, he said, present the great- 
est problem, chiefly aluminum of 
which there is now serious shortage. 
He further said no one could esti- 
mate whether or not the production 
of raw aluminum would increase 
sufficiently to provide the material 
He also said that 
zinc, which is of particular interest 
to lithographers, in addition to 
aluminum, does not present such an 
moment. 


for civilian use. 


acute situation at the 
Probably there will be a substantial 
amount of zinc available for the 
particular requirements of their in- 
dustry for the time being, he com- 


mented. 










































were his 


Of particular interest 
comments in respect to pulp paper. 
He cited probable total of 1941 pro- 
duction as 500,000 tons greater than 
in 1940, with existing facilities. He 
also estimated a quarter of a million 
tons greater capacity this year. He 
1941 


sumption would absorb all produc- 


warned, however, that con- 
tion of both the United States and 
Canada, plus available stocks on 
hand at the present time. He also 
warned of backlogs of paper orders 
now running to 25 days, as against 
a normal of 7 or 8 days, and the 
tendency of this to increase about a 
day for every six weeks. ‘“This may 
result in some tight situations” he 


But Mr. McCook also said that 


production ought easily to keep up 


said. 


with consumption generally for the 
rest of 1941, with perhaps some in- 
terchanges of grades called for to 
maintain production balance. Mr. 
McCook’s remarks are contained in 


greater detail elsewhere in this issue. 


— IWING the talk by Mr. 
John H. 


McCook, Doesburg, 


general counsel, R. R. Donnelley & 
Sons, Chicago, who is a member of 
the Illinois Joint Technical Com- 
mittee on Unemployment Compen- 
sation, a member of the Committee 
on Social Security, National Indus- 
trial Council, a member of the 
Legislative Committee of the Graphic 
Arts Federation, and special counsel 
for the Associated Employers of 
Illinois, spoke on “Defense and In- 
dustry Regulation.” 

Industry is beginning to feel the 
effect of the National Defense Pro- 
gram on the employment market, 
Mr. Doesburg told the convention. 
Capable men for all occupations are 
becoming more and more scarce as 
the program continues, he pointed 
out. “The employer,’ Mr. Doesburg 
said, “‘of necessity must concentrate 
on keeping his presently employed 
skilled men and training others of 
the semi-skilled to take over the in- 
creased activity now showing itself 
in his business. This training pro- 
gram which for many years has been 
neglected must now be utilized in 


order to supply industry with skilled 


i 





men to produce the material so 
urgently needed at this time.” 
Commenting on the effect of the 
Defense Program upon wages of all 
industries, Mr. Doesburg cited the 
fact that the steel industry has re- 
cently seen fit to raise its rate for 
unskilled labor to a point above un- 
skilled labor of most other industries, 
and pointed out that as a result the 
problem of other industries, there- 
fore, is whether or not their wages 
should be adjusted on the basis of 
the wage rates of the steel and allied 
industries, or whether they can main- 
tain a lower rate and at the same 
time keep their employees from 
leaving for jobs in other higher paid 
industries. If this situation becomes 
too acute, he said, there is some 
thought in the government, as part 
of its defense program, to control 
wages as well as prices for the dura- 
tion of the emergency. ‘‘Obviously,”’ 
said Mr. Doesburg, “‘any such at- 
tempt is a serious threat to the 
American Industrial System.” 
“Indeed,” said Mr. 


“regulation and control of all em- 


Doesburg, 




















ployee activities is not beyond the 
realm of probability. I think it is 
not too far in the future that more 
restrictive control of employees will 
be forthcoming. Such control 
must of necessity be both upon the 
employee organization and upon 
industry itself. What threat this may 
constitute to the workmen and the 
employers is apparent. If the present 
needs increase and more of the man 
power is inducted in the military 
organization, workers and employers 
must be regimented in positions and 
activities in which their efforts will 
have the greatest National military 
value. What will industry’s position 
be and what can industry do to solve 
this problem? Many of these 
problems will be solved by the in- 
dustrialists of this nation. The trade 
associations will be called upon to 
produce alternative proposals to the 
many undesirable pieces of legisla- 
Today 


this government has placed itself 


tion that will be proposed. 


upon the payroll of industry, not as a 
worker but as an executive and it is 
up to the national associations of 
employers and employees to work 
out the future destiny of American 
Business.” 

Probably one of the most im- 
portant talks delivered at the con- 
vention was the one by Dr. Howard 
T. Hovde, president of the American 
Marketing Association, and assistant 
professor of Wharton 


School of Finance and Commerce, at 


Marketing, 


the University of Pennsylvania. Dr. 


Hovde, an informed and erudite 
student 


a national reputation, titled his talk 


of advertising trends with 
“Shape of Things to Come.” Despite 
the title, which sounds like the name 
of a Orson Welles, 
Dr. Hovde had some mighty inter- 


new movie by 


esting things to say about a subject 
close to every lithographer’s heart: 
Probable Trends of Advertising in 
the Emergency. 
In the United 
Hovde, the 
hovered around 85% of 


States, said Dr. 


advertising index has 
‘“*normal” 
since 1938, and although farm papers 
are currently down, outdoor adver- 
tising has broken through to a 104% 
level this year, and newspapers and 
magazines are around 20%. However, 


he said, in a wartime economy, which 
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we are fast approaching, the govern- 
ment assumes control of directing 


volume and lines of production so 


that with acceleration of defense 


expenditures, 
materials will cut into civilian con- 


production of war 
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EvEeNT 
Empire Tournament Under so—Ist 
Empire Tournament Under s0—2nd 
Empire Tournament Under s0—3rd 





Empire Tournament Over 50—Ist 
Empire Tournament Over s0—2nd 
Empire Tournament Over s0o—3rd 


Men's Putting Contest—1st 
Men’s Putting Contest—2nd 
Men’s Putting Contest—3rd 


Ladies’ Putting Contests—ist 
Ladies’ Putting Contests—2nd 
Ladies’ Putting Contests—ist 
Ladies’ Putting Contests—2nd 
Ladies’ Putting Contests—3rd 
Ladies’ Putting Contests—ist 
Ladies’ Putting Contests—2nd 
Ladies’ Putting Contests—3rd 


Low Net Handicap 
Low Net Handicap 


Low Net Handicap 


Low Gross 


Low Gross 
Low Gross—Ist 
Low Gross—2nd 


Low Gross—}jrd 


Kicker’s Handicap 


President's Prize 
Warren C. Browne Memorial 
Blind Bogey 


High Gross—1st 
High Gross—2nd 


Best Tee Shot 


Best 18 Out of 36 Holes 





Memorial Day Flag Tournament—Ist 
Memorial Day Flag Tournament—2nd 


Low Net Handicap 


RESULTS OF THE GOLF TOURNAMENTS, 36th L.N. A. 
CONVENTION, WHITE SULPHUR SPRINGS, 
WEST VA., MAY 27-30 


WINNER 
William Y. Dear, Jr. 
Gordon Monsen 
Leslie Jackson 
Charles Frazier 
E. H. Wadewitz 
Milton P. Thwaite 


Gerald W. Mathison 
William Y. Dear, Jr. 
R. F, Towner 


Mrs. William Y. Dear, Jr. 
Mrs. George E. Loder 
Mrs. Paul L. Black 

Mrs. W. F. Carroll 

Mrs. R. R. Heywood, Jr. 
Mrs. Stanley J. Hennegan 
Mrs. C. R. Gregory 

Mrs. M. P. Thwaite 


David J. Finn 
E. H. Wadewitz 
Milton P. Thwaite 


L. H. Jackson 
Gerald W. Mathison 


John M. Wolff, Jr. 
Gordon Monsen 
Carl R. Schmidt 
Harold A. Merten 


George E. Loder 
Alfred F. Rossotti 


R. F. Towner 
Curt Teich, Jr. 
Ralph J. Wrenn 


Robert J. Butler 
Myron Monsen 


Frederick D. Bornman 





William Y. Dear, Jr. 
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Maple Leaf Fund Committee 
Maple Leaf Fund Committee 
Maple Leaf Fund Committee 
Maple Leaf Fund Committee 
Maple Leaf Fund Committee 
Maple Leaf Fund Committee 


Sinclair & Carroll Co. 
Sinclair & Carroll Co. 
Sinclair & Carroll Co. 


Jersey City Printing Co. 
Rapid Roller Co. 

Rapid Roller Co. 

Rapid Roller Co. 

Rapid Roller Co. 

Mrs. E. H. Wadewitz 
Rapid Roller Co. 

Rapid Roller Co. 
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Kohl & Madden Printing Ink Co 
George La Monte & Son 


Jersey City Printing Co. 
Offset Engravers Associates 


Dayton Rubber Mfg. Co. 
Dayton Rubber Mfg. Co. 
Dayton Rubber Mfg. Co. 


Sinclair & Valentine Co. 


Fuchs & Lang Mfg. Co. 
Sinclair & Valentine Co. 


E. H. Wadewitz 
National Lithographer 
Crescent Ink & Color Co. 


Sinclair & Carroll Co. 
Golf Committee 


H. D. Roosen Ink Co. 


Harris-Sey bold-Potter Co. 











sumption by means of (1) increased 
taxes, (2) rationing, (3) inflation, 
and (4) savings programs with the 
result that advertising may suffer. 

Nevertheless, he told lithographers, 
national advertisers should continue 
to advertise despite decreased con- 
sumer consumption, rationing and 
priorities because (1) obsolescence 


is a factor of customer thinking as 
much as a factor of accounting de- 
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preciation in factory equipment; 
(2) advertising is insurance against 
loss of customers who might forget 
the advertiser's product during a 
period when he is oversold; (3) the 
‘one customer”’ market which exists 
where the government is a large cus- 
tomer of industrial plants is a positive 
danger and should be integrated with 
“The oppor- 
said Dr. 


national advertising. 
tunity is present now,” 


Hovde, “‘to retool and retrain for 
greater marketing and advertising 
efficiency which will serve you well 
against the the one- 
customer governmental buying no 


time that 


longer dominates our system, and 
when the world may return to a 
democracy of distribution where we 
can meet on common ground with- 
out dictatorial intervention.” 

How Lithography Fits the Defense 
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Emergency Situation,’ a talk by 
David J. Finn, advertising and sales 
promotion manager, RCA Mfg. Co., 
Camden, N. J., very appropriately 
followed Dr. Hovde. 

“You lithographers,” said Mr. 
Finn, “represent an industry and a 
product almost tailor-made to the 
conditions that living in 
today. I think certain advertisers 
of today, as in the last war, must turn 
increasingly toward lithography.” 

Speaking of specific instances where 
lithography will fit in the emer- 
gency, Mr. Finn said: “I think we 
are going to see a tremendous in- 


we are 


crease in the use of outdoor adver- 
tising in the vicinities of all the many 
military and naval camps throughout 
the country, new centers of popula- 
tion, new markets. I think you will 
see an increased use of point-of-sale 
reminders to munitions workers to 
spend at least a part of their in- 
creased earnings for more and better 
food and living accessories. I think 
you will find more point-of-sale re- 
minders being used by manufac- 
turers to sell these same workers their 
products. I think you are going to 
see a greater use of lithography on 
paper labels around the cardboard 
containers which sooner or later will 
replace many other container ma- 
terials now in use, for lithography 
here offers an essential economy and 
efficiency without the waste that in 
wartime cannot be tolerated. No 
one in the lithographic industry need 
have fear of the future. Lithography 
is needed today more than ever 
before.” 

Among other speakers at the 3-day 
session were Lt. Col. Russel M. 
Herrington, who spoke on “Army 
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Maps, Their Production and Pro- 
curement,” a description of the 
lithographic units in Engineers’ Corps 
organized for map-making and how 
they work; Robert J. Butler, Fuchs 
& Lang Mfg. Co., New York, rep- 
resenting the ink industry in the 
production sessions; B. L. Wehmhoff, 
Chevy Chase, Md., representing the 
paper industry in the production 
sessions; A. Stull Harris, Harris- 
Seybold-Potter Co., Cleveland, rep- 
resenting the lithographic equipment 
industries in the production sessions; 
and Robert F. Reed, research di- 
rector of the Lithographic Technical 
Foundation, T. S. Hiller, New York 
School of Printing, New York, and 
Victor W. Hurst, Eastman Kodak 
Co., who discussed basic research 
technique, plate and pressroom pro- 
cedure and photography, respec- 
tively. 

The first general meeting of the 
Point-of-Purchase Advertising In- 
stitute was held during the first day 
of the convention. Edward T. 
Sajous, executive secretary, reported 
on the Institute’s accomplishments 
since its inception some months back. 
He reported that a large group of 
advertisers and users of retail store 
material who were actively inter- 
ested in point-of-purchase advertis- 
ing had been built up, and that as a 
result Lincoln Jones, research special- 
ist in retail store merchandising had 
been appointed Director of Research 
for the Institute, to provide factual 
information about point-of-purchase. 


OLF, cocktail parties, the annual 
banquet and sundry other ac- 
tivities of a lighter nature balanced 
the more serious side of the conven- 





LITHOGRAPHY’'S 
Take It or 


tion. MODERN 
“Double or Nothing 
Leave It” quiz was held at dinner 
following the President’s speech on 
Tuesday evening. Gordon Monsen, 
of Thormod Monsen & Son, Chicago, 
was the shining light at the quiz, 
scoring perfect in his bout at the 
microphone with Professor Quiz 
Hawk Saunders as master of cere- 
monies. Others who didn’t do so 
badly were: Stull Harris, Mrs. E. 
Hammersmith, E. H. Wadewitz, 
and George Benton. 








HERE is nothing new about 

public relations, but it is only 

within recent years that it has 
become a conscious science. Indi- 
viduals have been practising public 
relations ever since man emerged 
from the primeval ooze, but it took 
Dale Carnegie with his plan for 
making friends and influencing people 
to formulate a public relations pro- 
gram for the individual. 

In the world of business, public 
relations has also become a recog- 
nized and organized science. As we 
all know, the world has of late been 
going through something of an in- 
tellectual revolution. Not the least 
part of this revolution is the changed 
attitude of the public toward busi- 
ness and the increasing sense of re- 
sponsibility to the public on the part 
of business. Out of the desire of busi- 
ness to reduce areas of friction with 
the public and to convey to the 
public a true picture of the con- 
structive contribution of industry to 
our American way of life, as well as 
to stimulate demand for goods and 
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services, has grown the work of the 
public relations counsellor. 

Public relations is often confused 
with publicity and sales promotion. 
These are indeed important aspects 
of public relations but, actually, the 
term has a much broader significance. 
Within its scope are included all the 
contacts which a company has with 
people, whether within or without 
its own organization. 

Public relations experts have by 
now pretty well charted the areas to 
be covered by their work. Some of 
the more important of these areas are: 

Relations with stockholders or 

other security holders 

Relations with employees 

Relations with suppliers and dis- 

tributors 

Relations with customers and po- 

tential customers 

Relations with the general public, 

particularly in localities in which 
the client operates 

In each of these areas, forward- 
looking business is today seeking to 
make itself better understood and 


Here's a market for the 
lithographer that’s defin- 
itely worth looking into 
— particularly now. 


thus to build good-will which in the 
long run reflects itself in sounder 
industrial relations, greater customer 
satisfaction, increased public con- 
fidence and greater sales. 

Many large corporations now con- 
sider a public relations program 
covering all these areas of public 
opinion to be an essential part of 
company operation. Many more 
should do so. Many smaller con- 
cerns are equally public relations 
conscious and on a more limited 
scale are taking definite steps to 
promote good-will among those with 
whom they come into contact. 

What does all this mean to the 
lithographer? 

First of all, it means a very im- 
portant increase in the total volume 
of printing to be done. When a 
company like the United States Steel 
Corporation decides, as a part of its 
public relations program, to circulate 
its annual balance sheet to its em- 
ployees as well as to its stockholders, 
it means that more than 200,000 
additional annual reports have to be 
produced, together with the en- 
velopes in which they are distributed. 
When one of the great automobile 
manufacturers decides to publish and 
distribute a dealer house magazine, 
it means the birth of a new periodical 
30,000 or 40,000 copies of which have 
to be produced every month. And 
so it goes. 

Public relations also has another 
important influence upon the graphic 
arts. The concern that is conscious 
of the value of a public relations 


program is likewise conscious that 
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every piece of printed matter going 
out under the firm name is a silent 
ambassador of the company. Thus 
the question of quality in conception, 
design and production assumes vastly 
greater significance. Price, though it 
may still be a factor, becomes 
secondary in the mind of the pur- 
chaser. Under these conditions, the 
lithographer or printer is much more 
likely to be given the leeway to do 
a first-class job and, incidentally, to 
do it at some reasonable profit to 
himself. 

For these reasons, the study of 
public relations,—what it means, 
what it involves, what it purports to 
do,—has become decidedly a part of 
the curriculum of every worth-while 
master lithographer and lithographic 
salesman. A familiarity with public 
relations techniques should imme- 
diately suggest to the alert salesman 
a whole series of new prospects or 
new jobs for established clients. 
Public relations work is perhaps the 
most prolific source of new graphic 
arts reproduction today. 

Furthermore, an understanding of 
public relations and what it seeks to 
accomplish is the perfect foil for the 
bargain-counter purchasing agent or 
buyer. It provides a sound, legiti- 
mate argument in favor of quality 
work as opposed to high-pressure, 
low-cost production. 

With this brief introduction, it 
may be worth while to consider in 
a more detailed fashion some of the 
major activities that come under the 
heading of public relations in order 
to understand just what these activi- 
ties do mean in the way of increased 
activities and responsibilities on the 
part of the graphic arts. 


E have already mentioned per- 

haps the most important in- 
strument of public relations with 
respect to the stockholder, i. e., the 
annual report. The present attitude 
of forward-looking management 
towards public relations generally 
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By William B. Marsh 


and toward corporation stockholders 
in particular is well expressed in the 
annual report of the president of one 
large industrial organization issued 
just last month. 

“The professional executive,” says 
this industrial head, 
himself, but at least four different 
masters. In every decision that he 
makes, he must consider his stock- 
holders, his employees, his customers, 
and, last but by no means least, the 
general public. As a consequence of 
this fourfold responsibility, the busi- 
ness of reporting upon the activities 


“serves not 


and policies of a corporation has as- 
sumed much greater significance. 
The day of the poker-faced annual 
report, intended to conceal rather 
than to enlighten, is on the way out. 
Present-day management conceives 
that those with a legitimate interest 
are entitled to know not only the 
statistical facts, but also pertinent de- 
tails regarding the manner in which 
company business is carried on.” 
The annual reports of the concern 
cited above are typical of the progress 
that is being made in the way of 
better reporting to stockholders. In 
1935 this company’s report was a 


simple eight page booklet in one 
color, containing merely financial 
information. In 1936-37 the report 
was enlarged to sixteen pages, printed 
in two colors, and included several 
photographs of plant and products. 
In 1937-38 the report enlarged to an 
814 x 11 size, was profusely illus- 
trated and really distinctive in for- 
mat. Finally, in 1939-40, the com- 
pany issued an annual report of 
exceptional quality as regards lay- 
out and press work and sent with it 
to every stockholder a sixteen page 
review of company affairs and ac- 
tivities, which contained no less than 
six separate articles in regard to 
various aspects of the company’s 
operation. 

This company is by no means 
alone in this effort to improve the 
quality and context of the annual 
report. Many other corporations, 
such as the U. S. Steel Corporation, 
the General Electric Company, the 
Monsanto Chemical Company, and 
the Caterpiller Tractor Company, to 
mention just a handful, are doing 
likewise in greater or lesser degree. 

It needs little imagination to con- 
ceive of what it would mean to the 
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graphic arts were the practice of the 
extended annual report to be adopted 
by every company listed on.the New 
York Stock Exchange. A new stand- 
ard is now being established by 
companies that are public relations 
conscious. The lithographer, if he 
is on the job, will turn himself into 
a missionary to spread this gospel. 

Nor is the annual report the only 
medium through which management 
seeks to communicate with the stock- 
holder. A number of companies are 
now issuing to the stockholders 
monthly or quarterly bulletins re- 
garding company affairs. Others use 
illustrated brochures dealing with 
research work, employee relations, 
and so forth, as enclosures with 
dividend checks. It has also been 
realized by companies engaged in 
the consumer goods industries that 
stockholders offer a substantial mar- 
ket for company products. This has 
resulted in the distribution to stock- 
holders of sales literature directed 
especially to them as part owners of 
the enterprise. Taken altogether the 
amount of literature now being dis- 
tributed to stockholders has grown 
to substantial proportions. 

With regard to employee relations, 
too, the graphic arts has an important 
part to play. Many companies are 
today preparing special simplified 
annual reports for distribution es- 
pecially to employees. In these re- 
ports the use of pictures and pictorial 
statistics is always generous. 

Employee newspapers are rapidly 
coming to the fore. (See the article 
in last month’s issue entitled “Em- 
ployee Publications’—Ed.) Man- 
agement has found that it is desirable 
to have a regular medium of com- 
munication with all employees and 
is going to great lengths to turn out 
periodicals which are of interest not 
only to the men but also to their 
families. Here again color and pic- 
tures are lavishly used. 

Much printed matter is also used 
for the job of employee education. 
Bulletin board posters dealing with 
safety, fire prevention, accuracy, and 
other similar topics, are employed in 
many large plants, as well as job 
studies and other similar literature. 

When it comes to consumers rela- 
tions, it is sometimes hard to differ- 
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entiate strictly between advertising 
and public relations material. Public 
relations activities in the consumer 
field are, of course, all aimed either 
directly or indirectly at increased 
sales. For practical purposes, we can 
perhaps designate material which 
deals with specific merchandise as 
advertising; whereas material which 
deals primarily with intangibles, 
such as historical background, char- 
acter of service, research activities, 
and other plus values which the cus- 
tomer subconsciously takes into ac- 
count when making a purchase, may 
more truly be designated as public 
relations. 

Many companies are today, of 
course, issuing consumer house or- 
gans of various kinds. A recent sur- 
vey made by Printers’ Ink indicates 
that there are more than 1,200 such 
institutional periodicals now being 
issued throughout the country. It is 
interesting to note that according to 
this survey, some 20 per cent of these 
house organs are now being produced 
by lithography, a very much larger 
percentage than has heretofore been 
the case. 

There has recently been a sub- 
stantial increase likewise in the num- 
ber of companies that issue institu- 
tional books which are distributed 
periodically to customers and po- 
tential customers, with a view to 
familiarizing the public: not only 
with the company’s products but 
also with the well-integrated organi- 
zation which stands behind those 
products. 

In recent years, partly because 
management has found it to be good 
sales technique and partly because of 
pressure from consumer groups, many 
manufacturers have put stress on 
informative labeling of their products. 
The consumer is today demanding 
much fuller information in regard to 
the merchandise that he buys, and 
management has found it to be good 
business to establish definite stand- 
ards of manufacture and to publicize 
them. 

Still another means of building 
consumer good will has been the 
issuance of consumer helps of various 
kinds, such as cook books, receipt 
books, and the like. It may seem at 
first glance a far cry from a bottle of 


Coca Cola to a flower arrangement 
on your dining room table, yet the 
Coca Cola Company has found it 
definitely worth while to spend 
thousands of dollars on their now 
famous booklet on flower arrange- 
ments. 

The growth of radio advertising 
has given particular impetus to the 
production of institutional material 
of various kinds which can be dis- 
tributed in response to requests from 
radio listeners. 

Coincidental with this effort which 
is being made to build good will with 
the consumer is a similar effort 
which many large companies have 
undertaken to create closer and more 
friendly relations with wholesalers 
and retail outlets. Here again the 
house organ is extensively used. Pre- 
prints and reprints of company ad- 
vertising are distributed to emphasize 
to distributors the extent of the sup- 
port which they are receiving from 
the company in the form of national 
advertising. There are numerous ex- 
amples available likewise of special 
market studies, special educational 
material, and so forth, which have 
been prepared entirely to encourage 
better understanding between the 
company and its sales outlets. It is 
evident, therefore, even from this 
brief summary, that the trend of 
business today is definitely away 
from the philosophy of “the public 
be damned” and towards a philos- 
ophy of much greater frankness and 
sympathetic understanding between 
business and those with whom it 
comes in contact. 

Constructive public relations de- 
mands first a sound ethical concept 
of the duties and responsibilities of 
management to investors, employees, 
customers, and others with whom 
business comes in contact. But 
public relations is almost equally 
concerned with the problem of the 
interpretation and expression of this 
concept in such manner that it will 
be understood and _ appreciated. 
Graphic arts reproduction is still the 
most important medium of self- 
expression available to the business 
world and, so long as this is true, it 
is inevitable that public relations 
and the graphic arts must go hand 
in hand. 
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THE REYNOLDS AUTOMATIC 
COMPOSING TYPEWRITER 


ITHOGRAPHERS are well 
aware that catalog, magazine 
and book publishers are in- 

creasingly using offset as a method of 
production. As noted in a recent 
issue of this magazine, a number of 
trade journals and magazines use 
lithographed covers, illustrated sec- 
tions and even produce entire edi- 
tions by this process. The Stylist, 
house organ of the Grand Rapids 
Furniture Guild, and the New World, 


a Montreal monthly, have been 
pointed out as fine examples. 
Newspaper publishers, too, are 


showing increasing interest in the 
potentialities of offset, due largely to 
its qualities and economies in illus- 
trating. This interest has been due 
to the forward strides made by the 
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trade in to a closer 


control over the variables involved 


recent years, 


in the process, and to a wider dis- 
semination of technical knowledge. 





This is a brand new inven- 
tion. It is still in the experi- 
mental and testing stages. It 
has interesting possibilities, but 
whether it is the answer to the 
oft-expressed want for a ma- 
chine which will do for lithog- 
raphy what slug-casting ma- 
chines have done for letterpress 
printing depends on develop- 
ments. In the interest simply of 
news, we offer this article de- 
scribing Mr. Reynolds’ invention. 
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Lithographers, however, have re- 
alized that this new interest and the 
offers have been 
limited due to the fact that 
methods and machinery are needed 
to prepare reproduction proofs of 


potentialities it 
new 


body or text types in a manner which 
combines qualities of the best relief 
printing with greater speed and 
economy. In other words, a machine 
which could do for lithography what 
slug-casting machines have done for 
letterpress printing. 

The need for such machinery has 
occasionally been mentioned in these 
columns. Now comes B. E. Reynolds, 


a working journeyman printer, of 


Jackson, Mich., with an invention 


proposed to supply that need. Mr. 
Reynolds has applied for patents 


Fig. 4 











covering his invention, and, though 
still in the experimental and testing 
stages, it has interesting possibilities. 

The accompanying illustrations 
show a printing machine (Fig. 1), 
9 feet long, 1% feet wide and 4% 
feet high, which produces automati- 
cally, successive single lines of justi- 
fied type characters of various widths, 
the product appearing like a proof 
of a column of type. This printing 
unit is controlled by a_ perforated 
tape, a section of which is illustrated 
(Fig. 2), and this tape is the product 
of one or several power driven type- 
writers shown in an artist’s cutaway 
conception (Fig. 3). 

The printing machine contains the 
heart of the new method—a long 
tapering bar 16 inches in length 
carrying a full font of characters upon 
its edge, also illustrated (Fig. 4). On 
the opposite edge are V-notches for 
aligning the characters. An even 
progression of character widths is 
maintained and a variety of spacing 
widths obtained. Justification is al- 
ways held to within a point in theory 
and to perfection in practice, ac- 
cording to the inventor. 

This is further explained if one 
visualizes a group of these bars ar- 
ranged upon a table top in a number 
equalling the maximum number of 
characters ever to be used in a line. 
Thus, on the table top are arranged 
type bars each carrying a full font, 
half of these bars tapering one way, 
and the other half of the total num- 
ber of bars tapering the other way. 

One might move individual type 
bars by hand until a desired line is 
formed, selecting the necessary spaces 
to justify the line, thus solving two of 
the most vital problems in the success 
of such a machine, namely, the use 
of characters of various widths, and 
the exact justification of lines. 

In the early development of ma- 
trix-forming and of typecasting ma- 
chines, similar ideas were tried and 
discarded. This automatic composing 
typewriter is believed to be the first 
use of such bars for composing and 
proving of types, and incorporates in 
its design improvements in aligning, 
high speed in positioning, which in- 
crease the efficiency of the arrange- 
ment, 

The machine composes, justifies, 
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aligns, planes and locks successive 
single lines. And besides the com- 
posing assembly, other mechanical 
divisions with which it is equipped 
are the proving mechanism, the 
automatic positioning apparatus, and 
the power driven typewriters which 
perforate the tape used in positioning 
or locating the type bars of the 
printing machine. 

Before proving, a selected line of 
type characters must be brought into 
exact alignment, must be planed so 
that no individual letters protrude, 
and must be locked sufficiently to 
hold the types on their feet. 

For proving there is provided 
across the table and underneath the 
line of type characters a narrow slot 
exactly wide enough to permit a 
narrow platen press to enter and 
prove successive lines. The press is 
somewhat longer than maximum 
line length and uses carbon paper 
for inking, either in ribbon or roll 
form. Proving paper moves across 
the tympan of the press in a con- 
trollable progression parallel to the 
length of the table, normally being 
ratcheted along by movement of the 
press, but capable at any time of 
being reeled out for removal of any 
completed section of printing. The 
product looks like the proof of a 
column of type. 

To accomplish high speed printing 
with resultant economy, the move- 
ment of type bars is predetermined 
by exact measurements and all bars 
for a given line move simultaneously. 
With speeds of 40 lines of printing 
per minute little time is consumed in 
aligning, locking and proving. The 
time is consumed in moving the type 
bars from one chosen line of loca- 
tion to another. 


YNCHRONIZATION of the 

movements of the machine are 
so arranged that failure of any 
function stops operation until cor- 
rected. In each of the sections of the 
control tape which predetermine the 
printed lines, there are perforations 
which can be controlled by the 
typist who prepares the tape. Among 
these are repeat line symbol and 
delete symbol. 

In stressing that the paramount 
objective of this machine is the rapid 








and economical composition of text 
matter for reproduction, it is well to 
note that several power typewriters 
used in fabricating the control tape 
may be used with one of the printing 
units. 

The control tape is a prefabricated 
record of exactly measured and 
justified lines. This record appears 
in the form of any of seven per- 
forations across the tape. One space 
to the right and just above each 
pattern of perforations there appears 
the typewritten character which is 
represented and which is to be as- 
sembled in line by type bars as the 
tape is used in the printing machine. 
These typewritten words along the 
edge of the tape are used to enable 
a copyreader and proofreader to 
make corrections and alterations by 
splicing in new lines before the tape 
goes to the printing machine. 

Between the typewritten words 
along the edge of the tape are iden- 
tical perforations which guide the 
machinery that computes and inserts 
the proper perforated patterns which 
are to control the movement of type 
bars to locate spaces of proper 
widths in a given line. 

In other forms the proving ma- 
chinery might be even more useful. 
For instance, the central assemblies 
of the printing machine can be in- 
verted with the types imposed on the 
top. In this case one can use small 
rollers to ink successive lines and 
to pick up this ink and transfer it to 
paper or to lithographic plates. 
These rollers are controlled in their 
forward movement to facilitate the 
registration of successive lines upon 
desired material and move at high 
velocities. This method of proving 
allows a number of proofs of a line 
to be made from one setting upon 
any of a number of materials. 

It is suggested that future news- 
papers may prepare lithographic 
plates photographically to the extent 
of placing in all advertising, ruling 
and illustrations by use of the photo- 
graphic processes. After which, late 
news or even all body composition 
might be placed upon the plates by 
controlled transfer rollers. Of course, 
such a use would presume transfer of 
headings directly to plates. 

(Turn to page 59) 
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RADED screens as discussed in 
an earlier article offer some 
interesting possibilities, but 

they are not readily obtainable and 

must be made in_ the 
gallery. This is not difficult and 
should well repay the small outlay 
in time and money. The operations 
required to produce such a screen 
practice. 


generally 


are all rather common 
There are no difficult 
procedures necessary. 

The graded screen may best be 
visualized if it is described in terms 
of the standard or solid ruled screen. 
Rather than the rulings being solid 
and sharp-edged, the ruling of the 
graded transparent and 
graded from the center line outward 


unfamiliar 


screen is 


to either side. The center of the ruling 
alone may be of heavy density, but 
to either side the ruling is gradually 
shaded down to nothing. In com- 
bination with cross rulings of the 
same type a sort of out-of-focus 
checkerboard pattern results. 

The similarity of the checkerboard 
appearance of a graded screen to the 
middle tone value of the dot ob- 
tained in using a standard screen, 
suggests the possibility of making 
graded screens directly in the camera. 
A number of methods of preparing 
graded screens in this manner have 
been suggested, and several Euro- 
indicate considerable 


pean 
interest in this subject in Germany 


patents 
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and more recently in England. A 
brief resume of these methods may 
prove helpful. 

The first adequate description of a 
method of preparing these screens is 
that appearing in Deville’s treatise 
on halftone (1896). The screen was 
prepared in two steps. A_ chess- 
board (middle tone dot) screen was 
first prepared from a regular ruled 
screen by photographing a sheet of 
white paper, out of focus, at suitable 
exposure and screen distance. The 
chessboard screen then replaced the 
standard rulings and by photograph- 
ing the sheet of paper again with the 
chessboard pattern at a suitable dis- 
tance from the plate, a graded chess- 
board resulted. Best results were ob- 
tained only by using a special star- 


shaped diaphragm specifically de- 
signed for the lens in use. 

This two-step method seems hardly 
necessary unless it was because the 
wet collodion process then in use was 
not capable of holding the necessary 
gradation all in one step. Screens 
made by T. Dettman some 9 or 10 
years later exhibit much more defin- 
ite gradation and appear to have 
been more practical. He used a 
single ruled screen in contact with 
the sensitized plate, moving it about 
8 times in a direction perpendicular 
to the direction of the rulings, giving 
a partial exposure at each step. This 
involves carefully prepared microm- 
eter adjusted equipment to assure 
any degree of success. However, 
such screens appear to have been 


Following up his recent article 


on the possibilities of the 


graded screen in lithography, 


the author describes a number of 


ingenious ways to make them, 


depending on the purpose. 





made in considerable numbers until 
recently. 

An ingenious system utilizing a 
special rotating stop in the lens 
board, the lens being removed, was 
patented by A. R. Trist. The screen 
was not eminently successful, but the 
process is worthy of study as it offers 
a large amount of control. 

As discussed in our earlier article, 
one of the advantages of graded 
screens is in their positive control of 
contrast. The exact contrast of the 
result is determined by the charac- 
teristics of the screen chosen for use. 
In other words, several screens may 
be prepared in a series so as to yield 
a range of contrast control from a 
marked reduction to a marked in- 
then 


hand. 


crease, and specific screens 
chosen to fit the case in 
Vagaries of development time and 
temperature are thus minimized. 
The specific value of Trist’s work 
was to point out a possible method of 
controlling the preparation of the 
graded screen so as to predetermine 
its contrast characteristics. 

The control in this method comes 
about through the choice in the size of 
the opening in the rotating diaphragm 
and the size of the circle through 
which it is rotated. Similar results, 
however, can be obtained by using 
a series of circular apertures cal- 
culated to yield the desired degree 
of contrast in the dot gradation. The 
ability of the screen to determine a 
control of the contrast is due to the 
fact that it represents a fixed rela- 
tionship between intensity and dot 
size. In other words, the graded 
screen can be so prepared as to yield 
a dot of any desired size for any 
specified subject intensity. It can, 
therefore, if properly designed yield 
any desired characteristic curve either 
normal, straight line or specifically 
distorted in highlights, shadows or, in 
fact, in any portion of the scale. This 
alone is one of the most fascinating 
phases of the process. 

F. T. Tritton, B.Sc., and E. T. 
Wilson, M.Sc., have in the Photo 
journal for March 1940 reported 
their results in experiments to de- 
termine more practical methods of 
making screens under position con- 
trol. We are indebted to them for a 
real advance through the use of 
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apertures consisting of batteries of 
from nine to twenty small openings 
by means of which imperfections in 
the original cross-ruled screen are 
minimized. Before going into this, 
however, let us consider their specific 
straight- 


recommendations for a 
forward procedure. 
Utilizing a standard crossline screen 
of 150 lines per inch, a standard 
process camera is set so that the 


lens is approximately 36 inches from 
the sensitive plate. The exposure is 
made from a white sheet in the copy 
frame at about 4 greater distance, 
say 48 inches. 

The lens being removed, 
circular stops are substituted for it 
successively and a series of three ex- 
posures given. The stops and expo- 
sures which yielded the best results 
were as follows: 

(a) A circular stop 0.76 inches in 

diameter—exposure 10 seconds 

(6) A circular stop 0.52 inches in 
exposure 5 seconds 


three 


diameter 

(c) A circular stop 0.26 inches in 

diameter—exposure 10 seconds 

(Note: This was on Ilford Thin 

Film Halftone Plates) 

The necessary screen distance can 
be calculated from the largest stop 
being used. It is desired that the 
area behind the crossing of the lines 
in the ruled screen shall be prac- 
tically clear, but very small in size 
when the largest stop is used. It was 
found, however, that unless the 
inertia of the plate was also con- 
sidered, this clear area was much 
larger than desired. For the condi- 
tions specified above a screen dis- 
tance of 0.26 inches was found to be 
best. 

The new screen should be de- 
veloped with care. Since we are 
designing it to have five gradations 
it is preferable that both the ma- 
terial used and the development 
should be calculated to give soft full 
tone results. The completed screen 
should, of course, be varnished for 


its further protection. 


HE above data will yield a 
screen of five actual gradations, 
a maximum, three intermediates and 
a minimum. To obtain better re- 
sults intermediate apertures must be 


used and the exposure spread over 


them all to yield a uniform scale. By 
varying the proportion of exposure 
for each aperture, screens of varying 
contrast can be obtained. The screen 
distance is not varied for this pur- 
pose. Instead of making a series of 
exposures at fixed diaphragm open- 
ings, a single exposure might well be 
made while slowly closing down the 
diaphragm at a predetermined rate. 
This will yield a continuously vari- 
able screen rather than one having 
steps of varied density. 

Preparing one screen from another 
always has the disadvantage that 
defects which normally are not im- 
portant become so by distortion. 
Such defects may be of two classes, 
those in the original screen and de- 
fects of processing. Scrupulous care 
must be taken to assure dust-free 
working conditions and fault-free 
sensitive materials. 

Since every part of the regular 
screen is helping to form the new 
screen, any imperfection will be 
duplicated. Since the new screen is 
to be used in contact, these imper- 
fections must needs result in im- 
perfect negatives. This is directly 
contrary to normal processes because 
in the spacing involved normally, 
such imperfections are not usually 
noticeable. 

Tritton & Wilson have suggested 
an ingenious method of overcoming 
these defects. For this purpose they 
employ, as mentioned above, a 
whole battery of apertures, utilizing 
the double or multiple image phe- 
nomena first discussed by Turati. By 
this means the adjoining dots are 
made to share the imperfection, no 
one having a sufficiently large share 
as to be noticeable. The sharing of 
the imperfection amongst dots and 
the formation of the dots themselves 
is markedly affected by the spacing 
of the multiple apertures. 

The required distance (d) between 
the apertures is related to the other 
factors as follows: 


(d) distance between ruling centers 
screen distance 





Camera extension 


In the case cited above this gives 
a separation (d) of 0.86 inches for the 
screen distance of 0.28 inches. 
In using multiple apertures, the 
screen distance is no longer as fixed 
(Turn to page 59) 
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SAVAGE SHOWS THE WAY! 
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As surely as the lighthouse shows sailors the way, 
so Savage will show you the way to true printing 
economy through the modern medium — 

photo lithography. Canoe Club photographs in 
this issue were produced entirely within the Savage 
organization, from negatives and plates to 
printing. Other completely centralized Savage 
Services include multigraphing, mimeographing, 
addressing, filling-in, folding, mailing, stamping, 
mailing lists, typography, layout, and copy service. 


Savage is always at your service! 
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SAM AGE MULTI SYSTEM, INC., 327 WASHINGTON STREET, BUFFALO, NEW YORK, CLEVELAND 0913 








MODERN LITHOGRAPHY offers this insert as a speci- 
men of fine lithography, layout and art work. It was pro- 
duced entirely within the Savage Multi System, Inc. plant 
at Buffalo, N. Y., from negatives and plates to printing. 
Lithographed in three colors on a single color LSB 17 x 22 
Harris otfset press. Layout and copy by W. D. Ferguson 
of the Savage Service Department. The insert appeared 
in The Burgee, (official publication of the Buffalo Canoe 
Club) a 66-page magazine produced by letterpress. 
Photo-lithography is used in printing sixteen pages of 
photographs which are bound into each issue. The Savage 
organization produces these sixteen pages, utilizing one 
for their advertisement. Other offset printers in the field 
might well sell this idea to magazines in their territory. 
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PRIORITIES 


.. . with respect to aluminum, zinc, tung oil and 


paper. Highlights of an address by H. Kennedy 
McCook, Chief of Information, Priorities Division, 


O. P. M., at the L.N. A. Convention last month. 


GIGANTIC Defense Program 
necessarily results in great in- 
dividual 
terial curtailment in production of 


sacrifices and ma- 
non-essential goods. Certain non- 
defense industries must forego their 
usual requirements in the interest of 
our National effort. I think it a safe 
prognostication in the present emer- 
gency, however, that a course will 
be followed so as to preserve all 
industrial units. At the same time, 
you, doubtless, during the coming 
year will find it increasingly difficult 
to obtain materials so your business 
may properly function, and your 
employees have uninterrupted em- 
ployment. I assure you this will be 
a real problem. 

With reference to some of the 
specific materials used by the lith- 
ographic industry, there is doubtless 
a grave shortage of aluminum at the 
present moment. Production for the 
month of May was approximately 52 
million pounds. The best estimates 
indicate that approximately 90 per 
cent of primary aluminum is now 


Whether 


aluminum production will increase 


going into defense work. 


sufficiently so the amount of alu- 


minum available for civilian re- 
quirements will increase is problema- 
tical, and is contingent upon so many 
indeterminable factors that I, frankly, 
hesitate to make even a general 
prediction. The 1940 production of 


aluminum amounted to 412.5 million 
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pounds, whereas the consumption 
was 454 million pounds. The 1941 
estimate of production is approxi- 
mately 630 million pounds. Whether 
consumption for defense will con- 
tinue as rapidly as it has in the past 
is a matter of pure speculation. It 
may be stated, however, that there 
will be a definite shortage of alu- 
minum for non-defense needs. 

Departing for a moment from pure 

speculation, and answering the spe- 
cific and more definite question: 
“How does one obtain aluminum?” 
For answer, first I refer you to 
General Preference Order M-1, and 
Supplementary Order M-1-A, which 
provides in substance you contact 
your supplier with the request he 
supply you with aluminum, in ac- 
cordance with the provisions of 
these orders dated March 21, 1941. 
Users are classified as follows: 

(a) for defense. 

(b) for essential services and non- 
defense uses in various ‘‘B” 
categories, from “B-T° to “B-8.” 

All defense requirements are to be 

met in full on a monthly basis; 
thereafter ‘“B” classifications will be 
taken care of on the percentage basis 
indicated in the order. As a guide to 
producers and processors of alu- 
minum, the Priorities Division has 
issued, under the date of April 15, 
1941, a classification of industries by 
which the various users of aluminum 
may have their orders for aluminum 


rated. For instance, an examination 

of this classification will show, under 

Industry Group #8: Printing, Pub- 

lishing, and Allied Industries, the fol- 

lowing: 

Lithographing: Plates, Lithograph—B-4 
All Other Uses—B-8 

All other users of aluminum in 
Industry Group #8 are rated B-8, 
except Loose Leaf Binders, Blank 
Books, and Book Covers, which are 
given a B-7 rating. Making the ex- 
ample even more concrete, con- 
sidering B-4 classification, you will 
observe, in accordance with Supple- 
mentary Order M-1-A, this classifi- 
cation provides, “Deliveries by pro- 
ducers shall not exceed 60% of the 
customer’s monthly average of 1940 
shipments from the same producer 
for corresponding purposes.” Under 
B-8 classification, the percentage is 
10%, instead of 60%, as indicated 
in the preceding example. 

We will now consider, very briefly, 
the situation with respect to pulp 
and paper. In regard to pulp, it is 
indicated the maximum production 
for 1941, with existing facilities, will 
be slightly more than 500,000 tons 
greater than in 1940. It is also be- 
lieved that probably a quarter of a 
million tons of additional capacity 
will become available during 1941. 

In recent years, imports averaged 
in the neighborhood of two million 
tons, but now these imports will be 
confined entirely to shipments from 
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Canada, and probably will not ex- 
year. 


ceed one million tons per 
However, this figure is approximately 
twice the recent yearly imports from 
Canada. Also, we have in the United 
States, some wood pulp in storage, 
left over from stocks accumulated 
prior to the invasion of Norway. It 
is estimated that all available pro- 
duction, both in the United States 
and Canada, and practically all 
stocks, will be required to meet the 
1941 consumption. Such a close 
relation between available supply 
and requirements is hardly possible 
without shortages appearing here 
and there. The supply of wood pulp 
has fallen from something in excess 
of 800,000 tons, to 400,000 tons. 
Thus, inventories are being ex- 
hausted. 

Presently, the back log of orders in 
paper amount to 25 days, as against 
a normal of 7 or 8 days. This back 
log is increasing one day for each of 
With respect to 
paper, tight 
situations, but it seems the industry 


the past six weeks. 
there may be some 


should be able to supply anticipated 
requirements during the remainder 
of 1941; however, some interchanges 
in grades and types may become 
necessary. Also, I wish to call atten- 
tion to the increased use of old 
papers which has been stepped up 
from 4,500,000 tons, and we estimate 
that this year we will use 6,200,000 
tons. It is my judgment that the 
paper industry has sufficient in- 
genuity, and versatility, to make re- 
quired adjustments so that serious 
shortages probably will not occur 
in 1941, provided there are no in- 
terruptions resulting from failure to 
get materials, or from other causes. 

In accordance with an amendment 
to Supplementary Order M-1-A, the 
percentages allowed “B”’ classifica- 
tions are liberalized with respect to 
so-called low grade aluminum. This 
is sometimes just referred to as scrap 
aluminum; however, in accordance 
with the provisions of this order, the 
aluminum content must not exceed 
87°> aluminum, the remaining con- 
stituents of the alloy being composed 
of at least 6.5% copper, and 1.5% 
zinc. Metals other than zinc may 
be in the alloy, making up the 1.5%. 


Percentages of low grade aluminum 
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obtainable under the “B” classifica- 
tions are considerably larger than 
those contained in the original Order 
M-1-A, which has reference to virgin 
aluminum. Referring again to the 
preceding example, Class B-4 is en- 
titled to 60% virgin aluminum, 
whereas a customer is entitled to 90% 
low grade aluminum. Due tto its 
copper content, the low grade alu- 
minum is unsuitable for many pur- 
poses. 

The orders to which I have re- 
ferred provide toll agreements for 
the processing of aluminum, must 
be approved by the Priorities Divi- 
sion before the processor may pro- 
ceed. Usually where an owner of 
aluminum scrap enters into a toll 
agreement for the processing of his 
own scrap, the agreement will be 
promptly approved by the Priorities 
Division. However, in _ instances 
where the scrap is purchased on the 
market, and is then made subject to 
a toll agreement, the transaction will 
be scrutinized to determine the 
origin of the scrap, and to ascertain 
whether the price paid exceeded the 
maximum prices fixed for the par- 
ticular grade of scrap aluminum. 


_ is subject to limited Priority 
Control. For the month of June, 
producers have been advised they 
must retain a certain percentage of 
their output as a pool, subject to 
prompt allocation by the Priorities 
Division. In addition to the certain 
percentage allocation referred to, 
zinc producers also receive from de- 
fense contractors, and sub-contrac- 
tors, individual Preference Rating 
Certificates on zinc on order. Thus, 
a substantial portion of zinc produc- 
tion, probably from 20% to 40%, 
is going into defense contracts. For 








the year 1940, the consumption of 
zinc equalled 662,900 short tons. For 
1941, the estimated domestic pro- 
duction is 714,000 tons. Another 
estimate indicates total production 
from all sources, domestic, foreign, 
and secondary production, will be 
approximately 900,000 tons. For 
1942, smelter production is now esti- 
mated at about 960,000 tons. Zinc 
is probably not as much used by 
direct defense contractors, as by firms 
incidentally engaged in the defense 
eflort, which makes it even more 
difficult to estimate future consump- 
tion. Probably the best that can be 
said is that there will be some 
shortage of zinc in 1941, as measured 
by apparent consuming capacity. 
Tung Oil, I understand, is another 
material with respect to which you 
are particularly interested. It is 
superfluous, I presume, to tell you 
Tung Oil is also known as China 
Wood Oil, which is produced pri- 
marily in the interior of China, al- 
though some effort is now being 
made to produce this oil in some of 
our Southern States. It is probable, 
for some years to come, at least, we 
will be dependent upon China for 
most of our supply. ‘The present 
stock in the United States is limited, 
and the availability of this material, 
in the future, will depend, in a large 
degree, upon our ability to obtain 
necessary shipping facilities to get 
the material into the United States. 
I am advised that on March 28, 
1941, the stock in the United States 
amounted to 7,000 tons. In addition 
thereto, we had on the high seas 
bound for the United States, 2,000 
tons, and located in Rangoon, in 
drums awaiting shipment to the 
United States, another 4,000 tons. 
Another 5,000 tons is said to be on 
motor transports between Chung- 
king and Rangoon. The sales for the 
first quarter of 1941 amounted to 
4,000 tons a month. The estimated 
domestic production for 1941 is 2,000 
tons. Presently it is not subject to 
any kind of Priority control, but ex- 
perience may indicate the advis- 
ability of placing this oil under an 
allocation system so that defense 
requirements will be promptly met, 
and various classes of civilian users 
will be given equitable allocations. 
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1. H. Sayre is instructor in platemaking and camera operation at 
the Chicago School of Printing and Lithography, and author of the 
highly successful textbook, ‘Photography and Plate-making for 
Photo-Lithography,” which was published recently. Don 
Nicholson's series on platemaking, which has been appearing in 
this column for the past six months will be resumed subsequently. 


BY I. H. SAYRE 


CUMMING is probably one of 
the commonest and most an- 
noying troubles encountered by 
the lithographer in the processing of 
litho plates. There are many causes. 
Yet each can be traced and event- 
ually eliminated. None is beyond 
control. We have made a record of 
34 variables which, in our experience, 
may contribute to the scumming 
condition. They follow. It is hoped 
that they will help the lithographer 
track down the specific cause of his 
scumming, when present. 
1. First graining of 
plates. 
shallow will not keep sufficient 


consider the 
A grain that is too 

moisture on the plate, or a grain 
too fine for the amount of work 
on the plate will not carry enough 
water to balance the ink. Re- 
sult: filling and scumming. 

A grain that is too coarse, will 

carry too much water for the 
amount of work on the plate. 
Result: emulsion of the ink. 

2. Plates insufficiently cleansed after 
graining will carry alkalies in 
the grain which neutralize the 
counter etch thus making it in- 
effective in removing the oxide. 
Result: scumming. 
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3. Plates allowed to dry too slowly 


wn 


6. 


after graining form an oxide 
crust too heavy for normal 
counter etching. To remove this 
crust of oxidation necessitates the 
destruction of the grain. Result: 
scumming. 

Plates which have come in con- 
tact with grease, perhaps from 
perspiring hands, produce scum- 
ming. Use a weak solution of 
Potassium Cyanide to 
plates before counter etching. 
Wash Cyanide off plate com- 
pletely 
applied. 

Foreign substances encountered 
in the tank where plates are 
washed, such as soap, turpentine, 
or undesirable chemicals, make 
a plate greasy and scummy. 
Counter etch that is too strong 
will boil away the peaks of the 
grain, thus destroying the water 
carrying vehicle of the plate. 
Result: Pressman is 
keep the 
water on his plate and scumming 


clean 


before counter etch is 


unable to 


proper amount of 


develops. 


Plates allowed to stand under 


water too long after counter 


etching will oxidize as the metal 


10. 


takes on oxygen more rapidly 
just after being etched than at 
As little 
as possible should elapse between 


any other time. time 
counter etching and coating the 
plate. 

Counter etching solution should 
be completely removed from the 
metal by washing. Any of this 
solution remaining in the grain 
causes the albumin to precipitate 
out of solution. Where there is 
any doubt about the condition of 
the plate, it is good practice to 
with a 5% solution of 
Ammonium Dichromate 
coating. The 
chromate should be rinsed off, of 


wash 
before 
Ammonium Di- 
course. It is supposed to act 
only as a neutralizing agent to 
remove that 
present in the grain of the metal. 


any acid may be 
An uneven coating should not be 
tolerated as it can not possibly 
produce satisfactory results. The 
image will walk off in spots where 
a plate has been unevenly coated. 
Watering the albumin solution 
should not be 


in hot weather 


done without regard for the 


albumin-dichromate ratio nor 
without regard for final density 
of the solution. A solution that 
is too thin will cause scumming 
as it fails to protect the peaks of 
the grain of the plate during 
development. Furthermore the 


kind of a grain being used 
should be taken into considera- 
tion before watering the al- 
bumin, and the speed of the 
whirler also should be reduced 
for thin albumin. 

Too much dichromate for the 
amount of albumin being used 
will produce crystallization of 
the coating. When this happens, 
the image really crumbles away. 
Black specks usually appear on 
the plate during development 


look 


dichromate 


which like oxidation. An 


excess of makes a 
weak plate that also scums. 

A coating that is too thick will 
produce a weak plate that may 
also show tendencies to scum. 
The top crust of a thick coating 
washes off easily and the plate 
when it 


appears to be clean 


actually has albumin remaining 
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16. 


The image will 
closed 


in the grain. 
thicken, halftones 
letters will fill up and the plate 
break down before even a 


and 


will 
short run is completed. 


. Overheating the coating can be 


easily done especially when the 
weather is warm. It is good 
practice to turn the heat on in 
the whirler before the plate is 
put in, then turn the heat off so 
that the the 
whirler will be warm and dry 
but not hot. Heating the coating 
causes it to set and harden in the 
grain so that perfect develop- 
ment is hard to attain. This 
results in scumming, and may 
produce both 
weakness in the plate. 

Failure to dry the coating per- 
fectly on the metal before ex- 
posure will result in both weak- 


atmosphere in 


scumming and 


ness and scumming. 

Exposures must be adjusted to a 
rise in relative humidity for 
uniform and dependable plates. 
For a rise in relative humidity, 
the should be 
reduced accordingly to prevent 
lateral spreading of the image. 
Lateral spreading may not be 
discernible until the plate is run 


on the press. When the relative 


exposure time 


humidity is low, the exposure 
time should be increased lest a 
weak plate result. 

Negatives which lack sufficient 
opacity always give trouble by 
producing a tint on the plate. 
Lack of opacity is easily de- 
tected in line negative, but is not 
so easily seen in halftone. If 
halftone dots are not truly 
opaque, light will penetrate them 
and the picture will fill up in the 
shadows while being printed on 
the press. 

Lights that are too close to the 
vacuum frame will heat the 
plate during exposure, particu- 
larly in step and repeat work. 
When 


ment is difficult, and the coating 


this happens, develop- 


is hardened into the grain in 


the non-printing areas of the 
plate. The result is scumming 
and tinting 

Plates allowed to stand too long 


before development become par- 


19. 


20. 


ho 
ho 





tially insoluble in the non-print- 
ing areas, and development is 
difficult. 

Inadequate vacuum and poor 
contact between the negative 
and the plate causes spreading 
and thickening of the image. 
Uneven and sloppy application 
of developing ink results in a 
greasy plate. The developing 
ink should be evenly applied and 
well dried before the plate goes 
to the tank for washing. 
Insufficient etching after de- 
velopment fails to loosen and re- 
move the partially hardened 
albumin around the exposed 
areas. This partially hardened 
albumin induces scumming and 
spreading of the image on the 
press. 

When the desensitizing etch is 
not well rinsed off the plate, 
particularly in the case of a 
dichromate-phosphoric acid etch, 
it tends to repel the press ink 
thus causing the pressman to 
overcharge the image with ink 
in an attempt to force the plate 
to take ink. Furthermore, all 
etches leave the colloid in a 
swollen condition and only rins- 
ing will reduce this swelling. 
The image is weakened when 
the desensitizing etch is not well 
removed. 


. Gum arabic should be of best 


quality, in good condition (not 
sour), of proper density, and well 
dried down. Gum applied thick 
and carelessly, and allowed to 
dry slowly, will produce not only 
oxidation of the metal, but will 
encrust the image with a layer 
of gum which prevents a good 
inking on the press. 


. Just as gum that is too thick 


weakens the image, gum that is 
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too thin will not protect the 
plate. The density of gum 
should receive careful considera- 
tion as an inadequate coating 
leaves the plate unprotected from 
wash-out solutions and from 
oxidation. 

Washing out a plate with as- 
phaltum or other solutions be- 
fore the gum is thoroughly dry 
permits the wash-out solution to 
penetrate to the metal and re- 
sults in making the solution not 
only hard to remove but pro- 
duces scumming. 

Using damp masking paper, or 
handling a plate in a room full 
of moisture will promote oxida- 
tion even though the plate is 
gummed. 

With a rise of from 30 to 60 
per cent in relative humidity 
normal exposure time on al- 
bumin plates should be cut in 
half, all other factors remaining 
the same. Failure to adjust the 
exposure time correctly results 
in thickening of the image. 
Pressure in the vacuum frame 
should be kept constant, par- 
ticularly in photo-composing 
work, as the vacuum affects the 
rate of insolubilization of the 
coating. If it is desired to keep 
the coating of a plate soluble 
during a delay between coating 
and exposure, covering the plate 
and placing it under pressure 
of the vacuum will help very 
materially. 

Coating solution containing am- 
monium hydroxide should not be 
used three days after mixing, 
and in cases where no ammo- 
nium hydroxide is used, it should 
be mixed every day. Many 
firms prefer a coating which 
contains no ammonium hydrox- 
ide. Since such a coating is con- 
siderably affected by heat and 
moist air, filling and loss of de- 
tail in the deep shadows of a 
halftone will result unless the 
operator uses extreme care. Even 
though such plates may develop 
without difficulty, partially in- 
soluble albumin often remains 
around the dots of the halftone. 
This causes filling in of the 
(Turn to page 41) 
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KODALITH 


for large display work 


F* the crucial step, the making of the dom from mottle, streaks, or pinholes recom- 


final screen positives, use Kodalith Half- mend it for the making of large-size four- 
tone Film. Its long-scale emulsionisespecially color screen positives on a profitable basis. 
designed to meet exacting halftone require- Several other Kodalith Films are supplied 
ments. It provides beautiful tone gradation, to meet specific requirements: Kodalith Blue 


and is particularly adapted to dot etching. Sensitive, Kodalith Orthochromatic, Koda- 


Kodalith Halftone Film’s uniformity and free- _lith Thin Base, and Kodalith Stripping Film. 


ORDER FROM YOUR GRAPHIC ARTS DEALER 


GRAPHIC ARTS SALES DIVISION 


EASTMAN KODAK COMPANY, Rochester, N. Y. 
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CHEMICALS 


The Coleman & Bell Company, Manufactur- 
ing Chemists, announces that it has been selected 
by the Lithographic Technical Foundation to 
manufacture and package in ready-to-use form 
the plate-making chemicals and other litho- 
graphic preparations developed by the Founda- 
tion’s research laboratory and described in its 
research bulletins. 


FOR DEEP-ETCH PLATE MAKING 
LTF Deep-Etch Coating Solution . 
LTF Stopping-Out Shellac 
LTF Deep-Etch Developer 
LTF Deep-Etching Solution for Zinc 
LTF Deep-Etching Solution for Aluminum 
LTF Deep-Etch Lacquer 
LTF Developing Ink 


FOR ALBUMIN PLATE MAKING 
LTF Stabilized Albumin Solution 
LTF Developing Ink 


PLATE ETCHES 
LTF Plate Etch for Zinc 
LTF Plate Etch for Aluminum 


FOUNTAIN ETCHES 

LTF Fountain Etch for Zinc 

LTF Fountain Etch for Aluminum 

Lithotine (Litho Solvent) 

Lithotine Concentrate 

Litho-Kleen Concentrate (for Blanket Wash) 

Stocks of LTF preparations will be maintained 
in the principal cities of the United States and 
Canada, and arrangements will be made for 


demonstrations. 
we 


DISTRIBUTORS 


THE CALIFORNIA INK COMPANY, Inc. 


THE FUCHS & LANG MFG. CO., 
(Division of General Printing Ink Corp.) 


INTERNATIONAL PRINTING INK CO. 
SINCLAIR & VALENTINE COMPANY 


SINCLAIR & VALENTINE CoO. 
OF CANADA 
































litho inks 
platemaking equipment and supplies 


lithographic chemicals 
dry plates and films pressroom equipment 
graining and regraining materials 


offset paper 


.. OF What Will You? 


It doesn’t matter . . . order anything for the 
lithographic plant . . . from opaques to blanket 
. and MODERN LITHOGRAPHY’S 
advertisers will provide it for you! And the 
easiest way to find the product or material 
MODERN 


cleaners . . 


you're looking for is to consult 
LITHOGRAPHY’S ‘“‘Where-to-Buy-It’’ directory 


. on page 66. Here are some of the products 
listed: 


CHEMICALS Dry Piates & Fitms 


Zinc PLaTEs PLATEMAKING EQuipMENT 


ALUMINUM PLaTeEs OpagueEs 


Guiass PLaTEs LENSES 


MuLTILITH PLATES LitHo Crayon 


Lituo Inks Litho Crayon Paper 


VARNISHES CARBONS 


Dryers Deve opine Inks 


ComposinG MACHINES Firm Dryers 


Foipinc MACHINERY PRESSES 


SHapinGc Mepiums Orrset Spray Guns 


Vacuum Pumps Rot_ers 


TYPEWRITERS Press CLEANERS 
Die Cuttinc & FINISHERS Morors 
Orrset Papers BLANKETS 


PH Contro- 


MODERN LITHOGRAPHY’S ‘“ Where-to-Buy-It"’ 
directory appears monthly. Consult it when you're 


in the market for new equipment and supplies. 
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William C. Huebner Describes 


New Halftone Screen Control 


Philadelphia Litho Club given brief but satisfying 


glimpse into the future by well-known inventor. 


NEW method of halftone screen 

shifting control, whereby the 
dots are juxtaposed with their centers 
equally distributed over printing 
areas, thus avoiding circles of dots 
with white cores, has been developed 
by Huebner Laboratories, New York, 
and will be introduced commercially 
in the very near future, according to 
William C. Huebner, president. Mr. 
Huebner revealed news of the new 
method at a meeting of the Phila- 
delphia Litho Club, in Philadelphia, 
last month, where he appeared as 
guest speaker. 

Laboratory tests have shown that 
much of the staging and etching or 
handwork now necessary on the 
production of halftone color prints 
can be reduced, said Mr. Huebner, 
by avoiding the circular pattern of 
dots produced by screen rotation. 
The new system, Mr. Huebner ex- 
plained, permitted the screen to be 
held in vacuum contact to the sensi- 
tized surface, and exposures made 
on the unmasked portion of that sur- 
face for a given exposure period for 
the purpose of obtaining three differ- 
ently timed exposures. When the 
plate has been completely exposed 
to the three or four various areas by 
covering the first exposed portion, 
which is accomplished by shifting 
the mask in one or two directions, 
the resulting image upon develop- 
ment will be a continuous tone 
image made up of three or four 
differently timed exposures. The 
plate, after development, can be 
reticulated by special apparatus and 
chemical solutions to produce fine 


grain images, capable of being photo 
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printed by contact directly to the 
metal plate and etched, according to 
Mr. Huebner. 

In addition to news of the new 
method of halftone screen shifting, 
Mr. Huebner called attention to a 
new photographic procedure _per- 
mitting low, medium, and high ex- 
posures to be made on color separa- 
tion plates, but with the sequence of 
exposures stepped up so that com- 
binations of low, medium, and high, 
yellow, red, and blue are superim- 
posed, by juxtaposing the normal ex- 
posures of yellow, red, and blue. 

Thus, according to Mr. Huebner, 
an even distribution of color over 
the image area is obtained with full 
reflecting capacity of the white base, 
whereas under the present procedure 
of halftone screen rotation, the areas 
within circles of dots are white, and 
the overlapping dots forming the 
circles tend to produce black. This 
causes a lowering of clean color 
appearance of halftone color re- 
productions before the local etching 
and correction of values is resorted to. 

Mr. Huebner also spoke briefly of 
the new Photo-text-type Cameras now 
being built on which photo-text-type 
would be composed directly on film 
for use in offset and gravure, but at 
operator speeds, thus opening the 
fields for book work and similar jobs 
where text is a predominant factor. 
Reference was also made to the 
cylinder making equipment where- 
with work is photographed directly 
on the cylinder surfaces without the 
brief 


use of carbon tissue, and a 


outline was given describing the 


purposes of a new press being built 


on order wherewith the ink is trans- 
ferred by electrical force instead of 
pressure, and without ink or damp- 
ening rollers. 

In conclusion, Mr. Huebner made 
clear that while the new develop- 
ments upon which his laboratory 
work were being rigidly 
tested, no claims were being made 
for them until they were in com- 
mercial operation in going plants, 
at which time samples of the product 
would be offered for comparisons 
with the results now obtained with 
orthodox methods of reproduction. 

e 
Offset Plate Making 
( from page 38) 
shadow detail when the plate 


was at 


is on the press. 

30. When a plate develops hard, 
attempting to get the ink off 
with more pressure and rubbing 
will result in scumming. It is 
better to flow a very weak solu- 
tion of bicarbonate of soda (2 
ozs. in a gallon of water) over 
the plate, then 
mediately with washing and de- 

This solution should 


proceed im- 


veloping. 
not be allowed to remain on the 
plate long enough to attack the 
hardened colloid causing it to 
swell. 
31. The 
from the plate before etching, as 
an excessive amount dilutes the 
effective. 


water should be drained 


etch making it less 
Well made plates should receive 
thorough etching, not only to 
clear the metal of unhardened 
albumin, but to desensitize the 
non-printing areas. 

32. Beware of too much light (actinic 
light) in the plate-making de- 
partment. Chemical action is 

doubled with a rise in tempera- 

ture of 18 degrees F. and light 
stimulates this action still more 
in the case of coatings. 

33. Reducing the 
with turpentine will result in a 


developing ink 


weak plate if carried too far, as 
the ink serves as a protection to 


the image during etching. 


34. When a plate is washed out with 


Dubar or other lacquer, it may 
become blind if touched with a 
perspiring hand, particularly 


when no ink is present. 
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NAPL Technical 


Session Arouses 


Lively Interest 


HE technical sessions at the 


ninth annual convention of the 
National Association of Photo-Lith- 
ographers, scheduled to be held in 
Cincinnati, September 18-20, prom- 
ise to be among the liveliest and best 
the group has yet produced judging 


from questions lithographers are 


sending in to be answered by the 
experts. Some of the questions al- 
ready received are: 


1. What fountain solution do you use when 
you run color on a zinc plate, on an 
aluminum plate, and if you use a different 
solution, why ? 

2. Do you think a leather roller leaving 
the form last improves lithography, and 
if so, why, and what is recommended? 

3. How would you treat a leather roller to 
preserve original grain and keep it in 
condition? 

4. Distribution begins at the fountain. Will 
you tell us how to set the fountain, dis- 
cussing whether a long or short stroke is 
important and why? 

s. Would a leather roller used as a dis- 
tributor be preferable to a synthetic 
roller? 

6. How does a leather roller function in 
connection with water? 

7. Are fluorescent lights all that are claimed 
for them from a viewpoint of service, 
efficiency and cost? 

8. Do you recommend varnish litho-coated 
paper for press varnish as well as spirit 
varnish? Please differentiate between 
press and spirit varnishes. 

g. Please outline the dot etching procedure. 

10. Please outline stained glass procedure. 
We find it difficult to match our press 
sheets with progressive proofs. Do you 
have any suggestions for checking color 
values so that we may attain more 
uniformity in this respect? 

11. What causes blankets to emboss? 

12. What is the best method of determining 
the levelness and square pull of a blanket? 

13. How should I set guides for careful 
register on various presses? 

14. What plate graining would you recom- 


mend for running coated paper and why? 


1s. Why is it that plate grainers do not 


standardize so that when a lithographer 
orders a certain grain from one grainer 
he can get the same grain from another? 

16. How can I inexpensively humidify my 
pressroom in the winter time? 

17. Why does bronze adhere to the un- 
printed area of coated paper on label 
work and how can it be overcome? 

18. Do you always hang paper for color and 
if so, why? 

ig. What moisture content do you recom- 
mend and why? 

20. Please have someone discuss offset pre- 
vention sprays on presses from the 
viewpoint of efficiency and cost. 

21. Would you recommend gum arabic as 
spray material? Please compare gum 
and a starch compound. 

22. How much pressure should there be on 
the back cylinder when running coated 
paper? Consider a press has worn 
journals, would .003 pressure or .004 be 
affected by this wear in the journals and 
how could it be overcome? 

23. In running gloss ink where the first 
down color is yellow, do you think 
it preferable to run the yellow gloss or 
a flat, or a semi-gloss? 

24. Sometimes a pressman uses cornstarch or 
magnesia, what effect does this have 
other than making ink short and can 
you give us the mixing information? 

25. Please name some of the causes of mis- 
register and tell us how they can be 
eliminated. 

26. On a stream line feeder running light- 
weight paper, should the grain direction 
of the paper always be long? 


Lithographers are invited to send 
additional questions they would like 
to have answered at the convention 
to the National Association of Photo- 
Lithographers, 1776 Broadway, New 
York. 


The American Paper and Pulp 
Association reports that paper mill 
production for the week ended April 
26 moved up to 98.3 per cent of 
estimated capacity, compared with 
94.5 per cent the previous week. The 






ratio of operations to capacity almost 
equaled the peak level of 98.6 per 
cent attained the week of October 
21, 1939 which, in view of subsequent 
increased capacity, suggests a new 
record volume output. Normal paper 
producing capacity of the United 
States has been estimated by the 
advisory committee for the pulp and 
paper industry at 9,631,300 tons, 
putting the current rate of output at 
the equivalent of some 9,467,000 
tons, and production for the year, on 
the basis of average operating rate, 
thus far at 8,687,000 tons of paper. 
This figure almost equals the esti- 
mated 1941 requirements of 8,767,- 
000 tons of paper, excluding paper- 
board. On the basis of this estimate, 
paper needs for 1941 are being met 
and will continue to be met depend- 
ing on availability of pulp supplies. 

The urgent demand from con- 
sumers is said in some cases to reflect 
doubts over pulp outlook, notably 
in the unbleached sulphite and un- 
bleached kraft categories, and also 
fears that rising costs for paper mills 
will necessitate price adjustments. 
While present supplies of pulp are 
said to be adequate, the raw material 
problem will grow more pressing, it 
is felt, unless the pulp supply can be 
more rapidly augmented. Chemical 
pulp imports for the first quarter of 
1941 amounted to only 190,000 tons 
or a little more than 60,000 tons per 
month, compared with imports of 
450,000 tons for the same period in 
1940. This decline of 260,000 tons 
in chemical pulp imports was only 
partly offset by estimated increased 
mill shipments of 55,000 tons for the 
first three months of this year com- 
pared with the same months last 
year. Moreover, exports for the 
first quarter of 1941 were up 12,000 
tons over last year. It is pointed out 
that supplies of chemical pulp avail- 
able for purchase were probably 
217,000 tons smaller in the January- 
March period this year as compared 
with the same period last year. 

* 

Mr. and Mrs. William A. Krueger, 
of Milwaukee, announced the birth 
of a son, Lyle Lee Krueger, on 
May 4th. Mr. Krueger is head of 
W. A. Krueger Co., Milwaukee 
lithographing concern. 
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IN AND ABOUT THE TRADE 





Pakula Heads NYEPA 

Benjamin Pakula of Bryant Press, 
New York, was elected president of 
the New York Employing Printers 
Association at its annual meeting 
held last month at the Downtown 
Athletic Club. Mr. Pakula succeeds 
William F. Riecker of Lenz & 
Riecker, Inc., who was president for 
two years. Other officers elected 
were H. B. Evans, Eastern Printing 
Corp., vice-president; John Erhardt, 
Barr-Erhardt Press, secretary; and 
H. Wayne Oakley, Pandick Press, 


treasurer. 
” 


To Build Neoprene Plant 

E. I. du Pont de Nemours & Co., 
Wilmington, Del., have announced 
the construction of a new plant for 
the production of neoprene syn- 
thetic rubber at Louisville, Ky. The 
purpose of the new plant is to provide 
a supply of neoprene that will be 
adequate for all defense and com- 
mercial needs. Virtually all of the 
capacity of the present plant at 
Deepwater, N. J., is devoted to de- 


fense uses. 
. 


Chicago Concern Adds Offset 

Maxwell- James Printing and Lith- 
ographing Co., Chicago, is the latest 
addition to that city’s growing list 
of offset plants. Under the name of 
Maxwell Press, the company has 
operated as a letterpress concern for 
twenty years. A new Webendorfer 
17 x 22 press was installed early this 
spring and, according to Maxwell 
Spak, senior partner, two others will 
be added shortly. 

” 

Blomquist to ATF 

Herbert W. Blomquist was made 
manager of the Offset Division of the 
American Type Founders Sales Cor- 
poration according to an announce- 
ment by Vice-president Frederick 
B. Heitkamp early this month. Mr. 
Blomquist assumed his new post as 
of June 1. He comes to ATF after 
eight years as New York City sales 
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representative for the Harris-Sey- 
bold-Potter Company. 

A native of Boston, Mr. Blomquist 
attended both the Massachusetts In- 


HERBERT W. BLOMQUIST 


stitute of Technology and Brown 
University. For a number of years 
he covered the New England terri- 
tory for the Addressograph-Multi- 
graph Corporation and then came 
to New York to join the sales or- 
ganization formed to distribute the 
Rotoprint, the first small offset press 
introduced to the American market. 
He became associated with the 
Harris-Seybold-Potter Company 
eight years ago. Mr. Blomquist’s 
duties with ATF will include the 
promotion of the ATF-Webendorfer 
line of sheet-fed offset presses as well 
as the ATF line of lithographic, 
camera, and plate-making equip- 
ment. 
’ 

Louis Traung Visits Chicago 

Louis Traung, president of Stecher- 
Traung Lithographing Corp., San 
Francisco, agreeably surprised num- 
erous Chicago friends when he looked 


them up while passing through the 

Windy City last month on his way 

to the company’s Rochester, N. Y., 

plant and the L. N. A. convention. 
* 


Appoints T. Buerke 
Frank Buerke, president of Com- 
mercial Lithographing Co., Louis- 
ville, Ky., has just announced the 
appointment of his son, Theodore 
Buerke, as general manager. 
. 
Montreal Craftsmen Elect 
R. Ernie Beadie, Montreal Lith- 
ographing Co., Montreal, Canada, 
was elected president of the Montreal 
Club of Printing House Craftsmen 
at its annual meeting held last month. 
He succeeds Don Gratton who was 
president for the previous two terms. 
* 


Hengst Joins Brooks Bank Note 
Ralph Hengst has joined the 
Brooks Bank Note Co., Springfield, 
Mass., as assistant to the _ vice- 
president, it was announced last 


month. 
* 


R. C. Connyngham Dies 

R. C. Connyngham, formerly art 
superintendent of Rolph-Clark-Stone, 
Ltd., lithographing concern of Tor- 
onto, Canada, died in Florida last 
month. Mr. Connyngham had been 
connected with the company for over 
twenty-five years and was well known 
for his skill as an artist and for the 
improvements he introduced in the 
technique of the lithographic in- 
dustry. 


Martin Driscoll Adds Space 

Martin Driscoll & Co., manu- 
facturers of printing and lithograph- 
ing inks, have just added another 
floor, comprising 10,000 feet of 
space, to their plant at 610 Federal 
Street, Chicago. The company now 
occupies four floors with a total of 
40,000 square feet. Several new 
large high-speed mills have also been 
installed. 
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American Colortype Co., Clifton, N. J., recently produced an aid for the 
proper selection of color, called ‘“The Color Helm,”’ for Fiatelle, Inc., 
Ridgewood, N. J. On the back of each Color Helm, which measures 
and exhibits color combinations on a percentage basis, much help- 
ful information is given to assist the advertiser and his art director. 


M. B. Cary, Jr., Dies 

Melbert B. Cary, Jr., 48, former 
president of the American Institute 
of Graphic Arts, New York, died 
last month after a brief illness. He 
was active in the graphic arts field 
for many years, having established a 
private press known as the Press of 
the Woolly Whale in 1928. In 
1938 Mr. Cary compiled the “Bib- 
liography of the Village Press’’ in 
honor of Frederic W. and Bertha 
Goudy, which he printed in his 
plant. He was the owner of the his- 
toric press which had belonged to 
William Morris. Mr. Cary was also 
a former president of the Conti- 
nental Type Founders Association. 

° 

Bingham Appoints Gates 

Bingham Brothers Co., New York, 
manufacturer of printing and lith- 
ographing rollers, has announced the 
appointment of Benjamin Gates as 
manager of the New York factory. 
It was also announced that the com- 
pany is revising its organization, 
making the New York factory an 
independent unit. Formerly both 
the main office and factory were 
at 406 


plans are now 


same direction 


under the 
Pearl 


being made to set up separate ad- 


Street, but 
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ministrative offices elsewhere in the 
city. Mr. Gates has been with the 
company for almost twenty-six years. 
He served in the production service 
and sales departments in New York 
and for a short time in Philadelphia. 


Maklin Litho Plate Moves 

Maklin Litho Plate Graining Co., 
formerly located at 503 South Jeffer- 
son Street, Chicago, moved into a 
new plant at 551 West Congress 
Street last month. A new conveyor- 
type drying system, which is said to 
dry plates in 45 seconds by means of 
filtered, dehumidified hot air, has 
been installed in the new plant. The 
drying room is equipped with win- 
dows so that plates may be given 
their preliminary inspection while 
passing through the dryer. The new 
quarters are also equipped with a 
PH testing laboratory. 


ATF Shows $301,283 Profit 
A net profit of $301,283 for the 
fiscal year ended March 31, 1941 


was announced by Thomas Roy 


Jones, president of American Type 


Founders, Inc., Elizabeth, N. J., in 
the company’s annual report issued 
last month. This is equivalent to 53 


cents per share of the company’s 
outstanding stock and compares with 
$89,591, or 16 cents a share, for the 
previous fiscal year. ATF’s net sales 
for the year amounted to $8,065,039 
as compared with $7,608,478 last 
year. 

Following recent practice, the 
company’s annual report to stock- 
holders is accompanied this year by 
asupplementary report entitled “Your 
Company and Defense” which de- 
scribes in detail the company’s ac- 
tivities in the defense program. ATF 
is now working on defense contracts 
both for the United States and for 
the British Government, and in addi- 
tion is engaged in the manufacture 
of machine tools essential to defense 
work. 

. 
Display Lithographed Products 

Four Chicago lithographing firms 
are among the 75 graphic arts con- 
cerns displaying their products at 
the Visual Reference Room, Art 
Center, Chicago. They include The 
Edwards & Deutsch Lithographing 
Co., R. R. Donnelley & Sons Co., 
D. F. Keller & Co., and the Meyer- 
cord Co. General Printing Ink 
Corp., numerous paper houses and 
other graphic arts suppliers are also 
using the available space. Space is 
leased on a yearly rental fee basis 
and is limited to 100 firms. The 
displays enable buyers and sellers of 
advertising to become acquainted 
with Chicago’s resources in the 
graphic arts industries. 

. 
New Chicago Platemaker 

Offset Fine Arts, new lithographic 
trade shop, opened for business at 
418 South Market St., Chicago, 
June 1, offering middle western 
lithographers plate making services. 
Gale Myers, owner, has installed a 
complete line of up-to-date equip- 
ment, including a Lanston camera, a 
proofing press, a 77-inch vertical 
whirler, a vacuum frame, and all 
other necessary accessories. Mr. 
Myers has had twenty years ex- 
perience as a lithographic technician 
in Chicago, Dayton, O., and else- 
where. Recently he resigned a posi- 
tion at the Remington-Rand offset 
plant at Benton Harbor, Mich., to 
undertake his present venture. 





MODERN LITHOGRAPHY 

















Install Harris Presses 
Harris-Seybold-Potter Co., Cleve- 
land, has announced the following 
recent installations of Harris offset 
presses: LSB 17 x 22 single color press 
for Offset Service, Cincinnati; LSB 
17 x 22 and LSN 21 x 28 presses for 
Messenger Corp., Auburn, Ind.; 
two LSB 17 x 22 presses for McBee of 
Athens, Ohio; two 42 x 58 single 
color presses for Continental Lith- 
ograph Corp., Cleveland; and an- 
other 42 x 58 single color press for 
National Lithograph Co., Detroit. 


Represents Offset at Exhibit 

J. B. Carroll Co., Chicago printer 
and lithographer, was chosen to 
represent the lithographing industry 
in the Chicago Rotary Club’s annual 
Exposition of Business Progress held 
recently. The company exhibited 
samples of its “‘Carlustre’’ signs as 
well as numerous lithographed cellu- 
loid advertising novelties. Rules of 
the Rotary Club permit only one 
representative of each industry to 
exhibit at the show, the selection 
being based on the record of progress 
made during the preceding year. 
According to N. F. Dewar, who was 
in charge of the Carroll exhibit, the 
company printed only by the letter- 
press process for ten years after hav- 
ing been stone lithographers for 
thirty years before that. Three years 
ago the offset process was adopted 
for the first time with the installation 
of two Webendorfer presses. 


To Promote Printing Trades 
Chicago printers and lithographers 
have launched a campaign to “‘sell”’ 
the advantages of their craft to the 
‘Printing Is A 
is the slogan of 


younger generation. 
Grand Old Trade” 
the project under the direction of 
Harold E. Sanger, head of the 
Chicago School of Printing and Lith- 
ography. The campaign is prompted 
by the serious shortage of skilled 
labor in all graphic arts branches, 
due to military conscription, high 
wages in defense industries and the 
steadily decreasing number of ap- 
prentices in training. 

Printers themselves are to blame 
for the labor shortage, according to 
Mr. Sanger. Other trades are vigor- 
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Art Center, Chicago’s Visual Reference Room showing, left, display boards 
and drawers used by lithographers and graphic arts suppliers to show sam- 
ples of their work and their advertising. At the right are visual art boards 
on which individual artists, photographers and art studios exhibit displays. 


ously promoting the opportunities to 
be found in radio work, aeronautics, 
air conditioning or Diesel engine op- 
eration, while printers do nothing 
comparable. The lithographic field, 
points out, needs 
While govern- 


especially, he 
trained technicians. 
ment-aided schools are training men 
in various trades, he adds, there are 
no classes in any phase of the printing 
craft on the government-financed de- 
fense training program. 

Mr. Sanger recently prepared a 
series of direct mail pieces aimed to 
interest youthful prospects for train- 
ing in the trade. He has also spoken 
before youth groups and conferred 
with social 
youth welfare work. In order to 
widen the scope of the project, how- 
ever, he has appealed to executives 
of Chicago lithographing and letter- 
press houses for support in the cam- 


agencies interested in 


paign. 


Exhibits Lithographed Displays 
Magill-Weinsheimer Co., Chicago, 
lithographing concern, utilized win- 
dow display space in its Wabash 
Avenue plant during May to exhibit 
samples of a recent job produced for 


an ice cream promotional project. 
Lithographed in four, five and six 
colors, the various window and 
counter cards, banners and other 
point-of-sale pieces effectively dem- 
onstrated the advantages of the offset 
process for reproduction of natural 
color subjects. 
e 

Gustav Valentin Dies 

Gustav Valentin, 74, a director 
and former vice-president of Palm, 
Fechteler & Co., New York, de- 
calcomania manufacturers, died of a 
heart attack last month. Born in 
Berlin, Germany, Mr. Valentin came 
here in 1890 and became associated 
with Palm, Fechteler & Co. in 1894. 

« 

Paisley Buys Western Adhesives 

Paisley Products, Inc., Chicago, 
has announced the purchase of the 
equipment, formulas and manufac- 
turing processes of Western Adhe- 
sives Co., also of Chicago. Manu- 
facturing will be transferred to the 
Paisley plant which is now under- 
going alterations and expansion of 
storage, laboratory and manufac- 
turing facilities. Herman Liberman, 
formerly of Western Adhesives, will 


continue with the new company. 
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Modern strip film technique produces beautiful photo lithography. But it 
demands accurate control of developing temperature. With a Kellogg-American 
Photo Tray Cooler, you’re set up for production-line negative making. Finished 
work is right because negatives are right. You win a reputation for work of 
sparkling clarity and impressive good appearance. You make a better profit, 
too, because the same labor gets more output, and you eliminate the expense of 
wasted film, chemicals, make- 
overs. Twelve standard models 
available. Write for descrip- 
tive literature. 


AMERICAN BRAKE SHOE & FOUNDRY CO. 
KELLOGG DIVISION 
91 HUMBOLDT ST. ROCHESTER, N. Y. 
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RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


The Pioneer Plate Grainers of America 











at ELIABLE” is far more than just 
part of our name. It means 
ALL PLATES to our customers that our plates can MILL 
be depended on to give first-class re- 
INCLUDING THOSE sults because from start to finish the SELECTED 
REGRAINED FOR — is en oe — of METAL 
ong experience. plates are 
MULTILITH made right to work right—they are USED 
reliable! I V EL 
ARE MARBLE We carry a full supply of Zinc and EXCLUS Y 
Aluminum Sheets for Offset, Rota- 
GRAINED print Presages, in fact for all the (MADE IN U.S.A.) 
lithograph trade. 




















A trial order should “‘sell’’ you our services and products. 


RELIABLE LITHOGRAPHIC PLATE CO., Inc. 


INCORPORATED 1916 
17-27 Vandewater St. and 45 Rose St.. New York, N. Y. * Phone: BEekman} 3403] 
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New plant of the Hoosier Crown Corp., metal lithographing company of Crawfordsville, 





Ind. The company’s old plant was destroyed by fire last July. Shown in the lithographing 
department are Richard Barkalow, superintendent, and Morry DeWild, press operator. 


C. A. Hale Returns to Work 

C. A. Hale, director of the Chicago 
Graphic Arts Federation’s account- 
ing service division, returned to work 
last month after confinement in a 
hospital since last December. Pro- 
posed plans for developing special 
services for the Federation’s lithog- 
rapher-members, which were under 
the direction of Mr. Hale, had been 
postponed until his return. 


Awarded Tax-Stamp Contract 
Consolidated Decalcomania Corp., 
Brooklyn, was awarded a contract 
for 1,000,000,000 state cigarette tax 
stamps by the New York State Tax 
Commission last month. The com- 
pany also manufactured the cigarette 
stamps now in use. The winning bid 


was at the rate of 11.75 cents a 
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thousand, which is one cent a 
thousand less than the contract price 
for stamps now in use. Three other 
bids were submitted from the twenty 
firms invited to participate. 
o 

Tri-State Printers Meet 

The Tri-State Printers Associa- 
tion, comprising the states of Ne- 
braska, Kansas and Oklahoma, held 
its annual convention last month in 
Omaha. Among the speakers heard 
during the two-day session 
Charles P. Moore, advertising agent 
of the Union Pacific Railroad; Frank 
Wagner, S. D. Warren Paper Co.; 
Don Rein, United Typothetae of 
America; and James Cockrell of 
Tulsa, Okla. 
interest to printers and lithographers 
were discussed in round table talks. 
Harvey Milliken of Omaha _ was 


were 


Problems of common 


elected president of the group, suc- 
ceeding Charles Armstrong of Wich- 
ita, Kans. Wichita was chosen as 
next year’s convention city, and the 
territory of the association was ex- 
tended to include Western Missouri. 
» 

Continental Appoints Phipps 

Continental Lithograph Corp., 
Cleveland, has announced the ap- 
pointment of W. W. Phipps as its 
representative in Southern California. 
Mr. Phipps will make his headquarters 
in Los Angeles. 

* 

Exhibit Metal Litho Products 

Lithographed metal ware suitable 
for premium use was on display at 
the 11th Annual National Premium 
Buyers Exposition held in Chicago 
last month. Parker Metal Decorat- 
ing Co., Baltimore, Md., exhibited 
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We look on 
the dark side... 


In fact, the blacker it is the better we like it. 





But don’t get us wrong. We’re not pessimists. 
It’s just our business to think of the black side 
of the picture because for years we have been 
manufacturing ECLIPSE DEEP-SET BLACK, 


a 
the answer to the lithographer’s prayer for a 5 Al K 


black that eliminates halftone worry. And 





how’s your halftones, by the way? 


TRY ECLIPSE ON YOUR NEXT RUN AND BE CONVINCED 


GAETJENS, BERGER & WIRTH, Inc. 


35 York St., Brooklyn, N. Y. 538 S. Clark St., Chicago, Ill. 
MANUFACTURERS OF PRINTING AND LITHO INKS, VARNISHES AND DRYERS 
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lithographed metal canister sets, 
pantry sets, picnic baskets, serving 
trays, vegetable bins, dust pans and 
other household National 
Enameling & Stamping Co., Mil- 
waukee, Wis., showed a large line of 
pantry ware and kitchen tinware 
decorated by lithography and decal- 
Many new designs were 
Nelson 


items. 


comanias. 
introduced at the 
Forrest, manager of the company’s 
premium division, had charge of the 
exhibit, assisted by Jack C. Court, 
New York, and Charles J. Hoppen- 
yon, Chicago. Among the other ex- 
hibitors were Howard Clock Corp., 
Chicago, displaying an_ electric 
kitchen clock, with a lithographed 
metal dial. It was lithographed in 
four colors by the O’Cedar Corp., 
Chicago. 


show. 


Hear A. T. Walker 

A. T. Walker, central district sales 
manager of Harris-Seybold-Potter 
Co., Cleveland, gave a talk on offset 
lithography before the Nashville 
Club of Printing House Craftsmen 
last month. 
mented with a movie showing the 
offset process in detail. M. L. Mann, 
manager of Harris-Seybold-Potter’s 


His speech was supple- 


southern branch, also showed movies 
which he had taken while in South 
America. 
* 

Recent Harris Installations 

Harris-Seybold-Potter Co., Cleve- 
land, reports the following additions 
of pressroom equipment on the west 
coast: Lehmann Printing and Litho 
Co., San Francisco, a 17 x 22 Harris 
single color press; Stamps-Pingree- 
Spieler, Oakland, Calif., a Harris 
LSB 17 x 22 offset Louis 
Roesch, San Francisco, a Harris 26 
x 40 offset press; A. Carlisle and Co., 
San Francisco, an additional Harris 
21 x 28 press; and Brigham Young 


University in Utah, a Harris 17 x 22 


press , 


single color press. 

* 
George P. Sauer Dies 
George P. Sauer, president and 
treasurer of Philipp Lithographing 
Co., Milwaukee, died last month. 
Mr. Sauer was a member of the 
Lithographers National Association 
and had served on the board of 


directors from 1924 to 1933. 
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Meet John Patak’s Daughter 
Probably one of the proudest 
fathers in the lithographic industry 
the past few months has been John 
O. Patak, formerly of Pittsburgh, 





HARRIETT PATAK 


who is now in charge of the litho- 
graphic department at Pace Press, 
New York. Mr. Patak has a daughter, 
Harriett, 20, whose face and figure 
have been recently described in what 
are commonly referred to as glowing 
terms by the Pittsburgh press. It 
seems that about a year ago the Press 
Photographers Association of Pitts- 
burgh selected her as ‘‘Miss Press 
Photographer.”” Knowing the casual 
and cynical attitude with which the 
average press photographer regards 
feminine pulchritude this was indeed 
no small honor. So much publicity 
followed for Harriett Patak as a re- 
sult of this that shortly afterward she 
was Offered a job as an air liner 
hostess. The job of air liner hostess 
has further placed Miss Patak in the 
public eye and there is scarcely a 
week goes by when her pretty features 
do not appear in some newspaper or 
illustrated weekly. Her attractive 
beauty has captured the imagina- 
tion, and that, plus the romance con- 
nected with her air line job, has set 
her apart as a sort of a streamlined 
symbol of ‘“‘Miss America, 1941.” 
Yes, John Patak is a proud father 
these days, as well he should be. 
e 

Demonstrate Spray Equipment 

The Graphic Arts Spray Manu- 
facturers sponsored two demonstra- 


tions of the proper use of spray equip- 
ment at the New York School of 
Printing last month. The meetings 
were attended by union and open 
shop pressroom executives and key 
men. James E. Kendrick, of the 
New York Employing Printers Asso- 
ciation, acted as chairman at both 
meetings. Fred A. Hacker, Ameri- 
can Type Founders Corp., Elizabeth, 
N. J., delivered an explanatory talk, 
illustrated by charts, on the use of 
spray equipment. The number of 
companies participating as members 
of the Graphic Arts Spray Manu- 
facturers has now been increased to 
eleven by the addition of Frazier 
Processes, Inc., New York, and their 
New York agents, Krug Electric Co. 
Discuss “‘Art in Advertising” 

An interesting discussion on ‘Art 
in Advertising’’ was heard by mem- 
bers of the Young Lithographers As- 
sociation, New York, at a meeting 
held last month at the New York 
Advertising Club. A feature of the 
meeting was the presence of live 
models brought along by the guest 
speaker, Nicholas Snelling, art di- 
rector and designer, to illustrate his 
talk. 

* 
L. N. A. Group Hears Richer 

E. R. Richer, vice-president in 
charge of advertising for Hart, 
Schaffner & Marx, and president of 
the Chicago Federated Advertising 
Clubs, addressed a meeting of mem- 
bers of the Lithographers National 
Association held in Chicago last 
month. In his talk, ‘“‘What’s Ahead 
in Advertising,’ he discussed the re- 
lationship of advertising to the gen- 
eral business situation and suggested 
how lithographers might adjust their 
operations to the national economic 
picture. W. Floyd Maxwell, execu- 
tive secretary of L. N. A., also re- 
ported on the situation with reference 
to the availability of aluminum, 


zinc, other necessary 
lithographic supplies. At a meeting 
of L. N. A.’s Chicago cost accounting 


group, also last month, O. S. Barrie 


paper and 


of Oxford Paper Co., discussed ‘*Cost 


Factors in Lithographic Papers,” 
with emphasis on the use of high 
for production of 


quality paper 


first-class work. 
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ADENA Offset 


You save because first cost is modest 








.. . because costs are low as the job 


goes through the plant! 


Why are “handling costs’’ low? 
Because Adena is 100% ready. . 
because there's no shrink or stretch, 


no strain or curl, no mottling. 


Dull or gloss . 
write for samples. 


Save Money by Ship- 
ping via Miami Valley 
Shippers’ Assn. 
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equal a combination 
that is unbeatable 


Why? 


and at the same time lowers 


your production costs! 


DISTRIBUTED BY 

ALGRAPHY, Ltd., London, England 
SAM’'L BINGHAM’S SON MFG. CO., 

Chicago, Illinois and all Branches 
THE CALIFORNIA INK CO., INC., 

San Francisco, Calif., and all Branches 
CANADIAN FINE COLOR CO., LTD., Toronto, Canada 
THE FUCHS & LANG MFG. CO., DIV., 

Chicago, Ill., New York City and all Branches 
A. GILBY & SONS, LTD., London, England 
INTERNATIONAL PRINTING INK DIVISION OF INTER- 

CHEMICAL CORPORATION, 

New York, Chicago and all Branches 
McKINLEY LITHO SUPPLY CO., INC., Cincinnati, Ohio 
GUSTAVO E. MUSTELIER, Havana, Cuba, Puerto Rico 
NATIONAL PAPER & TYPE CO., Branches in South America 
PRINTING PRESS PARTS & SUPPLIES, INC., Boston, Mass. 
ROBERTS & PORTER, INC., 

Chicago, Illinois and New York City 
J. H. & G. B. SIEBOLD, INC., 

47 Watts Street, New York City 
SINCLAIR & VALENTINE COMPANY, 

New York City and all Branches 


Because it solves 
your dampening 
problems. 


Write for Complete Information to:- 


GODFREY ROLLER COMPANY 


WILLIAM P. SQUIBB, President 
211-17 North Camac St. Phila., Pa. 
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Plan to Nationalize Litho Clubs 

A joint meeting of the Baltimore, 
Philadelphia and New York Litho 
Clubs is being planned for sometime 
in the Fall with the idea of discussing 
the possibilities of a national organi- 
zation of litho clubs, according to an 
announcement in a recent issue of 
Litho Club Repros, published by the 
New York Litho Club. The Phila- 
delphia and New York Clubs have 
from time to time visited each other, 
attending meetings and offering sug- 
gestions for the betterment of club 
relations. A few months ago at one 
of these joint meetings it was sug- 
gested that some movement be made 
to nationalize the scope of Litho 
Clubs throughout the United States, 
somewhat in the manner of the 
Craftsmens’ Clubs. The prospective 
meeting of the three eastern groups 
will provide opportunity for an ex- 
change of ideas on the subject and 
perhaps plans for further action will 
be made. No definite meeting place 
has yet been announced, but it 
probably will be in Philadelphia 
since this is a centralized point for 
both the Baltimore and New York 
Clubs. 

* 

“Printed Art” Exhibit Opens 

To demonstrate the importance of 
art in the production of the many 
printed products which are a com- 
monplace part of everyday life is the 
object of the exhibition entitled 
“Printed Art’? which opened at the 
Brooklyn Museum, Brooklyn, N. Y., 
on May 29th. The exhibition is 
divided into five main divisions: 
magazine and newspaper illustra- 
tion; advertising illustration, packag- 
ing, book illustration and miscel- 
laneous objects such as wall covering, 
oil cloth, textiles, etc. Included in 
each division is a panel showing the 
entire production of one of the speci- 
mens from the artist’s first sketch 
through the proof to the finished 
printed product. The principles of 
the basic printing processes—letter- 
press, lithography and gravure—are 
explained by means of simplified 
models of the different presses used. 
Four-color press plates for each of the 
three processes which were used in 
producing Fortune magazine are also 
progressive 


displayed, along with 
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color proofs and the finished printed 
pages. 

The versatility of the lithographic 
process is effectively demonstrated in 
the exhibition. Playing cards lith- 
ographed by the U. S. Playing Card 
Co., a circus poster produced by 
McCandlish Lithograph Corp., and 
gift wrappings, paper plates and 
napkins and ice cream containers 
lithographed by Dennison Manu- 
facturing Corp. are among the items 
on display. Exhibits on the “Direct 
Mail” panel include a lithographed 
booklet by Rogers-Kellogg-Stillson 
entitled “Home on the Range,” 
Crocker Union’s handsome four-color 
calendar, and the Harris-Seybold- 
Potter Co. insert lithographed by 
National Process Co. which ap- 
peared in Litho Media. Other lith- 
ographed items include window and 
counter displays; posters and car 
cards; cosmetic, candy and food 
packages; wall paper; books; and 
several covers from ‘“‘Westvaco’s In- 
spirations for Printers.” 

The committee who assisted the 
museum in the preparation of the 
exhibition included George Welp, 
Interchemical Corp.; Edward A. 
Wilson, illustrator and designer; C. 
A. Breskin, publisher of Modern 
Packaging and James R. Patterson, 
Pratt Institute. The Lithographers 
National Association and the Ameri- 
can Institute of Graphic Arts are 
among those who contributed ma- 
terial. The exhibition is on display 
in the special exhibition gallery of 
the Brooklyn Museum and will be 
open to the public through the 
middle of September. 

eo 


Appoint Charles Kuoni 

Charles Kuoni, former director of 
color photography, R. R. Donnelley 
& Sons Co., has just been appointed 
vice-president of Fidelis Harrier, Inc., 
Chicago. * 
Visits Graphic Arts Groups 

L. A. Ireland, secretary of the San 
Francisco Printers Board of Trade, 
was in Chicago and Milwaukee last 
month on a survey tour to learn what 
midwestern graphic arts groups are 
doing. He gathered a number of 
new ideas which he subsequently 
plans to adopt in the management of 
his west coast organization. 


Patriotic Posters Lithographed 

Appreciate America, Inc., Chicago, 
newly organized non-profit patriotic 
agency, is making extensive use of 
lithographed posters in its campaign 
to “sell America to Americans.” 
Endorsed by President Roosevelt 
and directly sponsored by civic 
leaders, the plans of the organization 
include the design, production and 
circulation of posters to industrial 
plants, schools and other institutions. 
One new subject is released every 
other week to subscribers for display 
on bulletin boards and in windows. 
The 14” x 20” posters are produced 
by the Maxwell Co., Chicago. Over 
65,000 are being distributed to 
schools and industrial concerns of 
every type. Among lithographers 
subscribing to the service are Con- 
tinental Lithographing Co., Cleve- 
land, and Manz Corp., Universal 
Lithographing Co., Buckley, Dement 
& Co., The Meyercord Co., Ameri- 
can Decalcomania Co., Regensteiner 
Corp., all of Chicago. 


Recent Lanston Installations 

Lanston Monotype Machine Co.’s 
Chicago office reports the installation 
of a 36-inch M-D precision camera 
and other equipment at Offset Fine 
Arts, Chicago, lithographic trade 
shop, and M-H 4 photocomposing 
machines at Jensen Printing Co., 
Minneapolis, Minn., and the Doorn 
Company, Detroit. 


Guide Printing Moves 

Guide Printing Co., formerly lo- 
cated at 160 Jay Street, Brooklyn, 
has just announced the opening of a 
new plant at 216 East 45th Street, 
New York. 

+ 

Hold Ladies May Party 

The Chicago Lithographers Club 
held its annual Ladies May Party at 
the Hotel Sherman’s College Inn, 
May 16. A dinner was served, fol- 
lowed by a floor show and dancing. 

7 

A. A. I. E. Moves 

The American Association of In- 
dustrial Editors, formerly located at 
1964 East Ninth Street, Cleveland, 
moved its offices to new quarters at 
812 Huron Road last month. 
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Neenah Issues Sales Aid 
Neenah Paper Co., Neenah, Wis., 
has just issued Vol. 3, No. 2 of a 
booklet giving helpful selling infor- 
mation on its printing and litho- 
graphing papers. The booklet con- 
tains articles on new selling tech- 
niques and describes various sales 
aids which the company distributes. 

. 

New Color Print Service 
Color Prints, Inc., a new firm lo- 
cated at 1711 North Vermont Ave- 
nue, Hollywood, Calif., is offering 8” 
x 10” wash off relief 3-color prints 
for use in sales manuals, display 
cards and other advertising material. 
The prints are made from 35 mm. 
and Bantam size Kodachrome trans- 
parencies. 
. 


Issue Index to Periodicals 


The International Association of 


Printing House Craftsmen issued the 
first installment of what is eventually 
planned to be a complete “‘Index to 
Graphic Arts Periodical Literature” 
last month. The Index was offered 
as a supplement to the Club’s 
monthly Share Your Knowledge Review. 
It was compiled by R. Randolph 
Karch, chairman of the association’s 
Research Commission, and lists ar- 
ticles and notes of practical or per- 
manent value which have been pub- 
lished in the leading graphic arts 
periodicals of the United States and 
Canada. The first installment covers 
composition, type and ornament, 
typography, layout, design, proof- 
reading and presswork. Additional 
supplements will be issued during 
1941 and will cover articles on paper, 
ink, planographic processes, produc- 
tion management, business manage- 
ment, education and schools, etc. 
° 
Designs New Conversion Rule 
Frank J. Geers, St. Bernard, Ohio, 
has just announced a new Line 
Gauge and Conversion Rule of his 
own design for use in copy-fitting, 
copy-writing to space, layout work, 
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etc. The instrument consists of a 
schematic arrangement of 20 pro- 
portionate scales and a foot rule over 
which rides a cursor bearing an index 
of type faces in sizes from 4 pt. to 
18 pt. Each type face size is keyed 
to correspond with the number of 
the scale with which it functions. 
By means of these scales a type- 
written line may be converted into 
its equivalent width in picas and 
inches of all type sizes and faces 


listed in the index. Both functions 
of the instrument as a line gauge and 
conversion rule are explained in 
detail under their respective head- 
ings. The rule is constructed of a 
plastic material and is priced at $2.00. 

* 

New Ideal Folder 
Ideal Roller & Manufacturing 
Co., Chicago, has just issued a new 
folder describing the three types of 
lithographic rollers it manufactures. 


Ilg Electric Ventilating Co., Chicago, announces the ‘‘Ilgvent,’’ a 
new ventilator for the darkroom. It is said to change the air of the 
darkroom approximately every two minutes, exhausting foul air, 
dampness and odors without introducing light. It can be operated 
on a light circuit by means of a common extension cord and plug. 
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Under the heading, ‘“‘What Kind of 
Rollers Do We Need?”’ the qualifica- 
tions of each roller for particular 
types of work are given. Copies 
available. 
e 
Warren Explains Paper Ratings 
S. D. Warren Co., Boston, manu- 
facturer of printing and lithograph- 
ing papers, has just issued “The Dual 
System for Grading Products,” a 
booklet explaining the method manu- 
facturers of paper employ to grade 
their own efforts and how this is 
supplemented by the customer’s 
rating of the manufacturer’s product. 
The second half of the booklet is 
devoted to a description of various 
papers manufactured by Warren 
and an analysis of the qualities which 
determine their rating. Copies avail- 
able. 
* 
New Gelatin Filter 
Defender Photo Supply Co., Ro- 
chester, N. Y., has just announced 
a new type of gelatin filter for use 
with Varigam paper. The filters are 
card mounted in rigid holders which 
have a two-inch filter opening and 
are numbered from 1 to 10. The 
holders have wide borders to permit 
handling without touching the filter. 
+ 
Announce Package Contest 
The Spice Mill, New York, national 
trade publication for the coffee and 
tea industries, has announced its 
Fifth Annual Packaging Show to be 
held at the convention of the Na- 
tional Coffee Association, at the 
Greenbrier Hotel, White Sulphur 
Springs, W. Va., in the fall. Awards 
will be made for coffee, tea, spice, 
condiment, flavor or related pack- 
aged products in the following classi- 
fications: Bags, Cans, Cartons, Glass, 
Shipping and Display Cartons. En- 
tries will be accepted until August 
15th. Full details 
request. 


available on 


Announce New Electromatic 
International Business Machines 
Corp., Rochester, N. Y., has just 
announced a new Electromatic writ- 
ing machine with a ten-inch carriage. 
The new machine has been specifi- 
cally designed to handle correspon- 
dence and short forms such as labels, 
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cards, etc. The company has also 
announced new light indicators which 
may be attached to any Electro- 

















matic machine. The indicators are 
in two colors—red and green. When 
the carriage of the machine nears the 
end of each writing line, the red 
signal lights simultaneously with the 
ringing of the bell. The green signal 
lights to indicate to the operator 
that she is approaching the end of 
the paper. 
« 

“Strategy in Selling” 

Dartnell Corp., Chicago, has just 
published “Strategy in Selling” by 
J. C. Aspley, a series of seven pocket- 
size manuals for salesmen. Rather 
than the impractical desk-theories 
usually found in sales manuals, this 
new series on selling places emphasis 
on the actual day by day experiences 
and strategies of some of America’s 
top-flight salesmen. The titles of the 
seven manuals are: Planning the 
Sale, Getting Better Interviews, Mak- 
ing the Presentation, Disposing of 
Objections, Closing the Sale, Manag- 
ing Your Time, and The Way to 
Leadership. A series of questions is 
included in the back of each book by 
means of which the reader can check 
his grasp of the selling strategies ex- 
plained in the text. The manuals 
should prove particularly helpful as a 
practical and intensive sales training 
course for new salesmen. Each man- 
ual measures 41% by 8 inches and the 
average contains about sixty pages. 
The set of seven books is priced at 
$6.00. 

* 
Describe Unit Heating 

Carrier Corp., Syracuse, N. Y., 
has just issued a new 24-page bulletin 
describing its Unit Heaters for com- 


mercial and industrial plants. De- 
tailed rating tables covering different 
steam pressures of the various units 
are given, as well as hot water basic 
ratings, piping and wiring diagrams 
and typical building layouts to aid 
in the selection of Carrier Unit 
Heaters and for planning installa- 
tions. 
e 

More “Harris Impressions” 

Harris Impressions, the new house 
organ published by Harris-Seybold- 
Potter Co., Cleveland, continues to 
provide practical information for 
the lithographer in its second and 
A. S. 


Harris, vice-president of the com- 


third issues, out last month. 


pany, explains the necessity for re- 
search in lithographic chemicals and 
describes the functions of the Harris 
laboratories in a feature article in the 
February issue. William Heiser, 
New York District service manager 
offers helpful suggestions on oiling 
the press. Advancements made in 
the development of Hydrogum as a 
substitute for gum arabic are also 
described. William H. Wood, re- 
search director of H-S-P is repre- 
sented in the February issue with an 
article on ‘Plate Clean-Up Com- 
pounds” and also in the March issue 
with a description of “New Ink 
Bases.”’ ‘Before You Call For Help” 
which appears in the March issue is 
an explanation by I. L. Bluemer, 
Chicago District service manager, of 
how to determine the cause of 
difficulty when something goes wrong 
with the press. A description of the 
basic procedure in graining litho- 
graphic plates is also included. 
a 

Rubber Bands for Displays 

Fastex Co., Cleveland, has just 
issued a price list containing samples 
of its Fastex rubber bands which are 
used to fasten products on adver- 
tising displays. In order to attach 
the bands to the display, according 
to the perforations no 
larger than the width of the band 


company, 


are made in the cardboard and the 
bands are pulled through the slots. 
A button of rubber at the back of the 
band holds it in place. Fastex rubber 
bands are available in seven colors 
and five sizes. Price list and samples 


available on request. 
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ALSO REGRAINING MULTILITH UNGRAINED—GRAINED—REGRAINED 


LITHOGRAPHAMBLATE QRAINING CO. 


37-43 BOX STREET., BROOKLYN, N. Y. — EverRGREEN 9-4260, 4261 
































DO YOU HAVE YOUR COPY OF | 


PHOTO OFFSET LITHOGRAPHY? 


by Donald Nicholson 


Production Manager of Ronalds Offset Lithographers, Ltd., Montreal, Canada, 
and contributor to Modern Lithography. 


A simply written book covering all the essentials of Photo Lithography, as well as the necessary technical information. 
it fills a long felt need and should be of great value to craftsmen, production managers, sales executives, 
and plant owners as well as teachers and students in the field of lithography. 


Partial List of Contents 


PREPARATION OF COPY—Paste-Up; Color Paper Prints, Vandyke, etc.; Transparentizers; 
Break; Photo-Composing; New Method of Type Glass Keys; Deep-Etched Plates; Imprints. 
Preparation; Color Drawings, Kodachrome, etc. PRESS WORK—Feeding Different Stocks; Pile 


CAMERA WORK—Camera Construction; Fil- Regulator; Impression Bars and Push Rules; 
ters; Developing; Re-Screening Halftones; Color Harris Feeders; Cut-Out; Timing; Dexter 
Separation; Duotone; Natural Color Film, etc. Feeder; Suction and Air; Feeder Trouble 


LAYOUT—Ganged Jobs; Color Separation; Helps; Blanket Wash; Fountain Solutions; At- 
Mechanical Tints; Color Process. taching Plate; Lithographic Inks; Reducers; 


PLATE MAKING—Ganged Exposures and Driers; Binders; Make Ready; Press Troubles; 
Double Exposures; Plate Etches, Gum Arabic, Scumming; Streaks; Paper. 
Albumen and Preservatives; Photo-Composing; Price $3.50 Send for your copy! 


Owing to the large number of books —_— it is impossible to open accounts on individual book orders or 
to supply books on approval. Please send check with order. 
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254 West 31st Street New York City 
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Describe Graining Machines 
Western Litho Plate & Supply 
Co., St. Louis, has just issued a new 
folder describing its graining ma- 
chinery. The machines have a sus- 
pended pan construction supported 
by eight sets of ball bearings, each 
bearing containing 10 chrome steel 
balls 7%” in diameter. Sliding rails 
and clamps placed along the upper 
edge of pan sides are said to hold 
the plates in place. The races, balls 
and retainers, according to the folder, 
are encased in special housings and 
packed with grease. Power trans- 
mission is by means of a four-speed 
electric motor belted to the oscillating 
drive mechanism with 3-V_ belts. 
Further information and prices avail- 
able on request. 
. 
Show New Vari-Typer Face 
Ralph C. Coxhead Corp., New 
York, is distributing a direct-mail 
piece showing specimens of ‘“Litho- 
Book,” a new Vari-Typer face suit- 
able for text matter. The face may 
now be obtained in 10-point size 
and will soon be available in 6, 8, 
and 12 point sizes with italics. Copies 
available. 
s 
Voyageur Changes Format 
The Fraser Voyageur, published by 
Fraser Industries, Inc., New York, 
manufacturers of printing and lith- 
ographing papers, has undergone a 
change in format, typographic style 
and cover design effective with the 
current issue, Vol. 4, No. 5. The 
publication has also been increased 
in size from four to eight pages. Sales 
ideas and graphic arts news are in- 
cluded in the Voyageur, as well as 
items on the Fra-opaque paper manu- 
factured by the company. The cur- 
rent issue features a review of “‘Photo 
Offset Lithography,” the new book 
by Donald Nicholson. 
* 
Whiting-Plover Idea File 
Whiting-Plover Paper Co., Stevens 
Point, Wis., has just issued the first 
of six “Idea Files’’ containing speci- 
mens of printed and lithographed 
material produced on the company’s 
**Permanized”’ Idea File 
No. 1 contains a reprint of an insert 
appearing in Printers Ink Monthly 
offering the services of the company’s 


papers. 
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free Letterhead Clinic. Specimens 
included in the brochure are three 
attractive letterheads, a small an- 
nouncement folder and the booklet 
recently issued by Whiting-Plover 
entitled “Seven Years of Prestige 
Building.””’ The brochure has been 
made in the same size as regular 
file folders to permit filing for handy 
reference. 
° 
Lanston Issues Annual Report 
Lanston Monotype Machine Co., 
Philadelphia, earned a net profit of 
$64,175.69, or $1.24 per share, for 
the fiscal year ended February 28, 
1941, according to its 48th annual 
report just issued. During the year 
the company received $171,000 in 
U. S. defense contracts for the manu- 
facture of special cameras, and plans 
to devote a larger part of its factory 
capacity to defense work in the com- 
ing year. According to a statement 
by Harvey D. Best, president, the 
company will, however, continue to 
serve customers in the printing trades 
with necessary supplies and replace- 
ment parts as usual. 
= 
New Watermark Process 
The Lumbric Manufacturing Co., 
New York, has announced a new 
process which is said to watermark 
any grade of rag content or sulphite 
paper. Based on a new _ paper- 
finishing principle, the Lumbric 
method will reproduce any individual 
trade-mark, emblem, illustration of 
products and buildings, or an adver- 
tising message incorporated into the 
body of the paper, it is claimed. The 
process is adaptable to letterheads, 
office forms, general business sta- 
tionery, broadsides, etc., since it 
makes possible the manufacture of 
watermarked paper in small lots. 
e 
Lithograph Handsome Calendar 
Crocker Union, printer and lith- 
ographer of San Francisco, has just 
issued its annual calendar which this 
year contains a beautiful lithographed 
reproduction of a water color by 
Millard Sheets entitled ‘‘Palomino 
Mother.” The full-color reproduc- 
tion measures 1614” by 2114” and 
has been mounted on heavy board. 
Calendar sheets measuring 11” by 
2114” are fastened to the bottom 


with plastic tube binding. Millard 
Sheets is a well-known California 
artist whose work has been exhibited 
by invitation in practically all the 
major museums of the country. His 
skill as a water colorist, plus the 
lithographic craftsmanship of Crocker 
Union, has produced one of the out- 


standing calendars of the year. 
° 


Sales Portfolio Exhibit Opens 

The series of exhibits of point-of- 
sale presentation portfolios for 
printers, recently announced by the 
Graphic Arts Sales Research Asso- 
ciates in cooperation with American 
Type Founders Corp., Elizabeth, 
N. J., was officially inaugurated with 
a twelve-day exhibition at the ATF 
Buffalo Branch last month. It has 
also been announced that the Asso- 
ciation of National Advertisers is 
distributing to its members a list of 
the forthcoming ATF exhibits in 
order that they may have an oppor- 
tunity to inspect the sales portfolios. 

o 


Remington Broadside 

Remington Rand, Inc., Buffalo, 
N. Y., has just issued a folder de- 
scribing the new Remington Noise- 
less Typewriter. Features of the new 
machine, which include a simplified 
tabulator, new pressure adjuster, 
tilting paper table, and interchange- 
able platen, are illustrated. Copies 


available. 
Ss 


I. S. Berlin Broadsides 

‘“‘What Vast Buying Power Means 
to You,” and “‘What Night and Day 
Service Means to You,” are the 
themes of two broadsides which I. S. 
Berlin Printing & Lithographing 
Co., Chicago, has recently mailed to 
customers and prospects. Each piece, 
22 x 33 inches in size, is lithographed 
in three colors. Features of the lay- 
outs are the use of large size pictures 
showing the company’s equipment 
and facilities. 

7 

Issue Paper Price List 

West Virginia Pulp and Paper Co., 
New York, issued a new price list 
last month on its printing and lith- 
ographing papers. Specifications as 
to size, weight, color, substance and 
price of the various papers are given. 
Copies available on request. 


55 











Cambridge Printer’s Moisture Indicator 
saves money, time and labor—daily. 


It quickly indicates: 
e Moisture Content of Paper. 
e Relative Humidity of Pressroom. 


e Whether or not Paper is in Hygrometric 
Equilibrium with the Pressroom. 


@ Whether or not Paper should be hung. 


e After running one color, whether or not 
Paper is within Tolerance Limits for run- 
ning the next color. 


Send for details 


CAMBRIDGE 


PRINTER'S MOISTURE INDICATOR 


Cambridge Instrument Co., Inc. 
3732 Grand Central Terminal, New York 

















SAVE MONEY WITH LEATHER ROLLERS 
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To Hold Education Conference 

The National Graphic Arts Edu- 
cation Association will hold its 
twentieth annual conference on print- 
ing education at Hollenden Hotel, 
Cleveland, June 29 to July 2. Harry 
L. Gage, vice-president of Mergen- 
thaler Linotype Co., Brooklyn, will 
deliver the opening address on “The 
Place of Graphic Arts Education in 
a Program for Common Defense.” 
The other principal speakers include 
Harry A. Porter, vice-president of 
Harris-Seybold-Potter Co., Cleve- 
land, and Douglas C. McMurtrie, 
Ludlow Typograph Co., Chicago. 
George Welp, International Printing 
Ink Corp., New York, will present 
prizes to winners of the recent 
I. P. I. essay contest. A patriotic 
feature of the meeting will be the 
presentation of an American flag by 
Thomas Roy Jones, president of 
American Type Founders Corp., 
Elizabeth, N. J., and a Canadian 
flag by Charles R. Conquergood of 
the Canada Printing Ink Co., Tor- 
onto. Printers, lithographers and 
equipment manufacturers, as well as 
educators, have been invited to 
participate. 

e 
Paper Problems Discussed 

Pressroom problems which are 
usually ascribed to the paper, but 
which are more often due to oth™ 
conditions, are described in an inter- 
esting article entitled ““Why Blame 
the Paper,”’ by Edwin Sutermeister, 
chief chemist of the S. D. Warren 
Co., Boston, in the April issue of 
The Paper Industry and Paper World. 
‘‘Scumming or tinting on litho work,” 
says Mr. Sutermeister, “has been the 
cause of much discussion and has 
been considered to be due to papers 
which were too acid and also to those 
which were too alkaline. An English 
authority states that scumming may 
occur if the gum is not first dried on 
the plate and that it is not formed by 
an ink of low acid value. If litho 
ink is free from fatty acids he believes 
tinting would be unknown. 

“Other troubles coming in this 
more or less indefinite class,’’ con- 
tinues the author, “‘are those relating 
to ink absorption time, speed of dry- 
ing, strike through, show through 
While these are 


and many others. 
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often claimed to be faults of the 
paper, there is frequently a reason- 
able doubt whether proper adjust- 
ment or choice of ink would not have 
avoided them.” . 
Urge Patriotic Label Message 
The American Label Society, New 
York, distributed a letter to leading 
label manufacturers last month urg- 
ing the inclusion of a patriotic de- 
fense message on all labels, such as 
“Help Defense.”’ According to the 
Society, this would afford an excel- 
lent medium for preparedness and 
defense messages to millions of 
Americans. 
* 
Visit Hooper Paper Mill 
The Young Printing Executives 
Club of St. Louis visited the plant 
of the Hooper Paper Mill, manu- 
facturers of printing and lithographic 
papers, Taylorville, Ill., last month. 
J. Hynes of the Tobey Paper Co., St. 
Louis, sponsored the trip. 
* 
Hear Jeffrey White 
Jeffrey White, Detroit authority on 
color photography, was guest speaker 
at the June 17th meeting of the 
Detroit Club of Printing House 
Craftsmen. Mr. White discussed 
the various methods of color photog- 
raphy such as Foto-Color Trans- 
parencies, Kodachromes, Dufay and 
other types of color prints and ex- 
plained the advantages and disad- 
vantages of color photography from 
a mechanical and reproductive stand- 
point. To demonstrate his talk, 
proofs and color prints were shown 
along with portable one-shot and 
three-shot cameras. Following Mr. 
White’s address the meeting was 
opened for questions from the floor. 
s 
Devise “Lithograph It” Sticker 
Two members of the New York 
Litho Club, Henry Bischoff of Oberly 
& Newell Lithograph Corp. and 
Terry Kimball of Wiener Brothers, 
Inc., finishers, have collaborated to 
produce a new promotional sticker 
for the lithographic industry. The 
copy reads “Lithograph It!’ and 
carries the name of the Club around 
the edge. The stickers are to be used 
on letterheads, bills, envelopes, etc., 
and can be obtained without charge 





from Terry Kimball, 692 Broadway, 
New York. 
ce 
Whitaker Promotes Buchanan 
Whitaker Paper Co., distributor 
of printing and lithographing papers, 
has announced the promotion of C. 
Lawrence Buchanan to the position 
of manager of its Chicago branch. 
Mr. Buchanan has been with the 
concern twenty-one years in various 
capacities and recently served in the 
sales department. He succeeds J. T. 
Hillyer, who died recently. 
. 
Electro Opens New Plant 
Electro Manufacturing Co., manu- 
facturer of fluorescent lighting equip- 
ment has opened a new plant at 2000 
West Fulton Street, Chicago. The 
new factory occupies 65,000 square 
feet and has been extensively re- 
modeled. The company’s old plant, 
at 411 South Jefferson Street, will 
remain in operation until production 
is under way at the new factory. 
e 
Leaves for Army Camp 
Herbert Daniels, Jr., member of 
the sales staff of Magill-Weinsheimer 
Co., Chicago litho concern, has tem- 
porarily left the company to serve his 
year in an army training camp. Mr. 
Daniels is the son of Herbert Daniels, 
Sr., vice-president. Robert Cole, it 
is announced, has resumed his former 
position on the Magill-Weinsheimer 
sales force after a brief leave of 
absence. 
. 
Joseph H. Schweitzer Dies 
Joseph H. Schweitzer, 74, fore- 
man at the Western Printing & 
Lithographing Co., Racine, Wis., 
for the last 20 years, died last month. 
a 
Reprint Prize Posters 
Outdoor Advertising Inc., New 
York, has just 100 Best 
Posters of 1940,” an attractive book 


issued 


containing reproductions of the out- 
standing posters displayed at the 
Eleventh Annual Exhibition of Out- 
door Advertising Art held in Chicago 
last November. The purpose of the 
book is to show what has been ac- 
complished in outdoor advertising 
art and to provide a reference guide 
for the study and improvement of 
outdoor copy. 
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Reynolds Automatic Typewriter 
( from page 32) 

The Hartford Newsdaily figured a 
minimum of 45 minutes from the 
proving upon a transparency until 
that plate was ready for the press. 
A reduction in this elapsed time 
would greatly increase the value of 
lithography from a daily paper’s 
point of view. 

Remote control of the manufacture 
of the control tape which is part of 
the above invention will be of value 
to both newspaper publishers and 
magazine publishers. 

Many leaders in the graphic arts 
have for some time anticipated a 
composing machine which would do 
for lithography what the slug-casting 
machines did for letterpress printing. 
Inasmuch as the basic methods of 
printing are in direct competition, 
the development of a satisfactory 
automatic composing typewriter 
might eventually mean that the use 
of type metal might be disposed with 
in composing rooms to a large extent 
and that lithography would within 
limits displace letterpress or relief 
printing. It is possible that Mr. 
Reynolds’ new automatic composing 
typewriter will contribute to that 


end. 
* 


How to Make Graded Screens 
(from page 34) 

as is the case when using a series of 
concentric stops. The opening of 
0.28, however, was found to be most 
suitable. To obtain the required 
gradation we must use a series of 
apertures or multiple apertures of 
increasing size. 

The required stop sizes can be 
calculated from the following for- 
mula: 

The size of the stop required to make 
the consecutive graded dots of the screen 
just join, is such that the diameter of a 
circular aperture bears the same relation- 
ship to the camera extension as the side 
of one opening in the screen bears to the 
screen distance. 

Of course, as mentioned before, 
once this is determined, it is still 
necessary to make allowance for the 
inertia of the material. 

When two adjacent apertures are 
used, separated by a center to center 


JUNE 1941 


distance of 2 (d), each defect in the 
original screen is duplicated in two 
dots of the new screen spaced with 
an unaffected dot between. By in- 
creasing the number of apertures 
and arranging them in rows, the in- 
dividual effect on any dot becomes 
negligible. 

A battery of nine apertures, 3 rows 
of 3 each, was able to markedly re- 
duce the effect of general imperfec- 
tions. Increasing to 20, such aper- 
tures completely eliminated all im- 
perfections. The complete screen is 
then made by three successive ex- 
posures made through three bat- 
teries of 20 openings each. The open- 
ings in the three groups should be 
the same size as for single openings 
and the exposure cut accordingly. 

Since no lens is being used, it is 
possible to form a gang of all three 
batteries of openings and make the 
screen by a single exposure. How- 
ever, this sacrifices the principal 
control over the contrast character- 
istics obtained by the control of the 
three separate exposures. It is, 
therefore, more desirable to follow 
the regular straightforward procedure 
merely substituting the battery of 
openings for the single diaphragm. 

A further advantage to be gained 
from the employment of such a 
battery of openings is that the screen 
distance becomes visually critical and 
can, therefore, be exactly set by eye. 
Variation in the contrast of the 
screen can be obtained by changing 
the size of the openings or by varying 
the exposures. 

Two examples will serve to illus- 
trate the flexibility of these screens. 

Using a 150 line cross-ruled screen, 
and screen distance of 0.28 inches for 
a camera extension of 36 inches, the 
following exposures and diaphragm 
openings produce the ideal highlight 
type screen desired in lithography. 

(Use high contrast litho plates— 

Gamma 8) 

(a) 20 circular apertures of 0.85 
inches diameter spaced in an 
area 4x 5 inches. Exposure 60 
seconds. 

(6) 20 openings of 0.35 inches di- 
ameter spaced in an area 4 x 5 
inches. Exposure 65 seconds. 

(c) 20 square openings of 0.66 
inch sides spaced in an area of 


4 x 5 inches set so that the 
sides are at an angle of 45° 
to the screen rulings. Expo- 
sure 65 seconds. 

On the other hand, a screen where 
the highlights will not be so strong 
in the negatives can be obtained by 
using the same stops but by changing 
the proportions of the exposures to: 

(a) 60 seconds 

(6) 110 seconds 

(c) 110 seconds 

Instead of using a white sheet as 
illumination, it is practical to place 
white opal glass or white paper over 
the aperture battery and use a light 
source held in front of this. For in- 
stance, the above data holds for a 
15 W. lamp 8 inches in front of a 
sheet of opal glass. 

The very fact that such screens 
can be prepared to yield the litho 
negative directly is in itself a con- 
siderable inducement to warrant 
putting in a little time and effort 
as a trial. Some of the other factors 
of standardization of contrast, etc., 
make them very interesting to the 
color worker. Since this new method 
for their preparation eliminates the 
imperfections to such a marked de- 
gree there seems little reason why we 
cannot expect developments along 
this line to appear in short order. 


Art Studios Organize 

A group of owners of art studios 
formed the Commercial Art Studios 
Board of Trade in New York last 
month. The aim of the association 
is to enroll all studio owners in 
New York so that common problems 
such as taxes, insurance, employ- 
ment, etc., may be discussed and 
steps taken toward their solution. 


New Davidson Branch Office 

Davidson Manufacturing Co., Chi- 
cago, manufacturer of folding ma- 
chines and the Davidson Dual Du- 
plicator, has established branch offices 
at Washington, D. C., Hartford, 
Conn., and Buffalo, N. Y. 


Litho Group Disbands 

The Lithographers’ Association of 
Southern California, formerly _lo- 
cated at 354 South Spring Street, 
Los Angeles, has disbanded. 


59 























« « « stands for Opportunity 
For performance and speed 
For printers it’s KIMBLES— 


To meet every need. 


Motors by KINIBILE 
ributed by AMERICAN TYPE FOUNDERS 


Bra 








A DEPENDABLE SOURCE FOR 


GRAPHIC ARTS SUPPLIES 


we PHOTO “ENG JRAVING 
@ PHOTO LITHOGRAPHY 
@ ROTOGRAVURE ~~. 


@ PLANOGRAPHY és 2 
LN vy 


PW @ DRY PLATES 

“PF @ GRAPHIC FILMs 
@ PROCESS CAMERAS 
@ LIGHTING EQUIPMENT 
ENGRAVING EQUIPMENT 

@ CHEMICALS 
@ SUNDRIES 















NORMAN-WILLETS CO 


316 W. Washington Street Chicago, III. 


Phone RANdolph 8300 





“ THE HOUSE OF SERVICE ” 














ATTENTION nee 
wigmsisee a #8 6Graining 
OWNERS and 


eeeemeoe §=Regraining 
ZINC 
ALUMINUM 
GLASS 


ALL SIZES ALWAYS IN STOCK 
FOR IMMEDIATE DELIVERY 


A background of 20 years 
experience in the business. 


regrained 
We speciailze 


aan > Service 


TEXAS OFFSET 
SUPPLY CO., Inc. 


243 W, 13th Street 
Fort Worth lexas 





GRAINING AND REGRAINING 


ZINC PLATES~-MULTILITH PLATES 
DISTRIBUTORS: FINE OFFSET INKS, CHEMICALS AND SUPPLIES 


243 W. 13th Steet FORT WORTH, TEXAS 





Gluorescent Light 


AND ITS APPLICATION 


by H. C. DAKE and JOCK DeMENT 
e 


A new book of unique interest to all 
interested in Light and its place in the 
graphic arts. Written from the professional 
and scientific point of view, but equally 


comprehensive to the layman. 


Please send remittance with order 


PRICE $3.00 
o 


MODERN LITHOGRAPHY 


254 West 3lst Street New York City 























60 


MODERN LITHOGRAPHY 

















Abstracts of important current articles, 
patents, and books, compiled by the Re- 
search Department of the Lithographic 
Technical Foundation, Inc. These abstracts 
represent statements made by the authors 
of articles abstracted, and do not express 
the opinions of the abstractors or of the 
Research Department. Mimeographed lists 
have been prepared of (1) Periodicals 
Abstracted by the Department of Litho- 
graphic Research, and (2) Books of Interest 
to Lithographers. Either list may be ob- 
tained for six cents, or both for ten cents 
in coin or U. S. stamps. Address the De- 
partment of Lithographic Research, Univer- 
sity of Cincinnati, Cincinnati, Ohio. 


Photography and Color 


Correction 
The Iso-Color Process. Julius 
H. Wolfson. MoperN LITHOGRA- 


PHY, 9, No. 4, April, 1941, 34-5, 
63. The Iso-Color Process can fill 
the need for a fairly quick, good 
method of making color prints. The 
“Stabilizer” compound (Energizer 3 
of the Iso-Color Process) controls the 
silver image and its associated color, 
thus achieving the following results: 
(1) stability of the developed color by 
the introduction of stabilization be- 
tween the dye-coupling element and 
the developer; (2) perfect color 
balance by predetermined means of 
color control; (3) pure whites and 
deep rich brilliant blacks. The 
stabilizer further functions in pre- 
venting any retro-active action of the 
dye-coupling agent to affect the 
unexposed and unreduced silver 
molecules. A short description of 
the process is given. 


Technical News and Literature. 
Kenneth W. Martin. MOopDEeRN 
LirHoGrRAPHy, 9, No. 4, April, 
1941, pp. 42-3. In a dark room 
camera with a fixed back or negative 
holder, focusing may be done by 
measurement instead of by eye, but 
the presence of the half-tone screen 
must be taken into consideration. 
This may be done by moving the 
negative holder the slight distance 
necessary or by inserting a clear 
glass of the same type and thickness 
when the half-tone screen is removed. 
The use of a short focus lens in order 
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to make a more compact camera is 
ruled out because the angle of the 
light at the edges would be too great, 
thus affecting quality, and because 
a small lens cannot be ground to give 
the same amount of light and sharp- 
ness of definition over a large area. 


Photo-Lithography. A. Haigh 
and H. M. Cartwright. Process En- 
gravers’ Monthly, 48, No. 567, March, 
1941, pp. 88-9. Tracings and keys 
for chromo-litho reproduction, and 
continuous tone and photographic 
originals for lithographic reproduc- 
tion are discussed. The most suitable 
type of photographic print is one 
which has a density range of about 
1.5. 


Some Optical Aspects of Copying 
Cameras. Reynold E. Ask. Photo 
Technique, 3, No. 5, May, 1941, pp. 
56-60. A comprehensive description 
of the requirements, testing, and 
computation of correct distances of a 
lens for a copying camera is given. 
The lens characteristics are listed. 
The following subjects are discussed: 
conjugate focal distances; lens tests 
including optical laboratory and 
camera tests; prisms and mirrors; 
and errors caused by glass plates 
such as filters, copy board glass, re- 
versal prisms, or half-tone screens 
which are used with the lens. 


The Elimination of Fog in Nega- 
tives. A. C. Austin. National Lith- 
ographer, 48, No. 4, April, 1941, p. 42. 
A new chemical, Monosodium 
Guanidine Ferricyanide, has been 
patented which is much better than 
potassium ferricyanide for reduction 
of gelatine negatives. Fog can be 
removed by a short treatment with- 
out loss of fidelity or staining. Ilford, 
however, has a patent which relates 
to a chemical addition in emulsion 
formulas, a small quantity of which 
will entirely eliminate fog. Methyl 
parahydroxy benzoate can be used 
as a preservative for albumin solu- 


tions. The author has made a plate 
from albumin kept about five months 
with this preservative which is ap- 
parently as good as the usual plate. 


Mask for Marking Prints. Anony- 
mous. Photo Technique, 3, No. 5, 
May, 1941, p. 72. A description is 
given of a variable photographic 
mask for maintaining constant pro- 
portions of a visible area. It may be 
advantageously used in marking 
areas of a print or negative for en- 
largements. The patent office has 
allowed claims to Louis J. Kromhola. 


Planographic Printing 
Surfaces and Plate 
Preparation 


Moisture and Grain Texture. 
Charles F. Geese. National Lithog- 
rapher, 48, No. 4, April, 1941, p. 38. 
The final results of a piece of lith- 
ographic work depends on the rela- 
tion between moisture and grain 
texture. The only kind of grain that 
will turn out a really good job is a 
fine grain. Fine grain plates can be 
run just as well as coarse grain plates 
if a minimum of moisture is used. It 
is too much moisture, taken up 
by the ink rollers and thus emulsify- 
ing or logging the ink, which gives 
lithographic work its reputation for 
gray, flat, and soft looking printing. 


New Photo-Sensitized Metal. 
Anonymous. MoperRn_ LITHOG- 
RAPHY, 9, No. 4 April, 1941, p. 
57. Republic Engineering Products, 
Inc., New York, has just announced 
a new process for making photo- 
graphic copies on aluminum. Using 
a photo-sensitized metal of which 
aluminum is a base, copies can be 
made by the usual contact printing 
method, according to the manu- 
facturer, or with an enlarger from an 
ordinary drawing, print or negative. 
A formula similar to a regular silver 
halide gelatine solution is used in 
making the emulsion for coating the 


61 
















SIMPLE AS 











E 
American-Made GOrRS 


RAPID AS «cam LENSES | iy 


ACCURATE AS Sq RS or. — 







“‘The Most Exact Tools” 


ot it 





th ARTAR APOCHROMAT GOTAR ANASTIGMAT 
#:9 to £:16 #:6.8, €:8, #:10 
. The ideal lens for color Assuring freedom from dis- 
TAY LOB ge ee rng | seeraligr neztives” color! fortion, tis the teal in 
rf @! PARA TORS ~~ oe ey for intricate subjects requir- 
rectly superimpose in the po one —o asa = 
finishing process Focal inition. Focal lengths: 81% 





Simply by moving the color standard slide on the TAYLOR . to 24 
COMPARATOR in front of the test sample until a color match lengths: 9i¢ to 70 a. > O° ines. 
is obtained and noting the pH from the values engraved on New sizes 4” and 6 or 
the slide, absolute control of the Ethegraphite Fountain Solu- color separation blowups 
tion can be established. Sounds easy, jeeen's it? Yes, ond it from 35 mm. Kodachrome. 
is just as easy as it sounds—easy, rapid and accurate, three 
good reasons why TAYLOR pH SLIDE COMPARATORS are GOERZ PRISMS 










preferred by lithographers everywhere. of the Highest Accuracy — For reversed 
All Color Standards Carry an Unlimited Guarantee. negatives to save stripping the film, and 
For zinc plates fountain solutions should have a pH of 3.8 reduction work. 
and a bromphenol blue (pH 3.0—4.6) slide comparator is re- 
quired. For aluminum plates the pH should 4.6 and a 
bromcresol green (pH 3.8—5.4) comparator is required. The For FREE literature address DEPT. P L 6 













price of either set is $15.00. F. O. B. Baltimore. 


suaapaenmmaneniion CPGOERZ AMERICAN OPTICAL CO. 
W. A. TAYLOR & CO. INC. 317 EAST 34°” ST NEW YORK CITY 


7300 YORK ROAD BALTIMORE, MD. American Lens Makers since 1899 


U. S. Offers: ef yqilable!— 


The most complete 















































The Textbook of 
PHOTOGRAPHY and 
PLATEMAKING for 


finishing service 

















* 
available— PHOTO-LITHOGRAPHY 
The standard textbook used by the 
VARNISHING GUMMING ——” 
LACQUERING goatiel menigen enetinacsdany 280 pages of easy to understand, step- 
MOUNTING HOT MELT suagungih ES by-step procedure for every operation from 
nee CUTTING GREASEPROOF COATINGS copy to the completed plate. Some of the 
MOSTURE-VAPOR subjects covered are... 

TINM NTING :S 
-_ PHOTOGRAPHY: The chemistry of photog. 
| raphy and formulas; The procedure for mak- 
Y our correspondence on any finishing ing Wet and Dry Plate Negatives; Filtering; 


Halftones; Screen Separations; Drop-Outs. 
PLATEMAKING: The chemistry of litho- 
careful consideration. — printing; Albumin platemaking; with 

ormulas and procedure; Deep-etched plates 
by the gum or glue processes; Blue prints and 


other direct printing processes. Hydrometer 
U. S. FINISHING & MFG. CO. control; pH control, etc. Price $5 with order. 
775 WEST JACKSON BLVD. CHICAGO, ILLINOIS Modern Lithography 
254 W. 31st Street New York. N. Y 


problem will have our prompt and 
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sheets. The coated plates can be 
stored safely for months before ex- 
posure is made, it is claimed. 
Standard developers and fixatives 
can be used, and because of its slow 
speed, no special darkroom is neces- 
sary. Developments with respect to 
specific application of the photo- 
sensitized metal in the offset process 
have been temporarily halted as a 
result of the priorities on aluminum. 


Metal Lithographic Printing 
Sheets. Kalamazoo Print, Ltd. and 
Francis Levitt Impey, British Patent 
No. 533,239. This invention relates 
to thin aluminum or other flexible 
metal printing sheets used in lith- 
ographic printing. Such sheets are 
usually attached through the medium 
of clamps to printing cylinders by 
folding a pair of opposite edges for 
engagement with these clips. As the 
sheets are usually hard or brittle, 
repeated folding and unfolding causes 
the sheets to fracture at the folding 
edge. The object of the present in- 
vention is to minimize this risk of 
fracture without interfering with the 
normal physical properties of the 
major portions of the sheets. This 
is accomplished by softening the 
edges by an annealing process. (British 
and Colonial Printer and Stationer, 128, 
No. 648, March 20, 1941, p. 105.) 


Offset Platemaking. Don Nichol- 
son. MODERN LITHOGRAPHY, 9, 
No. 4, April, 1941, pp. 41-2, 73. 
The best type of gum arabic is that 
known as white gum sorts. The 
method of preparing a solution is 
described. Alcohol plus Sophene or 
benzoate of soda may be used as a 
preservative. An albumin plate may 
be made to give longer runs on the 
press by washing off the developing 
ink after the plate has been gummed, 
and placing the plate before the arc 
lights for five minutes. Several other 
ways of protecting the plate are 
given. A number of ways of making 
corrections on albumin plates are 
discussed. 


Equipment and Materials 


Second Color-Register Control. 
Anonymous. Printing Equipment En- 
gineer, 62, No. 1, March, 1941, p. 15. 
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A description and illustration is 
given of a four-color register control 
which has just been installed on the 
second rotogravure press in a Phila- 
delphia plant. Two photo-electric 
scanning heads are used for each 
color unit. Corrections are made 
automatically. Register of four colors 
is maintained within permissible 
tolerances at web speeds of approxi- 
mately 1000 feet per minute. 


Control Mechanism for Printing 
Presses. Ion Corporation, New Jer- 
sey, U. S. A. British Patent No. 
530,314. This patent applies to 
multiple-roll printing presses, such 
as high speed multi-color printing 
presses, in which each printing roll 
applies on to successive spaced areas 
of the paper surface the desired 
pattern design, or printed matter, 
enabling the register between the 
web and the roll to be adjusted. 
(British and Colonial Printer and Sta- 
tioner, 128, No. 648, March 20, 1941, 
p. 105.) 


Water Feed for Planographic 
and Analogous Presses. John G. 
Goedike. U. S. Patent No. 2,238,050 
(April 15, 1941). In a printing press, 
the combination of a printing mem- 
ber, mechanism for applying a 
dampening fluid to said member, 
said mechanism comprising a damp- 
ening roller system, a source of 
dampening fluid and means includ- 
ing a control member adapted to be 
submerged into said source of damp- 
ening fluid to increase the depth of 
said source of dampening fluid where- 
by said dampening fluid at its in- 
creased depth contacts with said 
dampening roller system. 


Ink Fountain Mixer and Agita- 
tor. William Gegenheimer. U. S. 
Patent No. 2,234,754 (March 11, 
1941). In a mixer of the class de- 
scribed for mixing, agitating and 
feeding ink or the like to a fountain 
feed roller, said mixer including a 
cone-shaped agitator member, said 
cone-shaped member being hollow, 
means included in said mixer for 
rotating said agitator member clock- 
wise or anti-clockwise and means 
included for moving said agitator 
member to the left or to the right; 





a cone-shaped porcelain heat plate 
inserted into said cone-shaped agita- 
tor, electric heater wires wound 
around said cone-shaped heater mem- 
ber, said heater wires electrically 
connected to an electric circuit, said 
circuit including a conductor rail 
and a current feed roller for supply- 
ing current to the heater wire afore- 
said. 


Proof Smudging Ended. R. J. 
O’Brien. Printing Equipment Engineer, 
62, No. 1, March, 1941, p. 36. A 
method of preventing smudging of 
proofs by using an infra-red dryer is 
described. This dryer is a portable 
unit which may be moved from one 
proof press to another and connected 
to the nearest outlet. It is claimed to 
dry the inkiest proof in 45 seconds. 


Paper and Ink 


Inks. C. E. Waters. Bureau of 
Standards Circular C-426, 1940. Form- 
ulas and methods of testing various 
types of writing, stamping, marking, 
and printing inks are described. 
(American Ink Maker, 19, No. 4, 
April, 1941, p. 45.) 


Drying Oils—Their Present 
Status and Future Prospects. Gerald 
Eisenschiml. Paint, Oil, and Chemis- 
try Review, 103, No. 6, March 13, 
1941, pp. 18, 49; 103, No. 8, April 
10, 1941, pp. 32-3. The qualities, 
prices, and availability of the follow- 
ing drying oils are described in de- 
tail: soybean oil; menhaden and 
sardine oils; linseed oil; perilla oil; 
oiticica oil; and china wood oil. 
Their desirability increases in the 
order listed. Ways of improving the 
drying qualities of the poorer oils are 
discussed. 


Alkaline and Acidic Pigments. 
S. Marks. Paint, Color, Oil, Varnish, 
Ink, Lacquer Manufacture, 10, p. 257, 
(1940). The pH of a pigment is 
important in that it affects the be- 
havior of pigments in paint and 
paint films. The pH of the same pig- 
ment will vary with different brands. 
Alkaline pigments promote drying 
and prevent rusting. (Paint, Oil, and 
Chemical Review, 103, No. 7, March 
27, 1941, pp. 30-1.) 
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NE more successful convention of the 

L. N. A. concluded . . . one more milestone 
in the history of this leading lithographic asso- 
ciation passed. When we say, ‘Glad to have 
been with you,’’ it means, of course, that it was 
a pleasure to be at White Sulphur Springs last 
month, and to participate in the 36th annual 
meeting of the L. N. A. It implies something 
more as well. Not only this year but for many 





“GLAD TO HAVE BEEN WITH YOU” 


previous years we of Crescent Ink are ‘glad to 
have been with you.’’ We hope we shall be 
with you for many more years at many more 
conventions of the L. N. A. 


CRESCENT INK & COLOR CO. 


WALTER CONLAN, President 
464 N. Fifth Street Philadelphia, Pa. 

















Yew 4--COLOR 


SEPARATION SERVICE 
Send us your KODACHROME or colored copy 


and we will furnish you with continuous tone sep- 
aration prints on shrink-proof paper ready for 
screening in your own camera . . . You'll save time, 
money and improve the quality of your color work 


with our color corrected and perfectly balanced 
separation prints. Average cost for 4-color sep- 
aration prints, size 11x14, from your original 
KODACHROME $45.00. Write us for additional 
information and prices——-PROMPT SERVICE. 


PHILLIDS 


COLOR LABORATORY .. . Peoria, Ill. 











It’s Easy To Make 
Money 
With Vari-Typer 


Compose copy for bulletins, 
sales manuals, booklets, cata- 
logs, folders, etc. on _ the 
composing Type Writer . . 
with changeable faces and 
spaces. Any competent typist 
after proper instruction can 
Vari-Type your work to 
photo offset copy with large 
savings and improved ap- 
pearance. 

Write Today for new specimen portfolio “How to Make Money 


with Vari-Typer” ... with actual samples issued by organi- 
zations in the lithographic field. 


RALPH C. COXHEAD CORPORATION 


Manufacturers of Vari-Typer 
333 Sixth Avenue New York, N. Y. 














RUSSELL THE FASTEST SELLING 
FOLDERS IN AMERICA 


THE WORLD’S GREATEST BAU 
FOLDING MACHINE VALUES M 


615 Chestnut St. Philadelphia, Pa. 


















Your Multilith is a lithographic 
machine. Save money by getting our 
complete list of litho suppliers— 
grainers, chemicals, ink, dryers, 
molleton, misc. equipment. 


Enclose 3c stamp | 


MODERN LITHO PRINT CO. | 








211 E. Capitol Jefferson City, Mo. 














NEW BUSINESS IS HARD TO GET THESE 


DAYS— AND IT’S GOING TO BE TOUGHER! 


But here is a man who will bring in the business if there is any there to get. His 
specialty is new idea development and creative Selling with a capital S. If you have 
any accounts that you would like to crack, small accounts that you would like build 
up—or are in need of a man who'll really get in there and pitch where the going is 
hard, this is your man. References and complete record of past experience furnished 
on request. Don’t pass up this opportunity to profit by this man’s past record of 
of top-notch success. Box 701. 
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Offset Papers. Anonymous. Paper 
Progress, 4, No. 8, March, 1941, pp. 
13, 30-1. The following are im- 
portant points in specifying a paper 
for use on an offset press: (1) the 
edges must not be curly, and must 
be trimmed true so as to feed and 
deliver properly; (2) the chemical 
composition of the paper must be 
correct to prevent disturbance of the 
chemistry of the lithographic process ; 
(3) the paper must be as impervious 
as possible to the water on the press; 
(4) the sheet must be firm and well 
bound, so that loose fibers do not 
stick up and adhere to the blanket; 
and (5) the sheet must react to 
moisture in’such a way that curl is 
minimized and accurate register may 
be maintained. 


Method of Flushing Water Wet 
Pigments in Oil. Thomas Anthony 
Martone (E. I. du Pont de Nemours 
& Co.) U. S. Patent No. 2,238,275 
(April 15, 1941). The process of 
converting an aqueous pigment paste 
into an oily pigment paste, which 
comprises treating an aqueous pig- 
ment paste containing a_ water- 
soluble dispersing agent capable of 
increasing its fluidity without sub- 
stantially diluting the same, with a 
water-soluble salt which is capable 
of forming a water-insoluble com- 
pound with the said dispersing agent 
and then stirring into the mass a 
quantity of organic water-insoluble, 
oily liquid sufficient to displace the 
water in the voids of the pigment, 
producing an oily paste. 


Notes on Driers. Anonymous. 
American Ink Maker, 19, No. 4, April, 
1941, p. 45. The action of driers de- 
pends in some measure on the acid 
radical with which the drying metal 
is combined. Thus the naphthe- 
nates have been advocated because 
of their excellent solubility in drying 
oils and solvents. Linoleates and 
tungates (tung oil fatty acid soaps) 
have been recommended for use in 
moist atmospheres. Borates, once 
widely used, are falling into disfavor 
because of their limited solubility. 
Recent research has led to the pro- 
posal of a number of other acids that 
yield soluble salts, such as capryloxy- 
acetates and amy! benzoates. It ap- 
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pears to be essential that the metal 
be coupled with an acid to facilitate 
ester interchanges. Organometallic 
compounds such as metal derivatives 
of b-nitroso a-naphthol, cobalt acetyl- 
acetone and lead tetra-ethyl, which 
are not derived from organic acids, 
have no drier action despite excellent 
solubility in oils. On the other hand, 
cobalt pyridine compounds are as 
active as resinates. 


Miscellaneous 


The Silk Screen Printing Pro- 
cess. (Book.) F. I. Biegeleisen and 
E. F. Busenbark. Published by 
McGraw-Hill Book Company, New 
York, $2.75, 2nd ed. This book 
covers everything on silk screen from 
the history of the craft to the new 
photomechanical methods and auto- 
matic machine printing. It has been 
planned as a step-by-step manual 
for commercial users as well as 
amateur and professional artists. It 
describes the selection of equipment 
and material, preparation of copy, 
stencil making methods, printing 
and finishing. The new chapters in 
the second edition describe com- 
mercial applications and possibilities 


of the process. Mopern LITHOG- 
RAPHY, 9, No. 3, March, 1941, 
p. 40.) 


Modern Poster Methods. Adam 
Henri Reiser. Printing Equipment 
Engineer, 62, No. 2, April, 1941, pp. 
34, 36. There are several methods of 
making posters. One is the old hand 
method of which a brief description 
is given. In modern process work 
photography is taking an important 
part. Color separation negatives of 
the work are made through half- 
tone screens and are corrected by 
staining and dot-etching. Formulas 
for Farmer’s solution and _ iodine- 
cyanide solution either of which may 
be used for dot-etching are given. 


Lithographic Plate Situation 
Aluminum, Zinc and Defense. 
Floyd Maxwell. National  Lithog- 
rapher, 48, No. 4, April, 1941, pp. 
23-4, 27. MopeRN LITHOGRAPHY, 
9, No. 4, April, 1941, pp. 30-33, 
61. The Lithographers National 
Association has summarized the plate 


situation due to defense needs. The 
priorities for zinc and aluminum 
(5% for zinc and 100% for alu- 
minum) are discussed and the pref- 
erence ratings for use of aluminum 
which may be left after defense needs 
are taken care of, are given. The 
rules for the use, buying, and selling 
of scrap zinc and aluminum are 
described. In Mopern_ LITHOG- 
RAPHY a staff written section is 
added which discusses ways of con- 
serving aluminum plates in (1) 
storage (before and after use); (2) 
the platemaking department; (3) 
the pressroom, and (4) the plate 
graining department. 


General 


What Is Negative Cutting? Morris 
V. Rosson. Lithographers’ Journal, 26, 
No. 1, April, 1941, pp. 19, 39. 
Negative cutting in reproducing 
maps for Government and private 
use is a complicated job which re- 
quires a lot of skill. In places the 
negatives must be staged out and 
engraved in again so that all lines 
will be of the same thickness and 
will be rightly joined. The original 
negatives are invaluable and those 
of such places as shore lines are often 
rechecked and changed if necessary. 
A negative cutter must also be a 
draftsman and letterer, and must 
know lithography. 

e 
Peerless Employees Hold Dance 

Employees of Peerless Lithograph- 
ing Co., Chicago, held their annual 
spring dance at Midwest Athletic 
Club last month. About 500 were 
present, including employees, their 
families and friends. Al Toth of the 
plate department was chairman of 
the committee on arrangements, and 
executives of the company were 


guests of honor. 
* 


Hold Golf Tourney 

The Chicago Direct Mail Adver- 
tising Club held its annual golf 
tournament on June 12 at the 
Mohawk Country Club near Ben- 
sonville, a Chicago suburb. After 
the games a steak dinner was served. 
More than a hundred leaders in 
Chicago’s direct advertising 
field attended. 


mail 
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NOTE: This is a classified list of the companies which advertise regularly in MODERN LITHOGRAPHY. It 


you in locating advertisements of equipment, materials or services in which you are particularly interested. Refer 
to the Advertiser's Index on page 69 for page numbers. Say you saw it in Modern Lithography. 


Chemicals 
Agfa-Ansco 
California Ink Co., Inc. 
Coleman & Bell Co. 
Defender Su ply Co. 
Eastman Koda Co. 
Harris-Seybold-Potter Co. 
Philip A. Hunt Co. 
LaMotte Chemical Products Co. 
Litho Chemical & Supply Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc. 
Norman-Willets Co. 
Harold M. Pitman Co. 
Senefelder Co., Inc. 
J. H. & G. B. Siebold, Inc. 
Sinclair and Valentine Co. 
John Stark Laboratories 


Graining and Regraining 

(Zinc, Aluminum, Glass and Multilith Plates) 

Dixie Plate Graining Co. 

Fuchs & Lang Mfg. Co., Div. General Printing Corp. 
Illinois Plate Graining Co. 

International Printing Ink, Div. of Interchemical Corp. 
Litho Plate Grainers of Detroit 

Litho Plate Graining Co. of America, Inc. 

Photo Litho Plate Graining Co. 

Reliable Litho Plate Graining Co. 

The Senefelder Co., Inc. 

Texas Offset Supply Co. 

Western Litho Plate & Supply Co. 

Graining and Regraining Materials 
International Printing Ink, Div. of Interchemical Corp. 
The Senefelder Co., Inc. 

J. H. & G. B. Siebold, Inc. 


Inks—(Varnishes and Dryers) 
Bensing Bros. & Deeney 
California Ink Co., Inc. 
Crescent Ink & Color Co. of Penna. 
Martin Driscoll & Co. 


Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 


Gaetjens, Berger & Wirth, Inc. 

International Printing Ink, Div. of Interchemical Corp. 
E. J. Kelly Ink Co. 

Frederick H. Levey Co. 

Lewis Roberts, Inc. 

H. D. Roosen Co. 

The Senefelder Co., Inc. 

J. H. & G. B. Siebold, Inc. 

Sinclair & Carroll Co. 

Sinclair and Valentine Co. 


Miscellaneous 
Russell Ernest Baum (Folding Machinery) 
Cambridge Instrument Co., Inc. (Moisture Indicator) 
Ralph C. Coxhead Corp. (Composing Machines) 
Ben Day, Inc. (Shading Medium) 
Dexter bolder Co. (Folding Machinery) 
International Business Machines Corp. (Typewriters) 
Johnson Stop and Indicator Co. (Drop-Out Method) 
Nelson Associates (Copy Preparation for Lithographic 

Reproduction) 

R. P. Newick (Automatic Diaphragm Control) 
Phillips Color Laboratory (Color cian Services) 
Remington Rand, Inc., t writers) 
Underwood Elliott Fisher Co. (Typewriters) 


Mounting, Finishing, Die Cutting 
Arvey Corp. 
Service Die Cutting Co. 
U. S. Finishing & Mfg. Co. 


Paper 
American Writing Paper Corp. 
The Martin Cantine Co. 
Champion Paper and Fibre Co. 
Chillicothe Paper Co. 
Fox River Paper oy 
oO. 


Hammermil! Paper 





Paper—Continued 
The Mead Corp. 
Neenah Paper Co. 
The Sorg 7 Co. 
Strathmore Paper Co. 
West viegitte Pulp & Paper Co. 
George A. Whiting Paper Co. 


Photo Dry Plates and Films 
Agfa Ansco 
California Ink Co., Inc. 
G. Cramer Dry Plate Co. (Photo Dry Plates) 
Defender Photo Supply Co. 
Eastman Kodak Co. 
Hammer Plate & Film Co. 
Norman-Willets Co. 
Harold M. Pitman Co. 


Plate Making Equipment & Supplies 

Aluminum Co. of America (Aluminum Plates) 

American T Founders Sales Corp. (Cameras, Whirlers, 
Vacuum Frames, etc.) 

Artists Sup ly Co. (Opaques) 

California Ink Co., Inc. (Zinc and Aluminum Plates) 

Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 
(Zinc and Aluminum Plates) 

C. P. Goerz American Optical Co. (Lenses) 

Craftint Mfg. Co., The (Opaques and Masking Ink) 

Illinois Zinc Co. (Zinc Plates) 

International Printing Ink, Div. of Interchemical Corp. 
(Aluminum and Zinc Plates) 

Kellogg Division, American Brake Shoe & Foundry Co. 
“Chray Coolers) 

Lanston Monotype Machine Co. (Cameras, Photo-Composing 
Machines, etc.) 

LaMotte Chemical Products Co. (pH Control Apparatus) 

Litho Equipment & Supply Co. (Cameras) 

National Carbon Co., Inc. (Carbons) 

Norman-Willets Co. (Cameras, Lenses, etc.) 

Harold M. Pitman Co. (Cameras, Vacuum Frames, 
Whirlers, etc.) 

Rutherford Machinery Co., Div. General Printing Ink Corp. 
(Cameras, Photo-Composing Machines) 

The Senefelder Co., Inc. (Aluminum Plates, Litho Stones, etc.) 


Plate Making Services 
Knop & Brauer 
Graphic Arts Corp. 
Daniel Murphy & Co. 
Modern Litho Print Co. (for Multiliths) 
Photo Litho Plate Co. 


Pressroom Equipment & Supplies 

American Type Founders Sales Corp. (Presses—Offset Spray 
Gun, etc.) 

Bingham Bros. Co. (Rollers) 

Sam‘! Bingham’s Son Mfg. Co. (Rollers) 

Cambridge Instrument Co., Inc. (Moisture Indicator) 

The Christensen Machine Co. (Bronzers) 

Fuchs & Lang Mfg. Co., Div. General Printing Ink Corp. 
(Flannel) 

Gast Mfg. Corp. (Vacuum Pumps) 

Godfrey Roller Co. (Dampening Rollers) 

Harris.Seybold-Potter Co. (Presses) 

Ideal Roller & Mfg. Co. (Rollers) 

International Press Cleaners & 7 Co. (Press Cleaner) 

International Printing Ink, Div. of Interchemical Corp. 
(Flannel, Molleton, etc.) 

Kimble Electric Co. (Motors) 

LaMotte Chemical Products Co. (pH Control Apparatus) 

Litho Equipment & Supply Co. sn tore g Presses) 

Rapid Roller Co. (Rollers and Blankets) 

The Rathbun & Bird Co., Inc. (Machinists) 

Roberts & Porter, Inc. (Rollers and Blankets) 

Rutherford Machinery Co., Div. General Printing Ink Corp. 
(Proof and Test Presses) 

The Senefelder Co., Inc. (Blankets, Molleton, etc.) 

J. H. & G. B. Siebold, Inc. (Rollers, Blankets and Molleton) 

Sinclair and Valentine Co. (Blankets) 

W. A. Taylor & Co., Inc. (pH Control for Fountain Solutions) 

Vulcan Proofing Co. (Rollers and Blankets) 
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All classified advertisements will be 
charged for at the rate of ten cents 
per word, $2.00 minimum, except 
those of individuals seeking employ- 
ment, where the rate is five cents per 
word, $1.00 minimum. Address all 
replies to Classified Advertisements 
with Box Number, care of Modern 
Lithography, 254 W. 3ist St., New 
York. Closing date: 1st of month. 


For Sale: 

S-7-L—Harris Offset Press—size 
36 x 48, extension delivery, Serial No. 
296, Baldwin washup device, extra 
Delivery Platforms, a great many 
plates, perfection press drive, perfect 
rollers. Paasche spray. A. C. vari- 
able speed motor equipment. Per- 
fect hair line register. All in all, a 
real good offset press. Eureka Step 
and Repeat Machine with two 
frames. Large size vacuum frame 
with a double arc lamp—a beauty! 
Zenith whirler, all copper construc- 
tion. Large size wood sink with good 
continuous hot water device. All of 
the above equipment is in excellent 
condition and can be seen running. 
We must sell! We would like to sell 
as one unit. Low price for cash. 
This is the buy of the year! This 
would make an ideal set-up for a 
party having small press and camera 
equipment to step into complete 
large size equipment. Not one extra 
item is needed. P. O. Box 37, New 
Haven, Conn. 


Help Wanted: 

Offset camera man, stripper and 
plate-maker, black and white and 
color. One-man job. Must be good 
producer, steady and reliable. Alder- 
man, 400 George St., New Haven. 


aa 
Layout Man Wants Position: 


Rough and finished visuals. Ad- 
vertising ideas for letterpress and 


offset. Practical printer. Can take 
charge. Assist salesmen. Address 
Box #693. 
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Situation Wanted: 

A thoroughly experienced and 
capable cameraman and platemaker, 
now employed as foreman and assis- 
tant superintendent in large plant, 


desires connection with small or 
medium-sized but progressive plant. 
Will locate anywhere for the right 
opportunity. Address Box #699. 


General Information Concerning 
Inventions and Patents: 

A reference book for inventors and 
manufacturers, also containing sec- 
tions on the registration of trademarks 
and copyrights, and a “Schedule of 
Government and Attorneys’ Fees’’— 
sent free on request. Simply ask for 
“booklet”’ and ‘“‘fee schedule.’ Lan- 
caster, Allwine & Rommell, Regis- 
tered, Patent and Trade-Mark Attor- 
neys, 402 Bowen Building, Wash- 
ington, D. C. 

aa 
Help Wanted: 

South African litho house has 
vacancy for an artist. One with par- 
ticular experience in the designing 
of labels. Are prepared to offer two 
years contract and passage to South 
Africa. Please state salary required 
and also submit assorted specimens 
of your work. Address Box #686. 


Are You Looking for a Practical 
Lithographer With Many Years of 
Experience in Factory Supervision? 

Diversified background in lithog- 
raphy with the knowledge of standard 
practice and methods. Address E. E. 
1305 Litho Division, 110 E. 42nd 
St., New York City. Phone Cale- 
donia 5-6800, Ext. 9. 


Position Wanted: 

Experienced salesman and _assis- 
tant sales manager in both offset 
and letterpress fields desires new 
connection as assistant to executive 
doing production, scheduling, follow- 
up and sales contact. Address Box 
# 698. 


Position Wanted: 

Foreman. Honest-to-goodness 
practical man. Hand Transferring, 
camera, photo plate and _ press. 
Eighteen years experience, desires to 
change. If interested, write Box 
# 696. 


Position Wanted: 

Offset pressman, 21 years experi- 
ence on all classes of work including 
black and white and color, desires 
steady position. Capable of taking 
charge (8 years in last position). 
Expert mechanic. Prefer location in 
South or Southwest, but will go any- 
where for good opportunity. 38 
years old. Address Box #692. 


Position Wanted: 

Lithographer, offset platemaker, 
long experience with a Miultilith 
press, all branches of color, black 
and white art work. Address Box 
# 697. 


Position Wanted: 

Experienced lithograph pressman 
accustomed to quality work on 
Harris large size presses. Prefer 
location in New York City only. 
Address Box #695. 


Situation Wanted: 

Webendorfer and Harris offset 
pressman and platemaker; solutions; 
good on color; capable mechanic. 
Locate anywhere. Address Box # 700. 


Offset Salesmen Wanted: 

Large offset plant and letterpress 
doing color work and black and 
white; seeking high-grade live-wire 
salesmen; drawing account against 
commission. Address Box #694. 


For Sale: 

35 Amp., 110 Volt Twin Arc 
Printing Lamp—$35.00; 35 Amp., 
220 Volt Camera Lamps Pr.—$85.00; 
24" Levy Camera, Cooke Lens, 
Macbeth Camera Lamps—$645.00. 
Singer Engineering Co., Complete 
Platemaking Equipment, 242 Mott 
Street, New York City. 
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| LaMOTTE pH CONTROL METHODS 
IN THE PLATE AND PRESS ROOMS 


yn 





LaMOTTE BLOCK COMPARATOR 


This compact unit for determining pH of solutions is com- 
plete with pH color standards— indicator solutions — 
marked test tubes and instruction booklet. 

Illustrated folder sent on request 
LaMotte pH Service offers simple and economical pH 
apparatus, indicator solutions etc., for use in determining 
the pH of fountain solutions, etc. 


LaMOTTE CHEMICAL PRODUCTS CO. 


Dept. R., Towson, Baltimore, Md. 








1891 OUR FIFTIETH ANNIVERSARY 1941 


We Cover the West Coast 


FOR PLATEMAKING 
EQUIPMENT 
FILMS AND CHEMICALS 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


SAN FRANCISCO LOS ANGELES PORTLAND’ SEATTLE 
SALT LAKE CITY SHANGHAI. CHINA 

















@ THE JOHNSON HI-LITE STOPS 
AND METHOD will definitely im- 
prove half-tone negatives and retain 
much of the otherwise lost detail in 
the lighter and middie tones. The 
highlights can be dropped out en- 
tirely at will. It is easily understood. 








JOHNSON STOP AND INDICATOR CO. 
Eau Claire, Wisconsin 








ZINC and 


ALUMINUM PLATES 
UNGRAINED— GRAINED— REGRAINED 


grained correctly to your specifications 
. . . « for your special requirements. 
We are manufacturers of METAL- 
SHEETS for ROTAPRINT Machines, 


also square edge plates for 


Multilith Presses. 
THE; PAOAO) WITHA PLATE: 
GRAINING, COMPANY 


1207-15 S. Highland Ave. BALTIMORE, MD. 





EVERY PRESSMAN 

ACE* WANTS THIS BOOKLET 
Helpful hints about handling inks, AWW 
compounds, driers, etc. Valuable 


information prepared by experts. 
Write for it on your firm letterhead. 


It’s FREE! L 


Ts, 
Navn Aten AS 
1829 N. Pitcher St. Kalamazoo, Michigan  — 








“ASCO” 


(RED) 
OPAQUE 
BLOCKS OUT 
WITH A 
SINGLE STROKE 


Exceptional opaci- 
ty permits close 
contact with print. 


ee Ground extremely fine. Flows freely from brush, pen 
or airbrush. Leaves a thin smooth film that will 
not crack or chip off. 
Test it yourself — Send for a sample. 
ARTISTS SUPPLY COMPANY 


7610 Decker Ave. Cleveland, Ohio 
Ask your dealer for ‘‘Asco”’ 












A pure white, fuzz-free paper 
that gives, exceptionally fine 
printing results and satisfies 
every demand of the critical 
user in respect to color, finish. 
opacity, bulk, strength, cost. 


EQUATOR 
OFFSET 









A product of 

THE SORG 

PAPER COMPANY 
Middletown, Ohio 


America’s pioneer manu- 
facturer of offset papers. 














THE RATHBUN « BIRD CO., In. 


IN BUSINESS SINCE 1898 


MACHINISTS 


For LITHOGRAPHERS — PRINTERS 


PLANTS MOVED REPAIR SERVICE 
MACHINES RE-CONDITIONED 


85 GRAND STREET NEW YORK, N. Y. 
Telephone: CAnal 6-4145-4146 
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Received Squadron Honors 
M. S. Burroughs, manager of the 
New York office of Dexter Folder 
Co., received highest honors at the 
graduation exercises of the West- 
chester Power Squadron, a unit of 
the U. S. Power Squadron, held last 
month. Mr. Burroughs was the only 
one taking the examination who re- 
ceived 100 per cent. Announcement 
of the honor was made by Gustav 
Zeese, Gevaert Co. of America, who 
was recently promoted to Rear 
Commander, United States Power 
Squadron, District No. 3. 
. 
Hold Milwaukee Offset Night 
“Offset Night’ sponsored by the 
Milwaukee-Racine Craftsmen’s Club 
brought an unusually large crowd 
of southern Wisconsin printers and 
lithographers to Milwaukee’s Knic- 
kerbocker Hotel last month. A 
feature of the meeting was a dis- 
cussion of “‘Letterpress vs. Lithog- 
raphy.” Representatives of paper 
houses and press and roller manu- 
facturers also reported on new de- 
velopments in their fields. , 
a 
Reserve Bowlers Hold Banquet 
The Reserve Lithograph and Print- 
ing Co., Cleveland, Bowling League 
held its annual banquet last month. 
After a short session of specialty 
bowling, a buffet supper was served 
and prizes distributed. Over $350 
was divided among the six teams 
comprising the league. The Stars 
team, lead by Capt. Braves, won the 
championship and trophy for the 
greatest number of winning games 
in the 800 played during the season. 
« 
L. M. N. A. Moves 
The offices of the Label Manu- 
facturers National Association were 
moved last month to 1700 Eye Street, 


N. W., Washington, D. C. They 
were formerly located at 60 East 
42nd Street, New York. C. E. Cosby 
is executive secretary. 

* 


Nackie Paper Moves 

Nackie Paper Co., formerly known 
as W. F. Nackie 
tributor of printing and lithographic 
papers, has moved from 518 North 
Jefferson St., Milwaukee, to larger 
405 South Sixth Street. 


Paper Co., dis- 


quarters al 
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“It looks like he doesn’t remember you, Cuthbert 





Memory 4 Short... 


ee the memories of purchasing 
agents and others who might buy goods if 





they didn’t forget about you... so why give them 








a chance to forget? . . . Keep your firm and your 
products everlastingly before them by regular 


| 
| 
| advertising in representative trade papers. 


And if you don’t want them to forget you in the 
field of lithographic equipment and materials, we 
believe that the best insurance is regular 


| advertising in 


| 
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| 
| 254 WEST 31st STREET NEW YORK 
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ITH many advertisers using 

illustrations and copy depict- 
ing military equipment and per- 
sonnel, it might be a good idea for 
lithographers to get hold of a copy 
of a little pamphlet recently pub- 
lished by the National Better Busi- 
ness Bureau entitled ““What Every 
Advertiser Should Know Before Im- 
plying That the United States 
Government or Its Personnel Ap- 
proves His Goods.” The bulletin 
quotes approved and objectionable 
references and also reviews the regu- 
lations governing permissible state- 
ments as to Federal specifications, 
commercial standards, etc. 

Other items discussed in the 
bulletin include the unauthorized 
use of the President’s name, likeness 
or views; references to furnishing or 
equipping Federal buildings or use 
of illustrations of those buildings in 
advertising; and much other infor- 
mation for the advertiser who wishes 
to tie his advertising in with the 
military situation. National Better 
Business Bureau, Inc., is located at 
405 Lexington Ave., New York, N.Y. 


* * * 


New Yorkers have lately become 
conscious of a new trend in car card 
advertising. A school boy recently 
wrote a letter to the New York Sub- 
ways Advertising Co. stating that he 
had gone from one subway car to 
another reading the car cards and 
as a consequence was late for school. 
A large proportion of car cards 
currently being placed are ‘“‘non- 
commercial” in an effort to “impell” 
the rider’s vision to the cards by 
forming the habit of card reader- 
ship, according to the company. We 
appreciate the value of the habit of 
card readership and are of the 
opinion that the type of non- 
commercial card now being dis- 
played may develop that habit. At 
the same time, we suspect that the 
real reason behind the use of non- 
commercial cards is due to the fact 
that commercial cards are being 
used less by advertisers. More about 
this later. 
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How many dots make a half-tone? 


h HE number of dots in a halftone is 
a determining factor in the quality 
But more than the 
ctual number, the character of each dot 
vitally important. 
For clear, sharp, dot formation that 


‘ings crisp detail in halftone work — 


}our best choice is Agfa Reprolith with 


inherently high contrast and great 
r solving power. In addition, you'll find 


t at this versatile film in its regular, 


ortho and pan emulsion types brings both 
“darkroom dependability” with its wide 
development latitude, and accurate reten- 
tion of image detail with its effective 


anti-halation coating. 


Next time you order film, be sure to 
ask for Agfa Reprolith. 
of quality assures finer halftone reproduc- 


Graphic Arts Division, Agfa 


Its extra margin 


tion. 


Ansco, Binghamton, N. Y. 


Agfa Reprolith Films 
MADE IN U. S. A. > 





LITHOGRAPHERS PROCEED 
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The known quantity and high standard of 
Harris production has become an accepted 


tradition among craftsmen who produce offset. 


Craftsmanship in press building that is needed HARRIS LITHO CHEMICALS 
for the adequate execution of pressroom skill Through research, Harris has devel- 
oped and standardized new chemicals 
has been consistently furnished in a Harris over for both deep etch and surface’ plate 
making processes. Full details upon 
a long period of years, establishing for this name request. Write us with reference 


to your lithographic problems. 
a matchless reputation for press performance. 


HARRIS OFFSET PRESSES 


re SereOLD: POTTER: COMPANY - 


PIONEER BUILDERS OF SUCCESSFUL OFFSET PRESSES 


General Offices: 4310 East 7ist St., Cleveland, Ohio * Harris Sales Offices: New York, 330 West 42nd St. * Chicago, 343 So. Dearborn St. « Dayton, 819 Washington 
St. © Atlanta, 120 Spring St., N.W.* San Francisco, 420 Market St. * Harris-Seybold-Potter (Canada) Ltd., Toronto, Montreal * Factories: Cleveland, Dayton 

















